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MANUFACTURERS  OF  ANTISEPTICS 
RECKITT  &  COLMAN  PHARMACEUTICAL  DIVISION,  HULL 

Dettol 


antiseptic-disinfectant 

■    ■    ■    ■    ■  ■ 

WATCH  THIS  SPACE. 

Dettol  are  about  to  announce  an  eyecatching  promotion. 


DON'T  GET  CAUGHT  OUT 
IN  THE  COLD  THIS  WINTER! 


m ■  -  ... ■. 


Unique  multi-layered 
thermal  insulation 
&  comfort 

Sterling  sales  rose 
37%  last  winter* 

Undisputed 
market  leader 

Highly  profitable 

Heavyweight  National 
TV  campaign  Winter 
1982/83 


Special  purchasing  deals  for  forward  booked  orders  now  available. 
Please  contact  your  representative  or  Scholl  (UK)  direct  on  01-253  2030.  Ext.  13 
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Contract  in? 


"The  current  NHS  contract  is  not  written 
in  one  document  but  has  various 
components."  That  is  the  opening  gambit 
of  the  long-awaited  loose-leaf  guide 
"Pharmaceutical  Services  Payments 
(NHS  Part  II  Services)"  now  being 
circulated  to  contractors  via  Family 
Practitioner  Committees. 

The  document,  which  has  been 
produced  jointly  by  the  Pharmaceutical 
Services  Negotiating  Committee  and  the 
Department  of  Health,  is  comprehensive 
and  at  90  pages  may  seem  very  off-putting 
to  the  average  contractor.  But  we  would 
dare  to  recommend  that  at  some  time  — 
and  now  rather  than  later  —  it  should  be 
regarded  as  essential  reading. 

There  have  of  course  been  many 
attempts  to  help  the  contractor 
pharmacist  to  get  to  know  more  about  his 
"contract"  —  C&D  has  itself  run  a  series 
on  various  aspects  (with  PSNC  co- 
operation) and  the  C&D  Directory  has 
long  featured  a  major  section  on  the 
contractor's  NHS  responsibilities, though 
without  the  methods  of  payment  being 
spelled  out.  This,  then,  is  probably  the 
first  time  everything  has  been  brought 
together  into  one  document. 

So  why  should  it  be  read  before  being 
consigned  to  a  shelf  for  reference?  Mainly 
because  contractors  have  long  complained 
that  they  do  not  understand  their 
contract.  This  lack  of  understanding  is, 
unfortunately,  even  apparent  among  the 
profession's  own  representatives  at 
conferences,  and  it  is  not  unusual  for 
speakers  or  motions  to  call  for 
unreasonable  or  impossible  changes: 
sometimes  there  are  even  calls  for  "new" 
payments  that  are  already  being  made  into 
the  "pool". 

There  are  many  useful  areas  of 
reference  in  the  document,  but  perhaps 
the  section  that  all  should  read  concerns 
the  "balance  sheet".  How  it  works  is 
regularly  spelled  out  by  PSNC  speakers  at 
local  meetings  but,  as  always,  the  loudest 
complaints  about  remuneration  come 
from  those  who  do  not  give  up  their  time 


for  such  gatherings. 

There  have  been  moves  in  recent  years 
to  "simplify"  the  contract  —  a  process 
which  we  are  not  sure  is  necessarily  in  the 
best  interests  of  contractors  when  the 
long-term  view  is  taken.  But  in  the 
proposals  that  have  actually  been  put 
forward  for  consideration  the  aim  has 
been  to  look  towards  maintaining  and 
improving  the  pharmacist's  standing  and 
remuneration  in  a  changing  world  and 
health  service.  That  the  proposals  have 
failed  to  win  support  has,  to  some  extent, 
been  due  to  lack  of  understanding  of  the 
current  contract  system.  If  the  new 
document  helps  to  put  that  right,  future 
proposals  will  stand  a  better  chance  of 
being  considered  on  their  full  merits.  ■ 


Every  Which  way? 

As  promised  (C&D  May  29,  p  1007) 
Which?  has  now  "corrected"  its  report  on 
prices  of  medicines  which  might  be 
purchased  for  less  than  the  prescription 
charge.  The  June  issue  has  the  following, 
tucked  away  on  the  inside  back  page:  "In 
'Just  what  the  doctor  ordered?'  the  price 
we  gave  for  unbranded  aluminium 
hydroxide  mixture  should  have  been  75p, 
not  30p.  You  may  also  find  that  some 
chemists  do  not  sell  unbranded  medicines 
as  cheaply  as  our  list  suggests.  This  is 
because  they  make  up  the  smaller  quantity 
packs  themselves,  and  charge  a  dispensing 
fee.  This  can  vary  from  a  few  pence,  to 
double  the  cost  of  the  medicine  itself". 

Which  Which?  consultant  gave  the  go- 
ahead  on  that,  we  wonder?  ■ 


Chemist  &  Druggist  12  June  1982 


1055 


THIS  WEEK'S  NEWS 


Tenterden:  tidying 
up  the  financial 


loose  ends 

The  chairman  of  the  Rural  Pharmacists 
Association  says  they  are  still  waiting  to 
hear  the  fate  of  the  monies  contributed  by 
their  members  to  Paydens  Ltd.  These 
were  to  defray  costs  arising  from  their 
various  legal  actions  undertaken  against 
Kent  Family  Practitioner  Committee  and 
the  Tenterden  doctors'  practice  in 
connection  with  the  latter's  dispensing 
activities. 

In  the  June  edition  of  their  journal, 
Mr  Mervyn  Madge,  chairman  and  editor 
says:  "You  will  remember  that  the  RPA 
launched  an  appeal  to  help  defray  the 
costs  of  the  case,  similarly  to  the  NPA  and 
the  PSNC  and  we  collected  roughly 
£11,000.  (sic) 

"You  will  remember  also  that  at  our 
Conference  at  Blunsdon  we  presented  a 
cheque  to  Dennis  Pay,  who  surprised  us 
by  presenting  it  to  the  'Fighting  fund'.  On 
taking  legal  advice  we  were  informed  that 
since  the  money  we  collected  was  for  a 
specific  purpose,  the  cash  physically  had 
to  go  to  Dennis  Pay,  and  we,  through  the 
Rural  Pharmacist,  should  ask  subscribers 
if  there  were  any  objections  to  the  money 
going  to  the  fighting  fund.  Should  there 
be  no  objectors,  then  the  money  sent  to 
Dennis  Pay  could  be  returned  by  him  to 
the  fund. 

"We  carried  out  all  these 
requirements.  There  were  no  objections. 
John  Davies  advised  Dennis  accordingly, 
and  asked  for  the  money  for  the  fund. 
Since  then  we  have  heard  nothing,  and 
that  is  the  position  at  the  moment. 


No  further  actions? 


C&D  understands  it  is  extremely  unlikely 
Paydens  will  undertake  further  legal 
action  of  any  kind  in  connection  with 
doctor  dispensing  at  Tenterden.  There 
was  a  possibility  the  case  against  the  FPC 
concerning  the  ex  gratia  payment  of 
£8,900  to  the  doctors  would  be  pursued 
(C&D  October  24,  1981,  p772).  However, 
advice  from  every  quarter  (lay  and  legal) 
following  a  response  from  the  DHSS 
militated  against  further  action. 

Furthermore,  any  residue  in  the 
"Tenterden  funds"  after  all  costs  have 
been  met  and  settled  (quite  possibly  very 
shortly)  will  be  redistributed  to  the 
original  contributors  in  proportion  to 
their  donations  to  the  total  fund  and  in 


accordance  with  the  Charities  Acts.  The 
RPA  will  then  presumably  receive  a  sum 
of  money,  which,  as  its  members  have  not 
objected,  can  form  the  basis  of  a 
"fighting  fund".  ■ 

RPA  annual  meeting 
to  discuss  policy 

The  second  annual  meeting  of  the  Rural 
Pharmacists  Association  will  take  place 
on  July  18  following  the  formation  of  the 
organisation  in  April  of  last  year.  The 
RPA  will  give  no  details  of  the  strength  of 
the  membership  but  those  attending  the 
AGM  will  be  able  to  elect  officers  — 
including  a  vice-chairman  and  treasurer 
for  the  first  time  —  and  will  decide  "the 
mode  of  election  to  the  committee." 

The  existing  committee  will  meet  on 
Saturday,  July  17.  C&D  understands  their 
agenda  will  include  discussion  of  policy 
relating  to  the  provision  of  a 
pharmaceutical  service,  membership  and 
recruitment  to  the  RPA,  the  RPA  journal 
and  the  "non-implementation"  of  Local 
Pharmaceutical  Committee  conference 
resolutions  (in  particular  those  relating  to 
the  accountability  of  dispensing  doctors 
and  drug  testing  of  their  dispensing). 

The  annual  meeting  is  at  the  Blunsdon 
Hotel,  Swindon,  Wilts,  on  July  18  at 
1  lam.  Non-members  and  members 
wishing  to  attend  —  cost  £10  —  should 
notify  the  secretary,  Mr  John  Davies,  at  8 
High  Street,  Wiveliscombe,  Taunton, 
Somerset.  ■ 


Pharmacist  'failsafe' 
for  prescriber 

The  pharmacist  acts  as  a  "failsafe"  in 
patients'  use  of  medicines,  Mr  P.  Paul, 
Pharmaceutical  Society  public  relations 
director,  has  said  in  a  letter  to  Pulse.  He 
was  writing  in  reply  to  a  letter  from  Dr  R. 
Wyndham  who  said  that  "modern 
dispensing  is  merely  a  case  of  counting  the 
appropriate  number  of  pills"  and  that  "if 
rural  medicine  is  to  continue  on  any  sort 
of  comprehensive  level,  doctors  must  be 
free  to  dispense  for  as  large  a  number  of 
patients  as  possible." 

Mr  Paul  says  the  pharmacist's 
reponsibilities  include  checking  for  legal 
shortcomings  and  therapeutic 
incompatibilities,  and  ensuring  the  patient 
is  told  how  the  medicine  is  to  be  used.  He 
warns  that  inflammatory  letters  do  not 
help  the  present  "delicate"  negotiations 
on  the  implementation  of  the  Clothier 
report.  ■ 

Sunday  call-out 
scheme  proposed 

A  proposal  to  discontinue  the  pharmacy 
Sunday  rota  scheme  in  Fife,  and  to 
introduce  a  call-out  scheme  requiring 
police  co-operation,  has  been  put  the  the 
Fife  Health  Board  by  the  Area 
Pharmaceutical  Committee. 

Although  the  police  are  prepared  to 
assist  on  a  six-month  trial,  the  Board's 
General  Practice  Pharmacy  Committee 
felt  that  the  Sunday  rota  allowed  access  to 
a  fuller  range  of  pharmaceutical  services. 
The  matter  has  been  reported  back  to  the 
Area  Pharmaceutical  Committee  for 
further  discussions  on  June  24.  ■ 
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Mr  J. A.  Abbott,  MPS  (left),  a  chemist  from  Sunderland  (Tyne  &  Wear),  was  the 
winner  of  the  painting  commissioned  from  David  Shepherd  by  Beecham 
Proprietary  Medicines.  Mr  and  Mrs  Abbott  are  pictured  with  Colin  A  tkinson, 
Beecham  sales  director  and  David  Shepherd  (right).  Mr  Abbott  has  commissioned 
a  railway  painting  in  a  setting  close  to  his  home  in  Durham 


one  half  of  all  deaths  in  England  in  1980, 


Doctors'  self-audit 
reduces  their 
prescribing  costs 

The  practice  of  providing  doctors  with 
information  on  their  own  prescribing 
appears  to  be  reducing  costs,  according  to 
a  Department  of  Health  report  published 
this  week. 

The  chief  medical  officer's  annual 
report  "On  the  state  of  the  public  health 
for  the  year  1980"  (HMSO  £6.75)  says 
that  between  September  1979  and  August 
1980,  553  GPs  received  self-audit 
prescribing  analyses.  Despite  the  fact  that 
many  of  these  practices  had  prescribing 
costs  at  or  below  the  area  average,  half 
showed  a  reduction  after  receiving  an 
analysis  although  the  report  adds  that  it  is 
too  early  to  determine  what  effect  the 
information  has  had  on  their  prescribing 
habits. 


More  generics 


The  Department  is  also  supporting  a 
research  project  based  at  St  Mary's 
Hospital,  Paddington,  in  which  the 
effects  of  offering  prescribing  analyses  to 
interested  GPs  every  six  months  for  two 
years  is  being  studied  for  two  London 
FPC  areas.  Preliminary  reports  suggest 
there  are  trends  towards  a  reduction  in  the 
volume  of  prescribing  of  hypnotics, 
sedatives  and  tranquillisers,  an  increase  in 
approved  name  prescribing  and  a 
significant  drop  in  costs. 

The  report  also  mentions  a  research 
project  in  the  Mersey  Region  which  has 
shown  that  locally-produced  information 
in  the  form  of  "drug  information  letters" 
is  accepted  by  most  GPs  as  a  useful, 
authoritative  document  which  is  widely 
read  and  retained.  The  effect  of  the  four 
information  letters  analysed  so  far  has 
been  to  produce  more  rational  and 
economic  prescribing  of  the  drugs 
discussed. 

Other  points  raised  include: 

□  Rates  for  immunisation  and  vaccine 
show  a  slight  improvement  "although 
there  can  be  no  room  for  complacency". 
Vaccination  rates  in  England  for  children 
born  in  1977  and  vaccinated  by  the  end  of 
1979  were  diphtheria  80  per  cent  (78  per 
cent  in  1978),  whooping  cough  35  per  cent 
(31  per  cent),  tetanus  80  per  cent  (79  per 
cent),  poliomyelitis  80  per  cent  (78  per 
cent),  and  measles  51  per  cent  (48  per 
cent). 

□  Evidence  is  accumulating  that  there 
has  been  an  improvement  in  dental  health 
over  recent  years,  particularly  in  young 
children.  The  improvement  seems  to  have 
coincided  with  the  use  of  fluoride 
toothpastes  but  the  report  says  it  is 
difficult  to  estimate  whether  this  has  been 
more  effective  than  other  measures. 
Immunisation  against  dental  decay  in 
humans  might  soon  be  possible,  following 
successful  research  in  animals. 

□  Circulatory  disorders  accounted  for 


the  main  culprits  being  ischaemic  heart 
disease  (26  per  cent)  and  cerebrovascular 
disease  (12  per  cent).  Malignant 
neoplasms  accounted  for  over  one-fifth  of 
all  deaths.  The  report  notes  that  the 
reduction  in  male  deaths  from  lung  cancer 
(45)  is  greatly  outweighed  by  the  increase 
in  female  deaths  (482),  which  is  the  largest 
annual  increment  on  record.  ■ 

Vandalism  closes  a 
Co-op  pharmacy 

The  Dewsbury  branch  of  the  National  Co- 
operative Chemists  Ltd  based  at 
Manchester  is  to  be  closed  down  at  the 
end  of  June  as  a  result  of  vandalism  in  the 
adjacent  derelict  Co-op  premises  over  the 
past  year. 

Mr  D.  Davidson,  superintendent  and 
chief  executive,  told  C&D  he  regarded  the 
vandalism  as  a  form  of  "inspired 
commercial  enterprise"  stripping  out 
some  of  the  old  fittings  characteristic  of 
traditional  Co-op  premises  built  earlier 
this  century. 

The  damage  had  not  been  to  the 
pharmacy  itself,  but  in  the  other 
departments  in  the  building  which  had 
closed  down.  Mr  Davidson  confirmed  the 
manager  and  his  staff  of  three  had 
resigned  after  enduring  all  kinds  of 
trouble.  Lead  had  been  sripped  off  the 
roof,  copper  water  pipes  torn  from  the 
walls,  windows  broken,  and  when 
boarded  up,  the  boards  stolen  as  well.  The 
pharmacy  has  been  flooded  out  and  as  a 
result  the  electrical  circuits  have  kept 
fusing. 

Mr  Davidson  has  been  asked  to  keep 
the  shop  open  until  the  end  of  the  month 
by  the  Family  Practitioner  Committee. 
The  shop  was  to  close  from  June  14  but 
will  now  remain  open  for  an  extra 
fortnight  "as  long  as  the  Environmental 
Health  Officer  will  allow  it  to."  ■ 


NPA  fridge  safe 
for  vaccines 

The  National  Pharmaceutical  Association 
has  confirmed  that  its  "pharmacy  fridge" 
is  suitable  for  vaccines,  following  a 
warning  that  vaccines  can  be  damaged  by 
freezing  in  domestic  refrigerators  (C&D, 
last  week,  pl021). 

The  model  offered  by  the  NPA  is  an 
Electrolux  RA  122  H  which  is  designed  to 
keep  temperatures  between  2°-6°C.  The 
normal  controls  have  been  removed  to 
prevent  the  refrigerator  being  turned  too 
low  and  a  gauge  shows  when  temperatures 
are  no  longer  in  the  "safe"  zone.  A 
warning  notice  inside  indicates  that 
vaccines  should  not  be  stored  near  the 
freezing  compartment. 

If  domestic  refrigerators  must  be  used, 
the  NPA  recommends  that  pharmacists 
buy  a  temperature  gauge  and  keep  it  next 
to  the  area  where  vaccines  are  stored  to 
check  that  the  correct  temperatures  are 
being  maintained.  ■ 

Another  increase  in 
pharmacies 

Pharmacy  numbers  rose  above  10,700  in 
May  with  the  net  addition  of  10  more 
premises  to  the  Register,  bringing  the  total 
to  10,708.  There  were  27  new  shops  and 
17  closures  —  in  England  24  opened  (six 
in  London)  and  16  closed  (one  in 
London);  two  opened  and  one  closed  in 
Wales  and  one  pharmacy  opened  in 
Scotland.  At  the  close  of  1981  there  were 
10,71 1  registered  premises.  This  was  the 
highest  number  for  over  25  years.  ■ 


Chemist  &  Druggist  12  June  1982 


1057 


B15  under  the  television 
spotlight  once  again 


BBC  television  has  once  again  cast  doubts 
on  the  safety  of  the  compound  B15  in  its 
"Tommorrows  World"  programme.  The 
subject  was  first  raised  on  the  programme 
in  January  this  year  when  a  feature 
suggested  that  B15,  otherwise  known  as 
panganic  acid,  could  be  carcinogenic  due 
to  the  presence  of  dichloroacetate  (C&D, 
February  5,  p206).  Dichloroacetate  is  only 
present  in  the  synthetically  manufactured 
compound,  and  not  in  that  available  from 
natural  sources. 

Following  the  programme,  C&D 
understands  that  a  complaint  was  made 
by  one  of  the  manufacturers  whose 
product  was  used  as  an  example.  A  short 
statement  was  made  on  a  later  programme 
to  clarify  the  situation. 


Tablets  tested 


Since  then  "Tomorrows  World"  has  had 
four  brands  of  B15  tablets  tested  at  the 
University  of  Surrey,  for  the  presence  of 
dichloroacetate.  "There  are  considerable 
health  worries  about  DC  A,"  the 
programme  presenter  said,  adding  that 
there  was  no  conclusive  proof,  but  US 
research  has  suggested  that  DCA  may  be 
linked  with  cancer,  and  other  research 
suggested  harmful  effects  on  the  kidneys, 
eyes  and  the  brain.  The  basis  of  the  cancer 
link  would  appear  to  be  a  study  in  the 
American  Journal  of  Clinical  Nutrition 
(June  1980,  pi  179)  which  showed  low 
grade  mutagenicity  due  to  the  DCA 
group,  and  recommended  that  the 
evidence  of  carcinogenicity  must  be 
considered  in  any  proposed  use  of 
panganic  acid  for  medical  purposes. 

The  four  brands  tested  were  from 
American  Nutrition,  Healthilife,  Lane 
Health  and  Surf  City  (an  imported 
brand).  In  the  American  Nutrition  sample 
only  very  small  amounts  of  DCA  were 
present  —  0.03-0.008mg/50mg  tablet 
("although  the  tests  could  be  misleading, 
the  scientists  were  reasonably  sure  DCA 
was  there"  sic).  Healthilife  tablets  showed 
6.3-6.4mg  of  DCA  and  Lane  Health 
7.6-8.  lmg  per  tablet. 

B15  'not  controlled' 


The  feature  concluded  by  saying  that  B15 
is  not  controlled  by  the  Medicines  Act,  so 
can  be  sold  in  unlimited  quantities.  "You 
have  got  no  guarantee  of  what  you  are 
getting." 

Mr  R.G.  Lane,  of  Lane  Health 
Products,  told  C&D  his  company  had 
only  sold  a  very  small  quantity  of  the 
product,  and  commented  that,  "the 
evidence  does  not  justify  what  the 
'Tomorrows  World'  team  said." 
However,  due  to  the  conflicting  views  his 
product  has  been  withdrawn.  "I  would 
not  risk  selling  a  product  if  there  is  any 
doubt  at  all." 


Mr  Taylor,  of  Healthlife,  would  make  no 
comment  until  after  the  regular  quarterly 
meeting  of  the  Committee  for  Responsible 
Nutrition,  which  takes  place  on  June  10. 

Health  Food  Manufacturers 
Association  president,  Mr  M.  Hanson, 
told  C&D:  "It  is  quite  clear  that  if  a 
substance  is  not  safe,  it  is  illegal.  Hence 
the  onus  is  on  the  manufacturer  or 
importer  to  ensure  it  is  safe.  It  seems  to 
me  that  there  is  no  question  that  the  DCA 
quantities  are  below  those  with  a 
mutagenic  effect."  ■ 

Psoriasis  advert 
'challenge'  upheld 

A  complaint  against  a  slimming  clinic 
which  claimed  its  ultra  violet  treatment 
was  "special  for  acne  and  psoriasis"  has 
been  upheld  by  the  Advertising  Standards 
Authority. 

A  member  of  the  public  objected  to  an 
advertisement  in  the  Abergavenny 
Chronicle  entitled  "A-Z  of  Thea's 
Therapeutic  Beauty  Care  and  Slimming 
Clinic,"  challenging  the  acceptability 
under  the  Code  of  Advertising  Practice  of 
the  reference  to  psoriasis. 

The  advertisers  and  publishers  were 
informed  advertisements  should  not  make 
any  recommendations  or  offer  products, 
treatments  or  advice  for  psoriasis,  except 
for  temporary  relief.  ■ 

. . .  and  one  against 
herbal  cigarette 

A  consultant  in  chemistry  and  toxicology 
objected  to  an  advertisement  for  herbal 
cigarettes  containing  no  nicotine  and  no 
tobacco:  "A  cool  safe  satisfying  smoke . . 
the  safer  way  to  smoke." 

The  consultant  considered  the  claims 
inappropriate  since  any  burning  organic 
material  will  produce  irritants,  ciliastic 
substances  and  carcinogens,  and  the 
complaint  was  upheld. 

The  advertisers  have  already  taken 
steps  to  remove  the  words  "safe"  and 
"safer  way  to  smoke"  from  all  future 
advertisements.  ■ 

US  warning  on 
tampon  use 

The  American  National  Academy  of 
Sciences  has  advised  that  new  mothers 
and  women  who  have  had  toxic  shock 
syndrome  should  not  use  tampons, 
according  to  a  report  in  The  Times  last 
week. 

The  Academy  also  recommended  that 
women  aged  15-24  should  be  told  they  run 


a  higher  risk  than  older  women  of 
contracting  TSS  if  they  use  tampons. 
High  absorbency  products  should  be 
avoided  as  one  study  showed  a  positive 
association  between  tampon  fluid 
capacity  and  the  risk  of  TSS.  The  report 
was  prepared  by  an  Institute  of  Medicine 
committee  set  up  to  study  the  condition. 
However,  a  report  published  recently  in 
the  UK  (C&D,  last  week,  pl044)  said  there 
was  no  justification  at  present  for  advising 
women  to  avoid  tampons  because  the  risk 
of  developing  TSS  was  extremely  small.  ■ 


Bottle  problems 


The  Health  Visitors  Association  has 
complained  to  the  Department  of  Health 
and  child  care  experts  about  the  Infa- 
feeder,  a  baby's  bottle  designed  to  take 
strained  foods.  The  Association  believes 
the  bottle  will  encourage  too-early 
weaning  and  that  there  is  a  risk  of  force- 
feeding  if  used  by  inexperienced  parents. 

The  distributors,  Beaufort  Medical 
Care  Equipment,  claim  that  the  adverse 
publicity  has  left  them  with  £2,000  worth 
of  stock  they  cannot  sell.  A  spokesman 
told  C&D  that  the  Infa-feeder  had  been 
marketed  for  25  years  in  the  United  States 
and  the  company  only  decided  to  import  it 
because  it  was  so  well  established.  ■ 


Support  continues 
for  TUC  campaign 

Pharmacist  support  for  the  two  one-day 
strikes  on  June  4  and  8  (as  C&D  went  to 
press),  organised  by  the  TUC  health 
services  committee  in  support  of  the  12 
per  cent  pay  claim,  has  continued  but  "at 
a  local  level." 

The  picket  lines  at  hospital  gates 
manned  by  various  union  members 
involved  in  the  dispute  are  believed  to 
have  been  effective.  The  public  have,  in 
some  instances,  been  asked  to  sign  a 
petition  in  support  of  the  campaign. 
Pharmacist  involvement  has  been  limited 
mainly  to  providing  cover  at  tea  or  lunch 
breaks,  it  is  understood. 

The  rejection  by  nurses  of  the 
Government's  6.4  per  cent  pay  offer  is 
believed  to  have  greatly  strengthened  the 
campaign. 

The  meeting  between  the  Minister  for 
Health  and  Mr  John  Tilley,  MP  and 
chairman  of  the  ASTMS  Parliamentary 
Committee,  on  emergency  duty  payments 
for  pharmacists,  (C&D,  June  5,  pl044), 
has  still  not  been  arranged.  Guild  editor, 
Miss  Marion  Dinwoodie  told  C&D  the 
lobbying  of  MPs  would  continue  up  to 
and  after  this  meeting  in  order  to  press  the 
claim  before  Parliament  recesses  for  the 
Summer.  ■ 


Labour  MP  Mrs  Gwyneth  Dunwoody  has 
been  told  that  the  Department  of  Social 
Services'  report  on  effective  prescribing 
could  not  yet  be  published  as  Mr  Kenneth 
Clarke  was  still  considering  its 
provision.  ■ 
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PHILIPS 


The  NEW 


Philishovc  Double  Action 


from  DDC 


rlusLhee 
double  Section 

SHEAFFER 


After  years  of  intensive  research  Philips 
presents  the  revolutionary  double  action 
system.  A  shaving  system  that  outdates 
all  other  electric  shavers. 
A  unique  piece  of  microtechnology . 
Every  Philishave  Double  Action  blade 
consists  of  a  lift-blade  and  a  cutting- 


blade.  Together,  the  two  perform  with 
micro-precision.    The  lift-blade  grasps 
the  stubble  protruding  through  the 
ultra-thin  shaving  head  and  lifts  it  gently. 
Now  the  cutter  shaves  the  stubble,  after 
which  the  hair  sinks  back  into  the  skin. 


PHILISHAVE  DOUBLE 
ACTION  DELUXE 


•  Three  new  1  5  blade  Rotary  Double  Action  cutters 

•  Self-sharpening  blades 

%  New  90  slot  floating  heads 

+  New  9  position  comfort  and  closeness  control 

operating  directly  on  the  shaving  heads  perfect  for  all 

types  of  beard 

•  New  modern  styling.  All  switches  and  indicators 
clearly  arranged  on  front  panel 

•  Flip-up  shaving  head  for  easy  cleaning 

•  Large  trimmer  for  sideburns  and  moustaches 

•  New  prestigious  travel  case  with  leather  finish 

•  New  more  powerful  charging  unit  —  two  high  capacity 
rechargeable  cells  give  up  to  three  weeks  of  cordless  shaving 

•  The  charging  unit  has  a  voltage  selector  for  world-wide  use 

•  Shave  counter  -  recharging  indicator  light 

BDC  SPECIALIST  DISTRIBUTORS 

OF  ELECTRICAL  PRODUCTS 

 TO  THE  CHEMIST  

Philips,  Braun,  Carmen,  Casio,  Dreamland 
Monogram,  Duracell,  Micromark,  Morphy 
Richards,  Moulinex,  Pifco,  Tefal,  Texas 
Instruments 


•  Three  new  1  5  blade  Rotary  Double  Action  cutters 

•  Self -sharpening  blades 

•  New  90  slot  floating  heads 

•  New  9  position  comfort  and  closeness  control , 
operating  directly  on  the  shaving  heads  perfect  for  all 
types  of  beard 

•  New  modern  styling 

%  Flip-up  shaving  head  for  easy  cleaning 

•  Large  trimmer  for  sideburns  and  moustaches 

•  New  prestigious  travel  case  with  leather  finish 
0  Voltage  selector  for  world-wide  use 

•  Detachable  black  coiled  flex  for  convenient  use  and 
easy  storage 


*  Excl.  VAT 


PHILISHAVE  DOUBLE  ACTIO 

EXCLUSIVE 


THE  ELECTRICAL 
WHOLESALER 


•  Three  new  15  blade  Double  Action  cutters 

•  Self  sharpening  blades 

•  New  90  slot  floating  heads 

•  New  modern  styling 

•  Flip-up  shaving  head  for  easy  cleaning 

•  Large  trimmer  for  sideburns  and  moustaches 

•  New  prestigious  travel  case  with  leather  finish 

•  Voltage  selector  for  world-wide  use 

•  Detachable  black  coiled  flex  for  convenient  use  and 
easy  storage 

■  urn  mm  ■  mm  mm  mm  mm  mm  mm  mm  mm 

To;  Dept  RT1,  British  Distributing  Company, 
BDC  House,  590  Green  Lanes,  London  N8  ORA 
Telephone  01-800  1245 Telex:  261693 

Send  me  a  FREE  copy  ol  (he  BDC  Times.  ,3nd  tin  account  application  fotm 

Name  


Name  of  Store . 
Address  
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Glass  eye-dropper 
bottles  to  be  fluted 
no  longer? 


comply  witn  "trie  appropriate 


Edinburgh  venue  for 
1983  NPA  Show 


Edinburgh  is  to  be  the  venue  of  the  second 
NPA  Show  following  demand  from 
members  and  exhibitors  for  a  repeat  of 
the  highly  successful  St  Albans  event  held 
three  years  ago. 

It  is  expected  that  some  50-60  suppliers 
of  NPA  services  and  equipment  will  be 
exhibiting,  and  that  the  attractions  of 
Scotland  in  May  will  prompt  many 
members  —  in  addition  to  those  from 
Scotland  —  to  spend  a  long  weekend  in 
Edinburgh. 

The  1983  Show  will  be  held  in 
Edinburgh  for  the  convenience  of  visitors 
from  the  North  at  the  MacRobert 
Pavilion,  Ingliston  on  Sunday,  May  15 
from  9am  to  6pm.  ■ 


More  Unichem  golf 


Entries  for  the  sixth  Unichem/Colgate 
pharmacist  golfer  of  the  year  tournament 
have  to  be  submitted  by  July  23. 

This  year's  tournament  at  St  Pierre 
Golf  club,  Chepstow,  on  September  8, 
will  be  played  in  four  divisions  instead  of 
three  giving  low-handicap  players  more 
chance  of  qualifying.  Thirty-three 
pharmacists  who  have  entered  the  best 
score  cards  will  compete  in  the  finals  — 
three  more  than  last  year. 


requirements  of  British  Standard  BS 
1679/1973:  Part  V,  except  that  they  need 
lot  be  ribbed". 

The  decision  of  the  BPC  to  revise  the 
eye  dropper  bottle  monograph  was  the 
result  of  representations  concerning 
safety.  Fluted  bottles  have  been  found  to 
be  liable  to  jamming  in  high  speed  filling 
machines,  which  can  lead  to  chipping  and 
contamination  of  the  liquid  with  glass 
spicules  which  are  difficult  to  detect. 
Furthermore,  when  jamming  occurs, 
filling  is  delayed,  and  the  bottles  are 
exposed  for  a  longer  period  to  any 
possible  air-borne  contamination. 

When  filled  and  sealed,  fluted  glass 
bottles  cannot  be  readily  inspected 
visually  for  particles  or  glass  spicules.  The 
widely  used  automatic  filling  process  is 
most  effective  when  non-fluted  bottles  are 
used:  the  risk  of  exposure  to  air-borne 
contamination  is  minimised,  and  such 
bottles  may  be  inspected  visually  without 
difficulty. 

Although  the  Regulations  relate  to 
containers  with  a  capacity  up  to  1 . 14 
litres,  they  cover  a  number  of  medicinal 
products,  not  just  eye  drops.  In  practice, 
eye  drops  are  supplied  in  much  smaller 
volumes  so  that  no  great  risk  to  the  safety 
of  patients  is  foreseen  if  containers  are  not 
fluted. 

Comments  on  the  proposal  should  be 
directed  to  Mr  D.  W.  Feesey,  Room  1315, 
Department  of  Health  and  Social 
Security,  Market  Towers,  1  Nine  Elms 
Lane,  London  SW8  5NQ.  ■ 


To  qualify,  entrants  have  to  submit  a 
card  with  their  best  score  from  a 
recognised  medal  competition  held 
between  February  1-July  18.  Cards  which 
fail  to  qualify  will  be  put  in  a  draw  and  the 
winner  will  play  a  day's  golf  with  former 
Ryder  Cup  captain,  Bernard  Hunt.  UK 
pharmacists  from  all  branches  of  the 
profession  are  eligible  to  enter.  ■ 


CRC  grants  details 


The  Cancer  Research  Campaign  has 
granted  £9,753  to  a  physician  studying 
sublingual  administration  of  opiates. 

Dr  J.  W.  Lloyd  of  the  Oxford 
Regional  Pain  Relief  Unit,  Abingdon 
Hospital,  is  leading  a  two-year  project 
looking  at  the  effects  of  sublingual 
administration  of  three  opiate  drugs. 
Using  the  sublingual  route  may  give  a 
higher  degree  of  pain  relief  and  less  side- 
effects. 

The  CRC  has  also  granted  £38,789  to 
Dr  Joan  Roscoe,  department  of  cell 
pathology,  Middlesex  Hospital  Medical 
School,  who  is  investigating  the  pre- 
malignant  changes  that  appear  when 
white  cells  are  exposed  to  ethyl- 
nitrosourea.  This  is  part  of  the  total  grant 
of  £308,724  awarded  to  the  Medical 
School  for  the  current  year. 

More  than  £17  million  a  year  is  now 
being  spent  by  the  CRC,  supporting  550 
projects  in  90  centres.  ■ 


PEOPLE 


Henry  Howarth  is 
new  PSGB  president 

Mr  W.H.  Howarth  was  elected  president 
of  the  Pharmaceutical  Society  at 
Wednesday's  Council  meeting,  in 
succession  to  Professor  A.H.  Beckett.  Mi 
Howarth  retired  as  Boots'  deputy 
superintendent  pharmacist  in  1980. 

The  new  vice-president  is  Mr.  C.R. 
Hitchings.  The  treasurer,  Mr  J. P.  Kerr, 
and  secretary  and  registrar,  Mr  D.F. 
Lewis,  were  re-elected.  ■ 


Eight  new  Fellows 


The  following  members  have  been 

designated  Fellows  of  the  Pharmaceutical 

Society  of  Great  Britain:- 

For  distinction  in  the  practice  of 

pharmacy 

Dr  Bryan  Eric  Winsley,  Oxford 
For  distinction  in  the  profession  of 
pharmacy 

Robert  Adamson,  London;  Ian 
McDougall  Williams  Caldwell,  Glasgow; 
Alfred  Melvin  Corris,  Douglas,  Isle  of 
Man;  Marion  Hodges,  London;  John 
George  lies,  London;  Don  Arthur  Alfred 
Munasinghe,  Sri  Lanka;  Dr  Lawrence 
Kaya  Njikam,  Cameroon,  W.  Africa. 
□  The  list  of  Fellows  published  in  C&D 
recently  was  a  consolidation  of  the  two 
1981  lists;  it  coincided  with  the 
presentation  of  their  certificates.  ■ 


■  A  new  introductory  booklet  has  been 
compiled  to  help  Parkinsonian  patients 
with  information  about  their  disease.  The 
booklet  briefly  describes  the  symptoms  of 
the  disease,  and  deals  with  medication, 
useful  exercises  and  general  physical 
activity.  They  are  available  from 
representatives  of  Merck  Sharp  &  Dohme, 
with  whose  assistance  they  were 
produced,  or  from  the  Parkinson's 
Disease  Society,  36  Portland  Place, 
London  WIN  3DG.B 


Proposals  to  allow  the  use  of  non-fluted 
dropper  bottles  for  eye  drops  have  been 
circulated  by  the  Department  of  Health. 

The  Medicines  (Fluted  Bottles) 
Regulations  1978  (SI  1978  No  40)  at 
present  require  eye  drops  supplied  in  glass 
bottles  with  a  capacity  of  1 . 14  litres  or  less 
to  be  recognisable  by  touch,  by  way  of 
fluted  vertical  ribs  or  grooves.  However, 
the  requirement  does  not  extend  to  eye 
drops  supplied  in  a  plastic  container. 

This  exception  was  designed  to  ensure 
consistency  between  the  Regulations  and 
the  recommendation  for  eye  dropper 
bottles  made  by  the  British 
Pharmacopoeia  Commission  (BPC)  in  the 
Addendum  1977  to  the  British 
Pharmacopoeia  1973.  It  is  understood, 
says  the  DHSS,  that  there  were  technical 
problems  in  manufacturing  plastic  fluted 
containers,  and  as  they  were  usually 
intended  to  be  squeezed,  the  fluting 
caused  them  to  be  too  rigid. 

The  British  Pharmacopoeia  1980, 
effective  from  December  1,  1980,  includes 
a  revised  eye  dropper  bottle  monograph, 
the  main  aspect  of  the  revision  being  the 
removal  of  the  fluting  requirement  for 
glass  bottles.  The  monograph  now 
provides  that  eye  dropper  bottles  should 


Mr  Donald  Wright,  MPS,  (right)  of 
Norbreck  Road,  Blackpool,  receives 
the  first  prize  of  £100  Marks  &  Spencer 
vouchers  in  the  Unichem/Gillette  Right 
Guard  lucky  draw  for  April.  Presenting 
the  prize  is  Mr  Joe  Harris,  Unichem 's 
Preston  branch  manager.  Unichem  Ltd, 
Crown  House,  Morden,  Surrey 
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TOPICAL  REFLECTIONS 

By  Xrayser 


Ken  Flutter  (left),  a  non-executive 
director  of  Unichem  since  1974, 
receives  a  canteen  of  silver  cutlery  on 
his  retirement  from  the  board. 
Chairman  Norman  Sampson 
presented  his  with  the  gift  at  the 
recent  Unichem  annual  meeting.  Mr 
Rutter  will  continue  as  a  member  of 
Unichem 's  northern  regional 
committee.  Mr  Theo  Johnson,  who 
has  two  pharmacies  in  Fife,  replaces 
Mr  Rutter  on  the  board 

Mrs  Marilyn  Dunkelman  BSc  has  been 
appointed  Production  Editor  of  Chemist 
&  Druggist  Directory,  following  the 
retirement  of  Dr  Les  Ford  (see  C&D  last 
week).  Mrs  Dunkelman  has  worked 
mainly  in  publishing  since  gaining  a 
degree  in  physics  from  Durham 
University. 

David  Shattock,  Kodak  marketing 
services  manager  has  decided  to  take  early 
retirement  after  33  years  with  them. 

He  joined  Kodak  as  a  trainee  in  1949 
and,  since  then,  has  held  many  positions, 
particularly  in  the  dealer  sales  area,  as  a 
representative,  a  sales  supervisor  and 
manager.  In  May  1969,  he  became 
manager  of  the  Kodak  consumer  markets 
division  and  in  1975  he  was  appointed 
assistant  marketing  manager.  In  1980  he 
became  responsible  for  all  marketing 
services  including  distribution. 


Deaths 


Swainson:  In  hospital  on  May  26,  Mr 
John  Henry  Swainson,  MPS,  of  Pare 
Bracket,  Yelverton,  Devon.  Mr  Swainson 
retired  18  months  ago  following  the  sale 
of  the  family  business  in  Stoke, 
Devonport.  He  was  79.  Mr  M.  Madge, 
Plymouth  Branch,  Pharmaceutical 
Society,  writes:  The  Plymouth  branch 
mourns  the  passing  of  one  of  its  elder 
statesmen.  Mr  Swainson  qualified  in  1924, 
and  had  received  his  fifty  years  in 
pharmacy  letter  from  the  president.  His 
business,  founded  by  his  father  was  in 
Albert  Road,  Devonport  for  a 
considerable  number  of  years,  but  moved 
due  to  dockyard  extension  plans  17  years 
ago  to  Stoke,  Devonport.  He  followed  in 
the  tradition  of  service  to  the  community 
and  became  a  well  known  and  well  liked 
local  person. 

He  was  a  man  of  character,  honest, 
unassuming  and  respected  by  all  his  fellow 
pharmacists  and  the  community  to  which 
he  devoted  his  life  and  served.  The 
Plymouth  branch  extends  its  sympathy  to 
the  widow  and  family. 


Burning  issue 

In  turning  out  some  old  bookshelves  the 
other  day  I  came  across  a  number  of 
pharmaceutical  tomes,  dust  encrusted, 
which  must  have  rested  undisturbed  for 
the  best  part  of  twenty  years.  There  is 
something  fascinating  about  finding  rows 
of  books,  recognised  as  long  lost  friends, 
which  mutely  demand  some  attention. 
Formularies  mostly,  but  among  them  a 
trade  catalogue  or  two  which  in  the  light 
of  today's  trading  methods  convince  me 
that  although  we  have  progressed  since 
then  that  progress,  inevitably  onwards, 
can  hardly  be  described  as  upward  or 
improved. 

Beside  me  now  I  have  a  copy  of 
Britton  Malcolm's  catalogue  which  on  the 
first  page  discreetly  states  "BM  were 
dependable  suppliers  of  chemists' 
sundries,  hospital  equipment,  surgical  and 
dental  instruments,  glass  and  enamelware, 
and  laboratory  glassware  and  apparatus". 
I  seem  to  remember  it  was  given  me  by  the 
last  BM  rep  who,  when  I  worked  in  the 
hospital  service  and  had  to  do  with  the 
supply  of  surgical  equipment,  was  my 
mentor  and  friend.  Every  item  is 
illustrated,  in  some  cases  using  blocks 
which  must  have  been  the  makers' 
Victorian  originals,  while  others  are 
admirable  line  drawings,  or  photographs. 
But  the  range  was  enormous.  One-  and 
two-gallon  lotion  jars,  with  taps,  carboys 
(in  wicker  baskets)  with  siphons,  mortars 
and  pestles,  leg  baths,  arm  baths, 
bronchitis  kettles  (upright,  complete  with 
spirit  lamp),  cork  borers,  surgical 
instruments  —  with  things  like  Ronguer's 
bone  nibbling  forceps  and  Waring's  rib 
shears  shown. 

A  few  items  were  beautiful:  in  the 
dental  section  Dappen's  glasses  (cut  glass 
in  assorted  colours)  or  Dennant's  aseptic 
vases,  in  ruby,  blue,  opal  or  clear.  I 
mourn  the  passing  of  the  company  and 
miss  the  visits  of  the  rosy-faced,  white- 
haired  rep  who  brought  to  our 
transactions  a  warmth  and  benevolence 
almost  Pickwickian.  Old  hat?  I'm  not  so 
sure.  With  that  kind  of  relationship  no 
other  company  had  a  look  in. 

Hell  fire  and...? 

I  have  been  developing  the  supply  of 
surgical  materials  for  years,  particularly 
since  advances  in  plastics  have  made  the 
life  of  colostomists  bearable.  I  find  myself 
in  competition,  acutely  so,  with 
employees  of  manufacturers,  or  self- 
employed  fitters  with  company 
associations,  whe  have  access  to  the 
hospitals  and  set  out  to  provide 


"unbiased"  advice  to  patients  with  the 
various  ostomies.  Galling  this  has  been 
when,  for  example,  having  asked  help  for 
patients,  I  have  lost  them  because  they 
have  been  given  the  impression  they  must 
get  supplies  from  the  fitter  or  company  so 
that  I  have  had  to  take  positive  steps  to 
retain  my  business. 

As  part  of  this  programme  I  arranged 
for  a  visit  from  a  supplier  who  offers  the 
widest  possible  range  of  appliances  by 
return  of  post.  A  helpful  rep  duly  called 
and  as  part  of  his  work  showed  me  various 
manufacturers'  pamphlets  among  which  I 
found  a  catalogue  from  a  maker  of 
incontinence  aids.  It  lived  up  to  the  old 
BM  traditions  of  the  trade  for  there, 
illustrated  with  clear  descriptive 
paragraphs  were  a  whole  range  of  items 
we  could  choose  to  offer  distressed 
customers,  or  nursing  homes. 

In  fact  it  went  a  good  deal  further  than 
that,  for  I  noticed  with  surprise  they  also 
supplied  shrouds!  (They  even  illustrated 
them.)  But  it  was  the  description  that  got 
me.  I  saw  in  black  and  white  the  statement 
that  these  shrouds  are  made  from  "non- 
flame-retardant  material".  I'd  call  that 
prejudging  things  a  bit,  wouldn't  you?  All 
right  for  saints  perhaps,  since  it  might  not 
be  put  to  the  test,  but  for  the  likes  of  me!  I 
would  feel  so  .  .  .  unprotected. 

Photosynthesis 

Things  are  surely  happening  to 
photography:  every  day  a  new 
development  in  film,  with  Agfa  currently 
making  a  determined  effort  to  establish 
themselves  in  a  big  way.  The  quality  of 
product  cannot  be  doubted  either,  and 
indeed  most  modern  colour  films  are 
remarkable  for  their  speed  and  apparent 
lack  of  grain. 

The  new  Kodak  Disc  results  look 
unbelievably  good,  considering  the  tiny 
negative.  Polaroid's  entry  into  instant- 
develop  35mm  film  for  use  in  the  standard 
35mm  cameras  will  have  to  be  looked  at 
too,  but  I  can't  help  beginning  to  have  a 
serious  concern  about  the  development  by 
several  makers,  of  electronically-produced 
colour  prints  and  slides.  This,  I  think, 
may  mark  the  start  of  the  end  of  our 
present  D&P  and  the  suit  iler  processors, 
who  must  be  wondering  what  will  become 
of  them.  Are  we  right  to  assume  that 
future  processors  will  see  us  as  a  necessary 
part  of  the  system,  when  their  customers 
may  have  a  telephone  terminal  as  part  of 
their  future  film-free  camera?  ■ 
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J&J  see  '  a  clear  UK  market 
opportunity'  for  Stayfree 


A  press-on  towel  is  being  added  to  the 
Johnson  &  Johnson  sanitary  protection 
range.  Stayfree,  available  in  both  regular 
and  super  sizes,  meets  a  gap  in  the  market 
that  the  current  25  plus  brands  fail  to 
bridge  says  the  company. 

To  support  the  launch  there  will  be  a 
total  cash  refund  on  each  pack  purchased 
to  encourage  trial  —  and  an  advertising 
campaign  worth  £450,000  will  run  in  the 
women's  Press. 

The  company  admits  that  television 
advertising,  if  permitted,  would  have  been 
a  good  launch  platform  but  believes  the 
refund  offer  is  "possibly  the  strongest 
ever  sanpro  launch  promotion". 


Market  research 


While  Vespre  and  Carefree  are  doing  well 
in  the  market  J&J  say  research  has  found 
to  their  surprise  that  the  basic  needs  of  san 
pro  users  remains  unfulfilled.  A 
substantial  number  of  towel  users,  it  was 
found,  will  continue  to  use  thick,  full  size 
products  for  psychological  as  well  as 
physical  reasons.  These  users  believe  they 
have  heavier  periods  and  consequently 
need  a  higher  level  of  protection.  Users  of 
loop  towels  do  find  them  inconvenient 
but,  according  to  J&J  research,  they  are 
too  dissatisfied  with  the  current  press-on 
towels  available  to  change  —  absorbency, 
leakage  and  adhesion  being  most  frequent 
complaints. 

J&J  conclude:  "It  is  these  weaknesses 
which  are  preventing  a  more  rapid 
switching  from  loop  towels  to  full  size 
press-ons,  and  reducing  brand  loyalty  in 
the  press-on  sector." 

Stayfree,  the  company  claims,  will 
change  all  this.  With  its  three  layer 
construction,  soft  stay-dry  cover, 
moisture  proof  barrier  and  wide  adhesive 
strip  the  towel  offers  "a  significantly 
better  absorbency/prevention  from 
leakage  and  better  adhesion/security  than 
current  press-on  brands". 


Better  performance 


In  tests,  Stayfree  say  J&J,  had  a  45  per 
cent  better  performance  than  any  other 
brands  and  in  a  trial  sample  of  600 
consumers  77  per  cent  said  they  would 
buy  the  product. 

Approximate  prices  are  expected  to  be 
around  £0.49  and  £0.53  for  the  regulars 
and  super  10s  and  £0.89  and  £0.95  for  the 
20s  packs. 

All  launch  stock  will  carry  a 


promotional  flash  "Try  this  pack  free  — 
send  for  a  full  cash  refund".  The 
consumer  can  either  get  her  money  back 
or  receive  money  off  coupons  worth  £0.60 
on  the  10s  and  £1 .20  on  the  20s  packs. 

The  first  of  two  women's  Press 
advertisements  will  appear  this  month 
with  the  tag-line  "If  you  suffer  from 
heavy  periods  you'll  find  this  totally 
absorbing".  The  advertisement  then  goes 
on  to  explain  the  Stayfree  benefits  in  a 
chatty  and  informative  format. 

Stayfree  is  already  marketed  by  35  J&J 
companies  in  70  countries.  It  was 
launched  in  Eire  in  1978  and  is  credited 
with  a  48  per  cent  share  of  the  press-on 
towel  sector.  (If  the  name  Stayfree  seems 
familiar  J&J  launched  a  Stayfree  mini  pad 
in  October  1972  which  was  withdrawn  two 
years  later.)  Johnson  &  Johnson  Ltd, 
Brunei  Way,  Slough,  Berks  SL1  4EA.  ■ 

PRESCRIPTION 
SPECIALITIES 


Vasocon-A  eye 
drops 

Manufacturer  Cooper  Vision  Ltd,  21  The 
Avenue,  Southampton  S09  1WP 
Description  Clear,  colourless,  sterile 
ophthalmic  solution  containing  antazoline 
phosphate  0.5  per  cent  in  Lipiden  base 
Indications  For  symptomatic  relief  of 
lacrimation,  photophobia  and  ocular 


redness,  swelling,  or  itching  due  to  allergic 
reaction.  As  an  ocular  decongestant  to 
provide  symptomatic  relief  in  allergic,  or 
vernal  conjunctivitis 
Dosage  One  or  two  drops  to  be  instilled 
into  each  eye  every  three  to  four  hours  or 
as  directed  to  relieve  symptoms 
Contraindications  Hypersensivity  to  any 
component  of  the  formulation.  Narrow 
angle  glaucoma 

Precautions  Should  not  be  used  during  or 
within  14  days  of  treatment  with  a 
monoamine  oxidase  inhibitor.  Should  be 
used  with  caution  in  the  presence  of 
hypertension,  hyperthyroidism,  cardiac 
irregularities  or  diabetes.  Rebound 
congestion  may  occur  following 
prolonged  frequent  use.  To  avoid 
contamination  do  not  touch  dropper  tip 
to  any  surface.  The  solution  contains 
benzalkonium  chloride  and  should  not  be 
used  by  soft  contact  lens  wearers.  Discard 
any  remainder  one  month  after  opening 
Side  effects  Transient  stinging  may  occur 
on  instillation,  pupillary  dilation, 
increased  intraocular  pressure 
Packs  10ml  in  a  plastic  dropper  bottle 
(£2.50  trade) 

Supply  restrictions  Prescription  only 
Issued  June  1982  b 


Allopurinol  prices 


Evans  Medical  wish  to  point  out  the 
wrong  trade  prices  were  supplied 
concerning  Allopurinol  tablets  BP  lOOmg 
and  300mg.  Correct  prices  should  read 
£8.10  for  the  100  x  lOOmg  pack  and  £7.35 
for  the  28  x  300mg  pack.  ■ 

Soni-slo  40mg 
capsule 

Rona  are  introducing  a  40mg  Soni-slo 
capsule  to  complement  the  present  20mg 
strength  (100  capsules,  £7  trade).  Rona 
Laboratories  Ltd,  Cadwell  Lane,  Hit  chin, 
Herts  SG4  0SF.  ■ 

Hypal  'stickability' 
improved 

Smith  and  Nephew  have  improved  the 
sticking  quality  of  Hypal  synthetic 
adhesive  tape.  The  new  product  has  the 
same  non-woven  plastic  net  backing  as  the 
original  but  now  has  low-allergy  synthetic 
adhesive.  This  was  developed  and  tested 
in  the  Smith  and  Nephew  research 
laboratories  and  offers  a  marked 
improvement  in  "stickability"  and  water 
repellence,  the  company  says.  Smith  and 
Nephew  Ltd,  Bessemer  Road,  Welwyn 
Garden  City,  Herts  AL7 1HF.  ■ 
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Some  customers  are 
too  shy  to  talk  about 
haemorrhoids  and  anal 
irritation. 

The  three  established 
ANUSOL  presentations - 
Cream, Ointment  and 
Suppositories- now  have 
new  eye-catching  packs  and 
are  available  for  self-selection. 

Merchandise  ANUSOL 
in  your  self-selection 
medicines  area  to  max- 
imise the  product's 
potential. 
Good  news  for 
the  Pharmacy, 
as  well  as  for 
the  painful  shy. 


Soothing 

anusol 

^!---ofhaernorrholds 


WARNER 

part  of  the  Warner-Lambert  Group 

good  products  for 
you  and  your  customers 


ANUSOL  TECHNICAL  INFORMATION 
Composition 

ANUSOL  Cream  -  Each  lOOg  of  cream  contains  Bismuth 
Oxide  2  14g.  Balsam  Peru  BPC  1973  1  80g,  Zinc  Oxide  PhEur 
I0  75g 

ANUSOL  Ointment  -  Each  100g  of  ointment  contains:  Bismuth 

Oxide  0  87g,  Bismuth  Subgallate  BP  2  25g.  Balsam  Peru  BPC 

1973  1  87g,  Zinc  Oxide  PhEur  10  75g. 

ANUSOL  Suppositories  -  Each  2  8g  suppository  contains: 

Bismuth  Subgallate  BP  59mg.  Bismuth  Oxide  24mg,  Balsam 

Peru  BPC  1973  49mg,  Zinc  Oxide  PhEur  296mg 

Indications 

ANUSOL  Cream  and  ANUSOL  Ointment  provide  antiseptic, 
astringent  and  emollient  properties  which  help  lo  relieve 
discomfort  associated  with  minor  ano-rectal  conditions. 
ANUSOL  Cream  also  provides  lubricating  properties  for  use 
with  suppositories  Indicated  for  the  symptomatic  relief  of 


uncomplicated  internal  and  external  haemorrhoids,  pruntis  am, 
proctitis  and  fissures  ANUSOL  Suppositories  provide 
antiseptic,  astringent  and  emollient  pioperties  which  help  to 
relieve  discomfort  associated  with  minor  ano-rectal  conditions 
Indicated  tor  the  symptomatic  relief  of  uncomplicated  internal 
haemorrhoids  and  proctitis 
Dosage 

Cream  and  Ointment. 
Adults 

Apply  to  the  affected  area  at  night,  in  the  morning  and  after 
each  evacuation  until  the  condition  is  controlled  Thoroughly 
cleanse  the  affected  area,  dry  and  apply  cream  or  ointment. 
ANUSOL  ointment  should  be  applied  on  a  gauze  dressing. 
ANUSOL  cream  is  prepared  in  a  vanishing  cream  base  and 
may  be  gently  smoothed  into  the  affected  area  without  the 
need  to  apply  a  gau2e  dressing  For  internal  conditions  use 
rectal  nozzle  provided,  and  clean  it  after  each  use 


Not  to  be  taken  orally. 
Children 
No  dose  recommended. 
Suppositories 
Adults 

Remove  foil  wrapper  and  insert  one  suppository  into  the  anus 
at  night,  in  the  morning  and  after  ear1-  evacuation.  Not  to  be 
taken  orally 
Children 

No  dose  recommended 
ContraHndlcatlons,  Warning  etc 

Rarely,  sensitivity  reactions.  Patients  may  occasionally 
experience  transient  burning  on  application,  especially  if  the 
anoderm  is  not  intact  ANUSOL  is  contfa-indicated  in  patients 
with  a  history  of  sensitivity  to  any  of  the  constituents. 
Legal  Category 
GS.L 


Package  Quantities 

ANUSOL  Cream  -  Tubes  containing  23g 
ANUSOL  Ointment  -  Tubes  containing  25g. 
ANUSOL  Suppositories  -  Packs  containing  12  foil  wrapped 
suppositories. 

List  price  to  pharmacy  (per  dozen  ex  VAT):  Cream.  Ointment, 
Suppositories.  £7.305,  £7,005,  £7.435. 

Product  Licence  Holder 

William  R  Warner  and  Co  Ltd  ,  Usk  Road.  Pontypool.  Gwent, 
NP4  OYH 

Product  Licence  Numbers 

ANUSOL  Cream  0019/0040 
ANUSOL  Ointment  0019/5002 
ANUSOL  Supps.  0019/5001 

•Trade  mark  R81106 
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Relaunch  for 
Supersoap 


Beecham  Proprietaries  are  re-launching 
Silvikrin  Supersoap  with  an  improved 
formulation  and  a  more  modern  pack. 
Supersoap  now  contains  a  moisturiser  and 
will  be  available  in  a  choice  of  three 
colours  (blue,  green  and  brown)  to  suit  a 
wide  range  of  bathroom  and  kitchen 
schemes. 

Promotional  support  for  the  re-launch 
includes  600,000  free  wallholders  offered 
on-pack,  and  coupons  in  selected 
women's  Press. 

National  television  advertising  breaks 
in  July,  followed  by  a  press  campaign  in 
women's  magazines  through  September, 
October  and  November.  Beecham 


Lessen  swimsuit 
competition 

Farley  Health  Products  are  launching  a 
swimsuit  competition  on  Lessen  with 
£2,000  in  prizes,  including  a  fortnight's 
holiday  for  two  in  Greece  and  fifty  Slix 
swimsuits. 

Entrants  have  to  place  in 
chronological  order  five  swimsuit  styles 
from  different  periods  and  complete  a  tie- 
breaker, "The  nicest  thing  about 
slimming  with  Lessen  is .  .  ."  One  Lessen 
pack  top  has  to  accompany  each  entry. 

Entry  forms  will  be  available  through 
leaflet  holders  which  can  be  free  standing 
or  fixed  to  Lessen  display  units.  Closing 
date  for  the  competition  is  August  31  and 
the  swimsuit  prizes  will  be  from  the  Slix 
1983  range.  As  a  trade  incentive,  Slix 
swimsuits  are  also  being  offered  to  the 
assistants  who  serve  the  competition 
prizewinners. 

Since  its  re-launch  this  year,  Lessen 
has  achieved  a  25.4  per  cent  market  share 
of  independent  chemist  sales  and  is  now 
brand  leader,  says  the  company.  Farley 
Health  Products  Ltd,  Ton  Lane, 
Plymouth,  Devon  PL3  5UA.M 


Redemption  of 
Vichy  coupons 

Vichy  are  advising  pharmacists  to  redeem 
all  date-expired  Vichy  money-off 
vouchers  as  soon  as  possible.  Vouchers 
bearing  the  expiry  dates  October  31  and 
December  3 1 ,  will  not  be  redeemed  after 
June  30.  Vouchers  should  be  sent  to 
Coupex,  40  St  Peters  Street,  St  Albans, 
Herts,  m 


Proprietaries,  Beecham  House,  Great 
West  Road,  Brentford,  Middlesex  TW8 
9BD.M 


Smith  and  Nephew  have  repackaged 
Atrixo  hand  cream  giving  it  a  softer, 
more  modern  image.  The  current 
angular  tubs  are  to  be  replaced  by 
rounded  edges  and  converted  to 
prescribed  EEC  fills.  These  will 
initially  only  appear  on  the  95g  and 
165g  sizes.  Smith  and  Nephew, 
Welwyn  Garden  City,  Herts 


Honeysuckle  added 
to  Yardley  range 

Yardley  have  added  a  honeysuckle 
fragrance  to  their  range  of  products.  The 
fragrance  is  available  as  cologne  spray 
(£2.95),  talc  (£1 .49)  and  a  box  of  three 
soaps  (£2.85).  Introductory  offers  will  be 
available  for  the  launch  in 
August/September.  The  cologne  spray 
will  be  available  for  £1.65,  talc  £0.99  and 
box  of  three  soaps  £1 .90.  Yardley  of 
London  Ltd,  Miles  Grey  Road,  Basildon, 
Essex.  ■ 

For  Perfect  Nails... 

Perfect  Nails  dip'n  clean  nail  polish 
remover  kits  are  now  being  distributed  by 
HSM  Services  Ltd,  15  High  Street, 
Harpenden,  Herts.  Tel:  05827  69896.  ■ 


Ladyshave  campaign 

"Run  your  fingers  over  my  legs.  That's 
how  smooth  my  Philips  Ladyshave  leaves 
them"  is  the  advertising  message 
heralding  the  start  of  the  1982  campaign 
for  Philips  Ladyshave.  The  advertisement 
will  appear  in  the  leading  women's 
magazines  from  June  to  December. 

Aimed  at  the  self-purchase  market,  the 
advertisement  highlights  the  performance 
of  the  Philips  Ladyshave  and  positions  it 
as  a  cosmetic  and  feminine  product.  It 
features  the  Philips  Ladyshave  Special 
HP2132,  the  latest  addition  to  the  range. 
Later  in  the  year  a  new  Ladyshave 
television  commercial  will  support  the 
Press  campaign.  Philips  Small 
Appliances,  Drury  Lane,  Hastings,  Sussex 
TN34  1XN.  ■ 


"Run  your  fingers  over  my  tegs. 
Thatfc  how  smooth  my  new  Philips  tadyshave  leaves  them." 
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Don't  under-rate  the 
women's  Press 
say  IPC 

"Women's  magazines  are  sadly  under- 
rated except  by  the  more  discerning 
advertisers  and  agencies,"  according  to 
Brian  Downing,  managing  director  of  IPC 
Women's  Magazines. 

Speaking  this  week  at  the  London 
premiere  of  a  major  media  presentation  to 
major  advertisers  and  their  agencies,  he 
pointed  out  that  a  woman  buys  a 
magazine  because  she  wants  it,  trusts  it, 
regards  it  as  a  friend,  and  looks  to  it  for 
authoritative  and  objective  advice.  But 
while  more  than  £2, 580m  a  year  is 
invested  in  advertising,  and  some  £700m  is 
spent  on  television,  only  £100m  goes  into 
women's  magazines. 

Yet  just  four  titles  —  Woman, 
Woman 's  Own,  Woman 's  Weekly  and 
Woman 's  Realm  —  have  a  readership  of 
some  20  million  every  week. 

The  relative  costings  (which  should  be 
taken  into  account  by  the  trade  when 
assessing  campaign  impact)  were 
underlined  by  Frank  Farmer,  an  IPC 
publishing  director.  A  schedule  of  weekly 
and  monthly  magazines  with  colour 
costing  £500,000  reaches  82  per  cent  of  the 
housewife  market  twelve-times  —  195 
million  market  contacts  —  but  the  same 
sum  invested  in  television  would,  on  a 
generous  estimate,  provide  only  67  per 
cent  of  that  figure.  Similarly  taking  the 
young  women's  market,  he  established 
that  the  cost  per  market  contact  via 
women's  magazines  is  £4  per  1 ,000  as 
against  £12  per  1 ,000  using  television. 

Toiletries  and  allied  companies' 
experience  figured  strongly  in  the 
presentation  :- 

Nivea:  the  agency  considered  television 
had  more  or  less  out-priced  itself,  so 
women's  magazines  were  used  and  Nivea 


Numark  assistant  Mrs  Irene  Kershaw  being  presented  with  the  keys  to  a  £4,000-plus 
Ford  Fiesta  by  Mr  Stan  Clark,  Kimberly-Clark  account  manager.  Looking  on  from  left 
to  right  are  Mr  Norman  Harrison,  MPS,  (managing  director  of  S.  T.  Shaw  Ltd,  Golcar, 
Huddersfield  where  Mrs  Kershaw  works),  Mr  Tony  Garlick,  general  manager  of 
Bradford  Chemist  Alliance  and  Mr  Brian  Reeves  sales  manager.  Mrs  Kershaw  won 
the  car  in  a  joint  Kimberly-Clark  I  Numark  promotion 


cream  maintained  its  market  share  while 
Nivea  lotion  improved  its  share  by  two 
percentage  points. 

Clairol  switched  from  seasonal 
television  bursts  to  an  all-the-year-round 
presence  in  women's  magazines  and  more 
than  doubled  its  market  share  to  33  per 
cent  —  and  achieved  its  highest-ever  level 
of  brand  awareness. 

Soft  &  Gentle  has  gone  from  television 
to  magazines  and  achieved  overall 
shipments  up  40  per  cent  over  the  previous 
year.  In  1982  the  budget  has  been 
increased  nearly  400  per  cent  —  all  in 
magazines. 

Natrena  gained  12  per  cent  market  share 
in  1 1  months  via  magazine  advertising. 

IPC  contended  that  medium 
campaigns  should  use  magazines 
exclusively  for  best  results,  while  large 
compaigns  should  incorporate  magazines 
in  the  schedule.  ■ 


DietVite 

Beecham  keep  fit 

A  keep  fit  cassette  and  chart  will  be 
available  as  an  on-pack  offer  on  Slimgard 
and  Dietvite.  The  cassette  has  a  gentle 
20-minute  routine  on  one  side  and  a  more 
strenuous  programme  on  the  other.  To 
receive  the  tape  and  chart  the  consumer 
has  to  complete  the  leaflet  attached  to  the 
header  board  and  sent  it,  together  with 
£2.49  and  a  product  box  end,  to  Beechams. 

A  free-standing  header  board  holds  a 
representative  range  of  the  three  main 
products  —  Slimgard  5  day  diet,  Dietvite 
natural  crunch  formula  and  crunch  bars. 
Beecham  Proprietary  Medicines,  Great 
West  Road,  Brentford,  Middlesex.  ■ 


Bonne  Bell  addition 
for  dry  skins 

Bonne  Bell  are  introducing  10-0-6  Mild 
for  dry.  sensitive  skins. 

Whereas  10-0-6  regular  has  established 
itself  as  a  skin  care  treatment  for  the 
under  25s,  10-0-6  Mild,  it  is  expected,  will 
suit  women  of  all  ages. 

This  new  addition  is  the  perfect  day 
and  night  time  cleanser,  says  the 
company,  and  is  a  natural  extension  of  the 
current  10-0-6  product  range. 

For  the  launch,  a  "money-back" 
guarantee  will  be  available.  A 
promotional  pack  comprising  a  standard 
120ml  10-0-6  Mild  with  a  35ml  trial  size 
will  be  available.  Consumers  purchasing 
the  trial  pack,  costing  £1 .35,  who  do  not 
find  10-0-6  Mild  "the  best  skin  cleanser 
they  have  ever  used"  can  return  the  120ml 
bottle  unopened  to  Eyelure  for  a  complete 
refund  which  includes  postage  and 
packing.  10-0-6  Mild  has  a  similar  price 
structure  to  the  existing  products  —  50ml, 
£0.75  and  120ml,  £1.35.  Eyelure  Ltd, 
Grange  Industrial  Estate,  Llanfrecfa 
Way,  Cwmbran,  Gwent.  ■ 

Chloraseptic  as  a 
mouthwash 

Eaton  Laboratories  have  introduced  a 
Chloraseptic  mouthwash  (150ml,  £1.90). 
In  terms  of  formulation  the  mouthwash  is 
the  same  as  Chloraseptic  spray.  Eaton 
Laboratories,  Regent  House,  The 
Broadway,  Woking,  Surrey  GU21  5AP.  ■ 
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COUNTERPOINTS 


Mrs  Eileen  Rego,  MPS,  of  Richards  Ltd  Chemist,  Cokehem  Road,  Somptmg,  Lancing, 
has  won  a  tour  for  two,  to  Amsterdam,  plus  £50  spending  money.  Mrs  Rego  is  one  of 
eight  prize  winners  in  a  national  mystery  shopper  contest  organised  for  retail 
chemists  by  Predictor.  After  successfully  answering  questions  put  to  her  by  mystery 
shopper  Christine  Bacon,  Eileen  (left)  was  presented  with  her  winner's  voucher 


NPA  Products  go 
with  PIP  code 

NPA  Products  are  to  introduce  both  the 
PIP  and  EAN  bar  code  to  one  of  their 
products,  the  blackcurrant  health  drink. 
It  has  been  relabelled  and  brought  under 
the  Sunpure  brand. 

Incorporated  in  the  label  is  the  EAN 
bar  code  and  the  PIP  code.  Keith  Sinclair, 
marketing  controller  of  ICML  states  that 
the  plans  are  well  advanced  to  include 
both  codes  on  the  entire  range  of  NPA 
products,  including  Nucross  surgical 
dressings.  It  is  estimated  that  at  least  50 
per  cent  of  the  NPA  range  will  be  source 
marked  by  the  end  of  the  year. 

He  added  "With  the  increase  in  use  of 
portable  data  entry  terminals  source 
marking  with  the  PIP  code  is  of 
paramount  importance  if  we  are  to  help 
increase  the  efficiency  of  both  wholesalers 
and  retailers  in  today's  competitive  High 
Street  markets."  The  demand  for  PDTs  is 
gaining  momentum  every  day.  Those 
manufacturers  who  "are  dragging  their 
heels"  will  miss  out  both  in  the  short  and 
long  term. 

"With  NPA  products  leading  the  field 
in  the  source  marking  of  PIP  code,  it  is 
hoped  that  manufacturers  who  supply 
retail  chemists  will  realize  the  importance 
of  the  code  and  make  a  consorted  effort 
to  introduce  source  marking  to  include  the 
PIP  code  as  soon  as 
practicable.  "Independent  Chemists 
Marketing  Ltd,  51  Boreham  Road, 
Warminster,  Wilts  BA 12  9JU.  ■ 


Never  say  Di? 


Gallia  baby  foods  will  be  supported  by 
national  press  advertising  in  early  July  — 
around  the  time  of  the  Royal  Birth. 
Advertising  will  be  continued  in  Mother  & 
Baby  as  will  the  sampling  and  coupon 
activity  to  boost  trials.  Sangers  Agencies 
Ltd,  Unit  3,  Coburg  Road,  Wood  Green, 
London  N22  6TR.  ■ 


Hair  and  nail  care 
from  Sally  Hansen 

Sally  Hansen  have  introduced  an  apricot 
extract  nail  care  range.  This  trio  of 
products  comprises  nourishing  nail 
conditioner  (£1 .49)  for  dry,  weak  nails, 
nail  and  cuticle  massage  cream  (£1 .39)  to 
lubricate  and  massage  the  nails  and  nail 
colour  remover  pads  (£0.95)  in  handy 
sachets  for  travelling. 

As  for  superflous  hair,  the  company 


says  it  now  has  a  "complete  depilatory 
and  hair  lightening  system  to  suit  every 
woman's  needs."  There  is  the  Sally 
Hansen  facial  hair  remover  cream  (£2.75), 
body  hair  remover  cream  (£2.95),  facial 
creme  bleach  (£2.75),  bleach  creme 
(£2.95)  and  hair  removal  system  (£4.25). 
All  packs  include  instruction  leaflets  with 
diagram.  Sangers  Agencies,  Coburg 
Road,  London  N22.  ■ 


Introduced  this  year  is  a  life-size,  free- 
standing Bergasol  display  card  for  use 
inside  or  outside  the  shop.  The  cards  are 
available  free  to  retail  chemists.  Chefaro 
Proprietaries  Ltd,  Crown  House,  London 
Road,  Morden,  Surrey  SM4  5DZ 


Wasp-eze  reminders 


Over  a  million  "Wise  Traveller"  leaflets 
will  be  sent  to  families  taking  overseas 
holidays  this  Summer,  reminding  them  to 
buy  Wasp-eze  before  they  go.  National 
Press  advertising  starts  June  14  using  the 
theme  "Wasp-eze  treats  many  more  bites 
and  stings  than  you  think".  Potter  & 
Clarke  Ltd,  415  Limpsfield  Road,  The 
Green,  Warlingham,  Surrey  CR3  9  YS.  ■ 


ON  TV 
NEXT  WEEK 


Ln    London          WW  Wales  &  West 

We  Westward 

M     Midlands        So  South 

B  Border 

Lc    Lanes            NE  North-east 

G  Grampian 

Y      Yorkshire        A  Anglia 

E  Eireann 

Sc    Scotland         U  Ulster 

CI    Channel  Is 

Anadin: 

All  areas 

Bic  razor: 

Ln 

Camay: 

All  areas 

Colgate  Dental  Cream: 

All  areas 

Crunch  n'  Slim: 

Lc,  G 

Diocalm: 

All  areas 

Elastoplast  antiseptic 

cream  and  liquid: 

All  areas 

Elida  Cream  Silk: 

All  areas 

Fuji  film: 

All  areas 

Johnsons  baby  products: 

All  except  E 

Nailoid: 

All  areas 

Paddi  Cosifits: 

All  areas 

Pampers: 

All  except  Ln 

Scholl  sandals: 

All  areas 

TCP  liquid  antiseptic: 

All  except  E,  CI 

Velvet  home  perm:            All  except  Ln,M, So 

Vivas: 

All  areas 

I 

I 
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WHY  SOME  CHEMISTS  MAK 
MORE  MONEY  THAN  OTHER: 


When  New  Mint  Sensodyne  was  tested 
in  Yorkshire,  Chemists  who  stocked 
both  New  Mint  and  Original  Flavours 
experienced  a  staggering  47%*  uplift 
in  total  Sensodyne  Sales.  This  means 
truly  massive  extra  profits  for  you 
because  Sensodyne  is  Britain's  most 
profitable  unit  toothpaste  sale.  And 


with  94%  of  dentists  professionally 
recommending  Sensodyne,  you  can 
see  why  it  is  vital  to  stock  up  on  this 
money-making  brand.  Both  flavours 
are  on  special  bonus  offer  right  now. 
Order  today. 

Stafford-Miller  Ltd.  Hatfield,  Herts. 
ALIO  ONZ.  Tel:  (Hatfield)  61151. 


SENSODYNE  TOOTHPASTE 


NOW  IN  TWO  FLAVOURS 
FOR  TWICE  THE  SALES  APPEAL 


'Independent  Retail  Audit. 


account  for  almost  25%  of  the  total 
market.  Our  research  shows  similar  poten- 
tial in  the  U.K. 

We're  backing  Right  Angle  to  pioneer 
this  new  growth  market. 


ADVERTISING 
SPEND 

NATIONAL  EQUIVALENT 


Now  from  Ora  I - 
the  first  angled 
brush  with  a  head 
for  busine 

Right  Angle  may  not  be  the  first 
lgled  brush  on  the  market  but  coming 
om  Oral-B,  it  already  has  a  head  start  over 
5  rivals. 

LOOK  AT  THE  FACTS. 

The  toothbrush  market  is  currently 
worth  £23  million.  ltislucrative,fastgrow- 
ing,  and  still  predominantly  pharmacy 
based. 

Oral-B's  market  shares  in  both  units  and 
value  continue  to  grow. 

Oral-B  pioneered  the  professional 
brush  segment  which  now  accounts  for 
one  third  of  the  market. 

Professional  brushes  continue  to  grow 
at  almost  twice  the  rate  of  the  market, 
and  Oral-B  has  a  dominant  50%  share; 

Oral-B's  growth  comes  from  dental 
recommendation -83%  of  consumers 
trying  Oral-B  remain  brand  loyal.1 

Now,  with  the  introduction  of  Right 
igle,  Oral-B  are  all  set  to  open  up  a  whole 
5w  market  segment. 

THE  RIGHT  PRODUCT 

The  Right  Angle  is  an  angled  brush 
lat  can't  be  equalled  for  sheer  design. 

Most  importantly,  it  is  the  only  angled 
"ush  with  the  plaque  fighting  head 
entists  recom  mend  -sma  1 1 ,  with  flat ,  soft 
id-rounded  nylon  filaments. 

Right  Angle  is  angled  just  enough  to 
sip  remove  decay-causing  plaque,  even 
om  the  most  awkward  areas  of  the 
louth  and  is  contoured  for  a  more  com- 
pilable grip. 

In  the  United  States  (where  Oral-B  is 
larket  leader)  angled  brushes  now 


£450,000. 


£450,000  NATIONAL  EQUIVALENT  SPEND. 

No  othertoothbrush  launch  has  ever 
enjoyed  this  level  of  support. 

30-second  TV  commercials  in  the 
London  area  from  14th  June. 

v  Full-page colouradvertisements  in  lead- 
ing women's  interest  magazines. 

/l Full  range  of  free  point  of  sale  material. 

Stock  the  Right  Angle  along  with  the 
rest  of  the  Oral-B  range  now.  We  believe 
it's  the  most  important  new  development 
in  the  toothbrush  market  for  years. 

It  won't  be  long  before  sales  prove  us 

ri9ht  Right  Anqle 


ED 


The  worlds  first  name  in  oral  care. 

COOPER  HEALTH  PRODUCTS  LIMITED,  GATEHOUSE  ROAD,  AYLESBURY  BUCKS 
TEL:  (0296)  32601  TELEX:  837238 


source  Nielsen 


tSource  Independent  Research 


COUNTERPOINTS 


TV  advertising  for 
J&J  baby  products 

Johnson's  baby  products  are  to  be 
advertised,  for  the  first  time,  on 
television.  The  commercial  will  appear 
nationally  throughout  June  and  July  and 
additional  support  will  appear  in  the 
national  Press.  Coupons  will  be  included 
in  these  advertisements  redeemable  for  5p 
against  any  product  in  both  the  baby 
range  and  Band  Aid  range.  The 
promotion  runs  under  the  name  "Pure 
value  from  Johnson  &  Johnson". 

Consumers  can  send  for  a  free  J&J 
baby  height  chart  by  purchasing  three 
Johnson's  baby  products  or  Band  Aid 
packs  and  sending  in  bottle  caps  or  carton 
flaps,  a  till  receipt  and  £0.50  for  postage. 
Trade  discounts  will  be  available  and  POS 
shelf  strips,  dumpbin  headboards, 
showcards  and  stackcards  will  support  the 
promotion.  Johnson  &  Johnson  Ltd, 
Brunei  Way,  Slough,  Berks  SL1  4EH.  ■ 


Pifco  are  using  TV  South  for  an  initial 
test  market  advertising  campaign  for 
Air  Cleaner.  Television  commercials 
featuring  the  product  will  run  into 
July.  "Pifco  has  the  number  one 
secret"  is  the  theme. 

Available  for  POS  is  an  Air  Cleaner 
header  card  and  leaflet.  Both  are  free 
on  request  from  Pifco  Ltd, 
Failsworth,  Manchester  M35  0HS 


Roche  dip  into 
women's  Press 

Roche  are  running  a  double-page  colour 
advertisement  for  Aquasun  water- 
resistant  suntan  preparations  in  major 
women's  magazines,  including 
Cosmopolitan,  Woman's  Journal,  Good 
Housekeeping  and  Vogue.  The  advert 
emphasises  the  versatility  of  the  product 
showing  the  Aquasun  girl  as  carefree  in 
the  water  as  she  is  on  the  beach.  The  sign- 
off  line  of  the  advertisement  —  "Protects 
your  skin.  Promotes  your  tan"  —  also 
appears  on  the  POS  material.  A  booklet 
entitled  "Holiday  Health"  is  also 
available  and  covers  health  and  holiday 
related  items  such  as  insurance, 
immunisation  and  travel.  Passport  size, 
the  booklet  will  fit  into  a  pocket,  handbag 
or  passport-holder.  It  is  being  offered  free 
to  the  public  (upon  receipt  of  an  sae) 
through  national  and  regional  press 
editional.  Roche  Products  Ltd, 
Broadwater  Road,  Welwyn  Garden  City, 
Herts.  * 


Colodrul 

cream  or  lotion  \J 


Caladr yl  for  sunburn 

a  most  worthwhile  recommendation 

Caladryl  is  a  product  you  can  recommend  with  confidence  for  the 
pain  and  irritation  of  sunburn.  Caladryl's  unique  formulation  ensures 
soothing  relief  and  is  available  as  both  lotion  and  cream. 
An  effective  treatment  for  your  customers  and  a  profitable 
professional  product  for  the  Pharmacy. 

PARKE- DAVIS 

part  of  the  Warner-Lambert  Group, 
good  products  for  you  and  your  customers 


Active  Ingredients: 

Calamine  USP 

Diphenhydramine  Hydfochlonde  BP 
Camphor  BP 

"Trade  markP.81058 


Product  Licence  Holder 

Parke-Davis  and  Company. 
Usk  Road.Pontypool.Gwent  NP4  OYH 
Further  mlormation  and  data  sheets 
are  available  on  request 
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Grocers  gain  sales  in  haircare 
and  stomach  preps  markets 


Grocers  are  continuing  to  increase  their 
share  of  the  upset  stomach  preparations 
market  according  to  the  latest  Mintel 
report. 

The  market  is  valued  at  £22. 5m  at  rsp 
and  although  the  value  of  sales  has  nearly 
doubled  over  the  past  five  years  this  has 
been  due  to  inflation.  Mintel  estimates 
that  prices  have  risen  by  approximately 
double  the  rate  of  the  retail  price  index 
and  that  the  market  is  static. 

Dividing  the  market  into  two  sectors 
—  indigestion  remedies  and  less  specific 
upset  stomach  preparations  —  the  report 
says  that  chemists  have  a  60  per  cent  share 
of  sales  of  the  former  and  40  per  cent  of 
the  latter.  Five  years  ago  nearly  two  thirds 
of  all  such  sales  were  through  chemist 
outlets. 

Within  the  sector  for  indigestion 
remedies  in  tablet  and  powder  form, 
Rennie  has  held  its  position  as  brand 
leader  with  44  per  cent  of  sterling  sales. 
Bisodol  has  nearly  doubled  its  share  to  13 
per  cent  and  Setlers  now  enjoy  a  19  per 
cent  share  of  the  market  showing  an 
improvement  of  almost  50  per  cent.  These 
increases  have  been  achieved  mainly  at  the 
expense  of  the  smaller  brands.  Milk  of 
Magnesia  tablets  have  seen  a  marginal 
decline  in  share  to  12  per  cent.  Rennie  and 


Setlers  are  stronger  in  the  grocery  trade, 
the  former  accounting  for  about  58  per 
cent  of  sales.  Bisodol  is  strongest  in 
chemists  claiming  over  20  per  cent  of 
sales. 

In  the  less  specific  upset  stomach 
preparations  sector,  Andrews  continues  to 
be  the  top  brand  in  both  chemists  and 
grocers  accounting  for  half  of  all  sales 
through  the  latter  outlets.  Alka  Seltzer 
accounts  for  around  30  per  cent  of  sales 
through  major  retail  sectors  with  Milk  of 
Magnesia  in  liquid  form  and  Eno 
accounting  for  23  per  cent  and  14  per  cent 
of  sector  sales  respectively.  The  last  two 
both  rely  on  chemists  for  almost  two 
thirds  of  their  own  sales. 

Hair  colourants 


A  further  Mintel  report  points  to  a  7  per 
cent  increase  in  the  number  of  women 
using  hair  colourants  at  home  in  its  latest 
coverage  of  the  £245m  (rsp)  women's  hair 
products  market.  Growth  has  been 
achieved  within  those  sectors  of  the 
population  which  had  low  levels  of  usage 
previously,  like  women  living  in  Wales, 
the  West  and  the  South  West.  The  fashion 
influence  is  marked  among  younger 
women  with  33  per  cent  now  using  some 


form  of  colourant,  compared  with  15  per 
cent  three  years  ago,  says  the  report. 

Conditioners  and  rinses  continue  to  be 
the  most  successful  market  sector  with  a 
value  of  £33m  rsp  (£15m  in  1978). 
Between  1978  and  1982  the  proportion  of 
women  using  a  conditioner  increased 
from  43  per  cent  to  53  per  cent  says  the 
report,  and  like  colourants,  the  greatest 
increase  has  been  among  women  living  in 
Wales,  the  West  and  South  West.  There 
has  also  been  a  high  growth  level  among 
women  living  in  Yorkshire  and  overall  in 
the  35-44  age  group.  Different  brands 
were  tried  by  26  per  cent  of  women, 
although  45  per  cent  claim  to  stick  to  the 
same  brand,  with  22  per  cent  switching 
between  one  or  two  brands. 

Mintel  also  asked  about  shampoo 
buying  habits  and  just  under  half  usually 
bought  the  same  product,  a  further  20  per 
cent  one  or  two  brands,  and  one  quarter 
of  housewives  in  the  sample  liked  to 
experiment.  Price  was  important  to  only  8 
per  cent. 

On  distribution,  the  chemist  sector 
and  Boots  in  particular  dominate  the  hair 
care  market,  but  the  independent  chemist 
has  been  losing  share  to  both  drug  stores 
and  grocers,  mainly  the  multiples.  Grocers 
have  not  improved  their  market  share  of 
shampoos  and  hairsprays  but  there  has 
been  an  increase  in  their  share  of  the 
setting  agents  and  conditioners  markets. 
Mintel  reports  are  £40 per  month,  £240 
per  annum  from  20  Buckingham  Street, 
London  WC2.  ■ 


Christy's  addition 


Cucumber  is  the  latest  addition  to  the 
Christy  range  of  face  packs  (£0.22) 
formulated  for  normal  and  oily  skins. 
Thomas  Christy  Ltd,  North  Lane, 
Aldershot,  Hants  GU12  4QP.  ■ 


Support  for  Mum 
Quick  Dry 

Mum  Quick  Dry  packs  are  currently 
available  with  33  per  cent  extra  free  from 
wholesalers.  This  promotion  is  designed 
to  help  generate  sales  immediately 
following  the  television  campaign  says  the 
company.  "Consumer  research  confirms 
that  Quick  Dry  is  successfully  attracting 
new  users  to  the  Mum  stable  with  minimal 
effect  on  the  mainstream  brand."  The 
company  aims  to  increase  Quick  Dry's 
share  of  the  total  market  to  5  per  cent  this 
year.  Fresh  &  Dry  aerosol,  the  company 
says,  has  a  4  per  cent  share  of  the 
deodorant  and  anti-perspirant  market  not 
the  aerosol  sector  as  stated  in  the  Personal 
Hygiene  feature  (C&D,  April  10  p668).  ■ 


During  the  Summer  Konica  are  running  a  poster  campaign  for  their  coloured 
cameras,  to  be  concentrated  in  the  Greater  London  area.  A  total  of  120  giant 
posters  will  appear  in  all  the  Underground  and  main  line  overground  stations  of 
the  London  network.  Summertime  buyers  will  get  a  free  matching  tripod  with  each 
camera  purchased.  Konishiroku  (UK),  150  Hampton  Road  West,  Feltham, 
Middlesex  TW15  6BH 
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Unicari 
all  oth 


Last  year  Unican 
sales  shot  up  a  stag- 
gering 65%.  Which, 
considering  the  total 
home  brew  market  is 
now  worth  over  £50 
million,  was  quite  a 
considerable  amount 

This  year  Unican 


have  invested  in  some 
distinctive  new  labels 
for  their  Home  Brew 
Beers.  On  the  shelves 
they're  going  to  make 
the  competition  seem 
very  small  beer. 

These  stylish  new 
beer  labels  are  just  part 


of  the  massive 
£500,000  that  Unican 
are  spending  through- 
out the  year  on  adver- 
tising and  promotions. 
Including  the  biggest 
ever  promotion  for  their 
Home  Brew  Beers  in 
the  autumn. 


Television  support 
for  the  Unican  range 
breaks  in  July.  (In  the 
single  TV  test  area  that 
Unican  advertised  in  last 
year,  wine  sales  actually 
doubled)  So  with 
Unican  TV  advertising 
covering  half  the  country 


this  year,  sales  are  con- 
fidently expected  to  go 
through  the  proverbial 
roof. 

To  be  certain  of 
your  share  of  this  rapidly 
growing  market,  stock  up 
with  Unican  Home  Brew 
Beers  and  Wines  now. 


The  first  name 
in  Home  Brew 
Beers  and  Wines 


Unican  Foods  Ltd,  Unican  House,  Central  Trading  Estate,  Bath  Road,  Bristol  BS4  3EH.  Tel:  (0272)  712281. 


COUNTERPOINTS 


Herbal  products  for 
the  face  and  body 

Mulcea  Cosmetics  are  the  manufacturers 
of  a  range  of  herbal  creams  and  lotions 
for  the  face,  hair  and  body.  All  the 
products  go  under  the  company's  brand 
name  and  the  range  comprises  skin  cream 
(105g  £1 .30,  280g  £2);  clearing  lotion  (55g 
£0.65);  cleansing  milk  (55g  £0.65);  anti- 
dandruff  cream  (£0.90);  night  cream 
(£1.50);  baby  cream  (280g  £2)  and  foot 
salve  (280g  £2).  Mulcea  Cosmetics  Ltd, 
PO  Box  104,  26  A  venham  Street,  Preston, 
Lanes  PR1  3BN.  Tel:  Preston  56221.  ■ 

New  Ricoh  SLR 

Ricoh's  new  KR-5  Super  single  lens  reflex 
camera  follows  the  same  easy-to-use 
format  as  its  predecessor  the  KR-5.  It  has 
match-needle  exposure  metering,  large, 
bright  viewfinder  and  seven  additional 
features:  LED  indication  on  delayed 
action;  electronic  flash  synchronisation  at 
1/125  second;  shutter  speeds  up  to  1/1000 


The  winning  entries  in  International  Bottle  Co's  competition  for  graphic  design 
students  are  all  shown  using  the  sguare  "international"  bottle.  First  prize  went  to 
Affaire  (left)  which  had  the  woman's  head  at  the  back  and  brand  name  at  the  front 
of  the  bottle,  creating  a  3-D  effect.  Entrants  had  to  produce  a  design  for  an 
imaginary  toiletry  product  using  the  company 's  standard  bottles 


second;  hot  shoe  to  take  "dedicated" 
electronic  flash;  Rikenon  50mm  f2  lens; 
LED  "flash  ready"  signal  and  EV  range 
of  18. 


The  KR-5  Super  costs  £89.90  (trade) 
including  case  from  Japanese  Cameras 
Ltd,  Hempstalls  Lane,  Newcastle,  Staffs 
STSOSW.m 


THE  HOMEBREW  MARKET  WORTH 
£50  MILLION  AT  RETAIL  AND  STILL 
DOMINATED  BY  ONE  RETAILER . 


SHOULDN'T  YOU  BE  GETTING 

YOUR  SHARE? 


SOUTHAMPTON  (0703)  36044/5/6  OR  FILL  IN  THE  COUPON 


Of  course  you  should.  We're  number  1  by  miles  As  part  of  our  service  you  also  geh- 

in  high  volume  homebrew.  Let  us  give  you  a  #  Prompt  Nationwide  Delivery 

slice  of  the  homebrew  cake  -  not  just  the  ,  Computer  Sales  Analysis  by  product  and 

cru.mbs,-  We  can  provide  all  the  expertise  and  store 

products  you  need,  to  give  you  a  tailor  made  #  The  Benefit  ot  I()  years  Homebrew 

homebrew  section  which  includes:-  experience 

•  Home  Brew  Beer  Kits  »  A  fujj  range  of  products,  including  brand 

•  Home  Wine  Kits  leaders,  Unican,  Brewmaker,  Tom  Caxton,  . 

•  All  necessary  equipment  and  chemicals  Geordie  Edme  CWE,  etc. 

properly  packed  and  displayed  9  A  professional  and  no  nonsense  service. 
9  Soft  Drink  Concentrates,  28  variants 
including  2  litre. 

SO  IF  YOU  WANT  HARDWARE  MARGINS  WITH  GROCERY  TURNOVER, 
DON'T  MESS  ABOUT,  CONTACT  THE  BREWMARKETS  NO  1  DISTRIBUTOR. 


Name 


Company  Tel . 


I 


Southampton  Homebrews  Ltd.,  Brewmaker  House,  Northam,  Southampton. 

WE'LL  DO  THE  JOB  PROFESSIONALLY  -  AND  NOT  WASTE  YOUR  TIME  -  OR  OURS. 
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C&D  INTERVIEW 


Staff  training  caters 
for  local  needs 


The  National  Pharmaceutical  Association  has 
emphasised  for  years  the  importance  of  training  staff 
and  extending  the  pharmacist's  education,  and  recently 
employed  a  full-time  training  specialist  to  improve  the 
services  offered.  In  this  interview  C&D  discovered  that 
much  progress  has  been  made. 


Pharmacists  often  underestimate  what 
they  are  asking  their  staff  to  do,  believes 
Mrs  Ailsa  Benson,  the  NPA's  training 
development  officer. 

When  she  took  up  her  appointment  in 
January  1981,  part  of  her  "induction" 
was  to  spend  time  in  different  pharmacies 
and  she  was  amazed  at  the  vast  range  of 
knowledge  the  typical  assistant  was 
expected  to  have.  But  many  pharmacists 
were  giving  little  or  no  training  and  even 
those  who  were  aware  of  their  short- 
comings rarely  knew  how  to  put  things 
right. 

And  she  cringed  at  the  selling 
opportunities  being  lost,  not  through 
ethical  constraints,  but  through  a  lack  of 
retailing  knowledge.  "This  is  because 
pharmacists  are  trained  as  pharmacists, 
not  as  business  people,"  she  says. 

The  NPA  believes  that  training  needs 
for  a  community  pharmacist  fall  into  four 
main  areas:  Professional  skills  (truss 
fitting,  stoma  care,  etc);  business  skills 
(tax  planning,  financial  control);  retail 
skills  (stock  planning,  merchandising); 
and  management  (staff  motivation, 
employment  legislation). 

For  the  assistants,  training  is  required 
in  two  major  areas:  Product  knowledge 
and  customer  relations  /  selling 
techniques.  There  are  also  special  training 
needs  for  pre-registration  students  and 
dispensing  technicians. 


Background 


1076 


Ailsa  Benson 

basic  rules  about  introducing  training 
schemes. 

Ideally,  the  correct  approach  is  first  to 
train  managers  to  train  their  own  staff. 
"But  this  seems  to  be  a  non-starter  as  far 
as  pharmacists  are  concerned,"  she  says, 
"largely  because  they  don't  think  they 
have  enough  time."  And  so  she  has 
decided  that  the  best  approach  for  her  is 
to  adjust  each  course  to  local  needs. 

Three  group  schemes  are  now  in 
progress,  each  tackling  problems  in 
different  ways.  The  first  one  was 
organised  in  Leeds,  where  Mrs  Benson 
and  the  local  NPA  Board  member, 
together  with  a  steering  committee  of  half 
a  dozen  local  pharmacists,  decided  what 
courses  were  needed,  where  to  hold  them, 
what  fees  would  be  necessary  to  cover  the 
cost  and  so  on.  Having  devised  a  basic 
plan,  they  invited  all  local  NPA  members 
to  a  meeting  at  which  a  formal  committee 
was  elected  to  administer  the  scheme. 

The  group  decided  to  start  with 
courses  for  assistants  —  three  on  product 
knowledge  (skin  care,  photographic  and 
foot  care)  and  one  on  customer  relations  / 
selling  techniques.  They  charged  £25  per 


firm  for  membership  of  the  training  group 
plus  £2  per  person  per  course,  with  each 
firm  able  to  send  one  person  free  to  the 
first  two  courses.  Because  pharmacies  in 
the  area  are  heavily  dependent  on  part- 
timers,  half-day  courses  were  organised. 

"We  have  had  much  discussion  about 
whether  courses  should  be  on  the  staff's 
day  off  or  in  the  evening  but  I  believe  that 
training  is  work  and  must  be  done  in 
working  hours,"  she  says. 

In  Manchester,  the  local  pharmacists 
wanted  courses  for  themselves  as  well  as 
their  staff,  so  four  evening  meetings  were 
held  on  "The  financial  aspects  of  running 
a  business",  with  a  buffet  beforehand  to 
enable  participants  to  come  straight  from 
work.  The  staff  courses,  again  on  product 
knowledge  and  selling  techniques  / 
customer  relations  were  held  during  the 
day. 

These  two  pilot  schemes  are  now  well- 
established  and  the  second  year's  topics 
are  being  planned.  The  Manchester  group 
is  hoping  to  offer  courses  on  health  foods, 
computers,  merchandising  and  first  aid 
for  pharmacists,  with  health  foods, 
merchandising,  OTC  medication  and 
baby  care  for  the  staff.  The  Leeds  group 
has  20  members,  Manchester  24. 


Norfolk  group 


The  way  in  which  the  most  recent  group  in 
Norfolk  started,  closely  followed  Mrs 
Benson's  own  ideas:  "The  local 
pharmacists  said,  'We  don't  want  to  start 
training  staff  until  we  are  trained 
ourselves  because  we  would  be  in  an 
embarrassing  position  of  not  knowing 
how  to  handle  the  training  they  have  had, 
or  how  to  handle  them'." 

Agreeing  wholeheartedly,  she 
arranged  six  meetings  on  "Profits  through 
people",  covering  topics  such  as  training 
staff,  leadership  and  motivation.  The 
course  is  highly  practical,  using  case 
studies  based  on  the  retail  pharmacy 
situation  to  teach  communication  and 
basic  management  principles.  A  Norwich 
company  specialising  in  training  spent 
time  in  one  of  the  pharmacies  gathering 
material  for  the  practical  work.  Because  it 
is  a  practical  course,  only  12  people  at  a 
time  could  attend.  The  sessions  proved  so 
popular  that  they  are  heavily  over- 
subscribed and  are  being  repeated. 

"I  was  absolutely  delighted  at  its 
success  because  it  shows  that,  given  the 
opportunity,  pharmacists  will  participate 
in  the  kind  of  training  they  need. 
Although  excellent  value,  it  was  not  cheap 


Continued  on  pl079 
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Mrs  Benson's  background  is  in  personnel 
management  and  training;  she  has 
extensive  retailing  experience  from 
working  with  ASDA  Superstores, 
Brentfords  (Lonrho)  and  a  small  chain  of 
ladies'  wear  shops.  She  has  also  worked 
with  organisations  as  diverse  as  the 
Ministry  of  Defence  and  ICI.  But  in 
setting  up  regional  training  groups  for 
pharmacists  and  their  staff  —  one  of  her 
main  tasks  since  joining  the  NPA  —  she 
has  come  to  realise  that  pharmacists  are 
something  of  a  race  apart,  so  much  so  that 
she  has  had  to  reconsider  some  of  the 


Gone  Tomorrow 

Lady  Jayne  merchandising  units  are  quite  simply  the  fastest  way  to  sell  hair  care  accessories. 

They  come  fully  stocked  and  ready  to  sell. 

Lady  Jayne  -  Brand  leaders  in  hair  care  accessories. 

LADY  JAYNE 

FOR  SIMPLY  BEAUTIFUL  HAIR 

Laughton  &  Sons  Ltd,  warstock  Road,  Birmingham  B14  4RT.  Telephone:  021-474  5201. 


LADY  JAYNE 


hair  care 


perfect  nails 

BY  BLAZECREST 


BY  BLAZECREST 
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Stock-up  and  clean-up  with  perfect  nails 


NEW  PERFECT  NAILS'  is  certain  to  sell  the 
moment  you  display  it.  (Test  marketing  proves 
this  to  be  a  fact.)  Secret  of  this  amazingly 
simple  nail-cleaning  kit  is  its  impregnated  foam 
filling.  Just  rotate  each  finger  in  it  and  presto! 
Both  hands  come  clean  in  30  seconds.  And  it's 
so  safe,  so  bland,  so  gentle.  A  perfect  blend 
of  pure  Lanolin  with  added  conditioners  brings 
healthy  cuticles,  stronger  nails;  and  all  in  a 
unique,  shapely  jar  with  little  chance  of  spills 
on  delicate  fabrics  or  polished  surfaces. 
Handbag  size  with  toenail  applicator:  RSP  £1 .30. 
Large  size:  RSP  £2.1 5. 


perfect  nails 

■  Trade  Mark 


NAIL  VARNISH  REMOVER 

Made  in  England  by  Blazecrest 

UK  Distributors:  HSM  Services  Ltd.,  15  High  Street,  Harpenden,  Hens.  Tel:  (05827)  69896 


Training  caters 
for  local  needs 

Continued  from  pl076 
—  £5  membership  fee  per  pharmacy  plus 
£12  per  course  for  six  courses  represents  a 
lot  of  money  to  a  small  business." 

She  was  also  pleased  to  discover  that 
training  groups  could  be  established 
successfully  in  a  rural  county  where 
members  are  spread  over  a  large  area.  She 
is  now  helping  NPA  members  to  set  up 
training  groups  in  Sutton  Coldfield, 
Preston  and  the  north  Liverpool  / 
Stockport  area.  Plans  for  a  north  east 
group  based  at  Hartlepool  are  at  an  early, 
tentative  stage;  Cornwall  and  Glasgow  are 
other  possibilities. 

Every  time  she  sets  up  a  group  she 
learns  something.  "I  can  give  advice  and 
guidance  but  the  success  of  the  group 
depends  on  local  involvement,  so  it's  no 
good  my  crashing  in  and  deciding  what 
courses  they  should  run  first.  Hopefully, 
in  time,  the  groups  should  develop  and  be 
able  to  cover  all  types  of  training.  At  the 
end  of  the  day,  the  groups  will  only  work 
if  they  have  the  support  of  local 
pharmacists  and  they  are  the  best  people 
to  decide  what  they  need  in  their  area." 

However,  it  is  difficult  to  stimulate 
interest  without  definite  proposals.  At 
first,  she  had  problems  trying  to  get 
support  when  all  she  could  offer  was 
vague  concepts.  "There  is  a  danger  of  my 
being  pushy  and  presenting  them  with  a 
fait  accompli,  but  I  find  there  is  far  more 
interest  if  I  work  with  a  steering 
committee  to  produce  a  specific 
programme  complete  with  costs, 
suggested  times  and  venues,"  she 
explains. 

These  proposals  are  then  circulated  to 
NPA  members  for  the  first  year's  course 
and  developed  from  there.  Once  formally 
established,  the  group's  administration  is 
carried  out  at  local  level. 


Manufacturers  help 


Manufacturers  have  co-operated  willingly 
in  providing  speakers  for  the  assistants' 
product  knowledge  courses.  Even  if  they 
are  slightly  biased  towards  their  own 
products  this  hardly  matters  when  basic 
principles  are  being  taught,  Mrs  Benson 
believes.  Skin  care,  for  example,  demands 
a  knowledge  of  the  skin's  structure  and 
function,  how  to  identify  skin  types  and 
the  importance  of  a  cleansing  /  nourishing 
routine  regardless  of  which  range  the 
assistant  will  sell. 

Finding  other  speakers  at  reasonable 
cost,  particularly  in  the  evenings  and 
outside  London,  can  be  a  headache.  Mrs 
Benson  regrets  the  demise  of  the  DITB 
which  was  a  source  of  much  useful 
information  in  this  respect,  as  well  as 
finance. 

Another  important  training  role  of  the 
NPA  is  organising  seminars  at  the  St 
Albans  headquarters.  About  30  a  year  is 
the  present  aim,  offering  a  wide  range  of 


topics  for  both  pharmacists  and  assistants 
—  computers,  security,  tax  planning, 
baby  care,  photography,  merchandising 
and  homoeopathy  are  just  a  few.  Of 
these,  the  computer  seminar  is  the  most 
popular  one  while,  for  the  assistants,  Mrs 
Benson  feels  that  the  product  knowledge 
seminars  give  a  great  boost  to  their  morale 
and  their  selling  skills.  The  assistants  gain 
confidence  to  cope  with  customers'  needs 
and  the  customers  gain  good  professional 
advice  and  service  which  leads  to 
improved  business. 

Given  the  funds,  Mrs  Benson  would 
like  to  take  these  courses  to  the  regions  to 
reach  those  who  cannot  travel  to  St 
Albans  and  back  in  a  day  and  who  have 
no  local  group  to  satisfy  their  needs. 

Sometimes  she  feels  she  is  working  in 
the  dark.  Exactly  what  courses  do 


pharmacists  want?  Most  are  well 
attended,  which  suggests  they  are  on  the 
right  lines,  but  comments  from  interested 
members  are  always  most  welcome. 

In  May,  she  organised  a  seminar  on 
"Dental  care"  and  "The  diabetic 
customer",  having  seen  a  clear  role  for 
pharmacies  in  dental  care  and  believing 
that  assistants  can  talk  to  customers  with 
more  conviction  when  they  understand 
the  products  they  are  selling.  She  also  felt 
there  was  much  ignorance  about  diabetic 
products,  a  common  example  being  the 
assistant  who  sells  them  for  slimming. 

But  she  had  to  cancel  the  course 
through  lack  of  support.  When  she  told 
the  speaker  from  the  British  Diabetic 
Association  not  to  turn  up,  the  latter  was 

Continued  on  pi095 


JJfefe^^        Two  new  pack  sizes 
^S^^     now  available : 

Migraleve  Pink  24s 
^QHV      (24  Pink  Tablets  only) 

Migraleve  Yellow  24s 
(24  Yellow  Tablets  only) 

BMP  Why? 

PP^^  More  than  70%  of  MIGRALEVE 

*  prescriptions  can  be  fulfilled  with 

multiples  of  24  tablets,  so  it  is  only  right 
that,  in  addition  to  the  Duo  24  (1 6  Pink  + 
8  yellow)  the  Pink  and  Yellow  tablets 
separately  should  also  be  available  in 
24s  packs. 

When? 

Stocks  of  the  new  packs  are  available 
NOW  either  direct  from  us  or  from  your 
usual  wholesaler. 

Prices  and  Margins 

Prices  of  the  new  packs  -  giving  you 
331/3%  return  -  are  as  follows:  Pink  24s: 
Trade  £1 .971 0  each.  Retail  (incl.  VAT) 
£3.40.  Yellow  24s:  Trade  £1 .71 59  each. 
Retail  (incl.  VAT)  £2.96. 

Remember 

MIGRALEVE  is  the  only  migraine 
treatment  you  can  recommend  and  sell 
over  the  counter. 

^■K   mm  %  NON  ERGOTAMINE  V  (ft  JM 

Migraleve  24 

The  Number  One  Migraine  Treatment 


ORDER  NOW  FROM  YOUR  USUAL  WHOLESALER,  OR  DIRECT  FROM 

International  Laboratories  Ltd.,  Wilsom  Road, 
Alton,  Hants.  GU34  2TJ.  Telephone  Alton  881  74 
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LRC  do.  With  Wright  s  Coal  Tar  Soap. 
Original  and  Spring  Fresh.  With  76%  of  the  coal 
tar  soap  market,  it's  the  only  coal  tar  brand  that 
really  cleans  up,  for  you  and  your  customers. 

LRC  keep  teeth  clean  as  well,  with 
Eucryl  Toothpowders;  and  hands  clean  and  soft 
in  Marigold  Gloves,  with  80%  of  the  household 
glove  market.  There  are  also  industrial  gloves  to  fit 
almost  every  task  and  Regent  gloves  used 
by  virtually  every  surgeon,  doctor  and^ 
nurse  in  the  country. 

Coughs  are  no  problem 
either  with  a  choice  of  Butter- 
cup Cough  Syrup  and  Cough 
Sweets,  Liqufruta  and 
Galloways. 


■ 


DUREX  ■    MARIGOLD  •    BU^ERCUP  •    GALLOWAYS  •    LIQUFRUTA  •  WOODWARDS 


LRC  aire  the  undisputed  leaders  in  barrier  contracep- 
tion with  Durex  sheaths,  diaphragms,  Duragel  and 
Duracreme.  And  there's  never  been  a  gripe  about  Woodwards, 
the  original  and  only  gripe  water. 

Brand  leader  for  over  100  years. 

Not  forgetting  our  specialist  products  like 
Goddards  Embrocation  and  Wright's 

Vaporizer.  And  Ariel  party  balloons  which 
_  we've  always  been  up  in  the  air  about. 

^^^B      wk  We'd  like  to  come  clean.  LRC.  First 

choice  for  you  and  your  customers. 
LRC  Products  Ltd., 
North  Circular  Rd., 
London  E4  8QA. 


First  choice  for  everybody 


WRIGHTS  COAL  TAR  SOAP  •    WRIGHTS  VAPORIZER  •    GODDARDS  •    REGENT  •  ARIEL 


ALL  BRAND  NAMES 
ARE  TRADE  MARKS. 


Prescribe  Octanorm 
A  case  for  health 
and  beauty 

A  new,  exciting  range  of  counters,  show- 
cases and  wall  units  -  Newline  Octanorm  - 
is  now  available  from  RT  Display  Systems 
Ltd. 

A  strong,  flexible  system,  it  is  avail- 
able glass  fronted  (or  all  glass),  with  or 
without  shelves,  illuminated,  with  hinged 
or  sliding  doors,  and  many  other  varia- 
tions. Pictured  here  are  just  two  examples 
of  units  with  laminated  infill  panels. 

Offering  unparalleled  quality,  the 
range  is  available  ex-stock  in  a  natural 
anodised  finish.  Other  finishes  and  sizes 
are  available  to  order. 

ASK  FOR  OUR 
FREE  COLOUR 
BROCHURE 
NOW 


RT  Display  Systems  Ltd 

212  New  Kings  Road, 
London  SW6  4NZ 
Telephone:  01-7314181 
PMiWMiMI  Telex:  917403  (RT  OCTA  G) 


SHOPEX  PREVIEW 


'Shopwindow'  for  ideas  and 
images  to  boost  retailers 


The  Quatra  system  from  Abcon  is 
designed  in  anodised  aluminium  to 
produce  fully  glazed,  lockable  counter  and 
showcase  units,  display  screens,  and  POS 
units.  Quatra  can  be  "tailor  made"  to  an 
individual's  requirements 


Shopex  International  '82  provides  the 
opportunity  to  see  the  latest  products  and 
ideas  on  the  retail  scene.  The  exhibition, 
which  opens  at  Olympia  on  June  13-17, 
will  have  well  over  200  exhibitors  covering 
all  fields  of  the  retail  market. 

A  complete  shop  refit,  shelving, 
display  cabinets,  security  equipment,  and 
the  latest  ideas  in  cash  handling 
equipment  can  all  be  seen  at  the 
exhibition,  as  well  as  a  special  "Shopping 
in  leisure"  area  which  demonstrates 
several  retail  environments. 

The  gallery  area  of  Shopex  will  feature 
a  display  of  the  winning  entries  in  the 
National  Shop  Window  Display 
competition,  and  prizes  will  be  presented 
by  international  designer  Rodney  Fitch  on 
June  16.  Linked  to  the  exhibition  is  a 
series  of  workshops  featuring  speakers 
from  three  leading  Shopex  exhibitors  — 
Fitch  &  Co,  Megabyte  and  Norfrond.  ■ 


The  Highlock  Square  system  (above)  is 
based  on  3Ain  (19mm)  square  section  steel 
tubing  in  straight  lengths  locked  together 
by  a  new  die  cast  alloy  connecting  block. 
Seventeen  different  lengths  of  tube  are 
available  as  standard  from  6in  to  6ft  which 
can  be  used  in  conjunction  with  the  eight 
varieties  of  connecting  block  provided  to 
give  an  easy  method  of  assembling  any 
shape  of  square  or  rectangular  structure 
to  almost  any  size  required.  To 
complement  the  system,  a  full  range  of 
accessories  is  available  including  1 7  sizes 
of  infill  panel.  Highlock  Ltd,  PO  Box  29, 
Redkiln  Way,  Horsham,  Sussex,  telephone 
0403  6  7495 


New  additions  to  the  Beanstalk  range 
(below)  are  featured  at  Shopex  by  the 
international  retail  design  and  shopfitting 
company.  They  will  be  playing  a  major  role 
in  the  design  of  the  Shopping  Mall  area, 
"Shopping  in  leisure".  The  health  food 
section  of  their  department  store  features 
displays  of  pulses  and  cereals.  Another 
"first  time"  introduction  will  be  a  range  of 
counters  and  cabinets.  A  new  concept  in 
modular  design,  they  come  in  a  wide  range 
of  colours  and  finishes  suitable  for  all 
retail  outlets,  particularly  chemists,  says 
the  company.  Beanstalk  Shelving  Ltd, 
Chichester,  West  Sussex  P0192TZ, 
telephone  0243  78811 


■ 

W  ire 

Quatra  showcases 
reflect  Abcon 
image' 

Abcon  Ltd,  formerly  Abstracta 
Construction  Ltd,  sell  shopfitting,  display 
and  exhibition  equipment.  The  name 
change  was  effected  earlier  last  year  to 
reflect  their  broader  marketing  base. 

Display  systems,  POS  items,  the 
Abstracta  tube  and  connector  system,  and 
the  design,  construction  and  installation 
of  complete  shopfitting  schemes  are  now 
offered. 

The  promotional  department  can 
provide  advice,  assistance  with  in-store 
promotions,  new  store  open  days,  press 
facility  visits  and  merchandising. 

The  latest  addition  to  the  display 
systems  available  from  Abcon  is 
"Quatra",  a  range  of  security  showcases 
and  counters.  Quatra  is  designed  in 
anodised  aluminium  for  the  construction 
of  custom-built,  fully  glazed  lockable 
counter  and  showcase  units,  which  can 
incorporate  adjustable  shelves,  lighting, 
full  display  and  drawer  fitments.  Abcon 
Ltd,  Eldonwall  Trading  Estate,  Staples 
Corner,  Edgware  Road,  London  NW2 
7AF.  Telephone  01-450  251  l.m 

Continued  on  pl086 
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This  year,  about  a  million  the  market  in  Britain.  innovation  that  proves  to  the 

ladies'  electric  shavers  will  be  Not  surprisingly,  others  have  ladies  that  Philips  Ladyshave  is 

bought  in  Britain.  tried  to  clamber  aboard  our  smoothest. 

It's  the  biggest  market  in  the  bandwagon  and  sell  theirshavers         There'll  be  a  massive  £1  million 

world.  on  the  back  of  our  success.  national  advertising  campaign 

And  it's  largely  because  we  In  1982,  we'll  no  longer  give  in  colour  magazines  from  June 

spent  five  times  as  much  as  our  competitors  a  helping  hand,  to  December.  And  on  television  in 

anyone  else  developing  We'll  be  launching  a  major  November  and  December. 

Philips.  £20  million  advertising  the  name.  £5  million  advertising  Sm 


It's  a  campaign  which  will 
develop  our  brand  leadership  at 
the  expense  of  our  competitors. 

As  always,  you  can  count  on 
more  support  from  Philips  than 
From  anyone  else. 

That's  how  we  keep  our 
leg  up. 

)liances.  PHILIPS 


SHOPEX  PREVIEW 


Display  lighting 
from  Lita 

A  range  of  10  display  lighting  luminaires 
covering  energy-saving  and  standard  light 
sources  has  been  launched  by  Lita  Display 
Ltd. 

The  range,  Technolita,  comprises 
luminaires  for  twin  or  triple  circuit 
lighting  track  or  ceiling  mounting.  The 
fittings  cover  ambient,  localised,  and  spot 
lighting  and  are  equipped  for  use  with 
either  conventional  or  energy-saving 
lamps,  depending  on  the  model.  The 
fittings  are  made  of  Zamack,  an  alloy  of 
aluminium  and  steel,  and  are  available  in 
two  neutral  tones  —  sand  and  moonstone 
grey.  Each  fitting  is  marked  with 
graduation  angles  to  allow  light  levels  to 
be  calculated  accurately. 

Six  models  in  the  range  are  based 
around  a  compact  design  of  spotlight 
which  is  varied  with  a  collection  of 
reflectors,  shutters  and  lamps  to  achieve 
different  effects.  Two  run  at  low  voltage 
giving  either  pin  spot  or  framing  spot 
lighting.  The  other  four  are  for  more 
ambient  lighting  and  are  based  around  a 
rectangular  box-style  design.  These  are 
the  energy-saving  fittings,  for  use  with 
Phillips  SL18,  SON,  or  MBF/U  lamps. 

Photometric  data,  fitting  weight  and 
other  details  are  given  in  the  new  16  page 
Technolita  catalogue,  obtainable  from 
Lita  Display's  London  showroom,  75 
Newman  Street,  London  W1P3LA.  ■ 


The  HSG  series  2  range  of  British  cash 
registers  from  Electronic  Cash  Registers 
Ltd  will  be  launched  at  Shopex.  The  heavy 
duty  construction  is  "designed  to  last"  — 
the  printer  unit,  for  example,  is  guaranteed 
for  five  years.  Its  security  features  can  be 
programmed  and  preset.  The  drawer  unit 
can  take  the  new  20p  and  £1  coins.  ECR 
Ltd  are  main  distributors  for  the  HSG 
range  and  offer  nationwide  service 
facilities  at  ECR  House,  379  Hendon  Way, 
London  NW4  3LP 


Norfrond  are  designing  cash  registers 
which  retailers  can  interface  to  their  own 
computer  equipment.  Advantages  of  this 
approach  to  POS  computerisation  are 
said  to  be  price  look  ups,  operator  lead 
through,  check  digit  verification,  bar  code 
readers,  digital  magnetic  tape  recorders, 
direct  computer  connection,  etc,  all  at 
highly  competitive  rates.  The  machines 
can  be  bought  now  as  simple  cash  registers 
and  upgraded  both  in  function  and 
computer  connection  as  the  business 
develops.  Norfrond  (Sales)  Ltd,  Mildmay 
House,  Mildmay  Road,  Bootle, 
Merseyside  L20  5EN.  ■ 


The  Nor  2/9  hand-held  labeller 
(pictured)  and  2124  are  ideal  for  all 
pricing  and  coding  applications,  the 
company  says.  The  Vidac  model 
prints  machine  readable  barcodes 
with  a  numeric  price.  All  three  Nor 
machines  print  and  dispense  self- 
adhesive  labels  with  copy  selection 
via  dial-set  controls.  A  wide  choice  of 
labels  with  different  adhesives  for 
use  with  the  machines,  is  also 
available  from  NOR  Systems  Ltd, 
Harwich,  Essex  C012  4RR,  telephone 
02555  3131 


Not  a  prescription  waiting  area  but  an 
example  of  mirrored  surfaces  from 
William  Cox.  The  firm  will  exhibit  a  range 
of  shatterproof,  laminated  mirror  products 
which  they  say  are  ideal  for  cladding 
walls,  doors,  ceilings  and  furniture.  The 
range  of  glass  and  plastic  mirrors  are  safe, 
simple  and  lightweight.  Installation  does 
not  require  the  skills  of  a  specialist  fixer. 
William  Cox  Ltd,  London  Road,  Tring, 
Herts  HP23  6HB,  telephone  044  282  4222 


Retailers  can  make  their  own  self- 
adhesive  lettering  in  a  variety  of  colours, 
in  acrylic  of  standard  paper  gloss  material 
in  2,  3  and  4in  sizes,  using  the  new  Leteron 
signmaking  system.  The  machine  is 
operated  by  inserting  a  Letertype 
character  and  turning  a  handle.  The 
character  is  cut,  or  'imaged'  in  the  centre 
layer  of  a  special  three-layer  tape.  When 
the  Letertape  is  separated  the  message 
remaining  on  a  clear  polyester  carrier  is 
positioned  and  the  carrier  removed. 
Murographics  Ltd,  Oldmixon  Industrial 
Estate,  Weston-super-Mare,  Avon  BS24 
9AX.M 

Continued  on  pl090 
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Retail  Chemists 

Strategy 
for  Improved  Profit 


continuing  consultation  with  retail  chemists 
to  create  the  correct  selling  environment  for 
you  to  succeed  in. 

Take  the  first  step  in  YOUR  strategy  for 
improved  profit  by  reading  the  two  important 
documents  recently  published  by  Dollar  Rae: 
"Retail  Chemists.  Strategy  for  Improved 
Performance"  and  "The  Retail  Chemists 
Success  File".  Send  for  your  free  copies 
today,  completely  without  obligation. 


In  today's  highly  competitive  market- 
place, there  is  no  margin  for  error.  In  order  to 
survive  —  and  profit  —  you  as  a  retail  chemist 
must  be  as  professional  in  your  retail  strategy 
as  you  are  in  your  pharmacy. 

To  attract  and  keep  more  customers,  your 
premises  must  have  a  dynamic,  memorable 
image,  and  a  layout  which  maximises  both 
NHS  and  OTC  sales.  This  can  be  a  complex 
problem. 

Dollar  Rae  are  in  business  to  solve 
that  problem  for  you,  using  extensive 
experience,  market  research  and 


C.»  -»v..v# 


47  Haggs  Road,  Glasgow  G42  4AR. 
Leaders  in  retail  pharmacy  design  and  development 
throughout  the  UK. 


Don't  make  your 
holiday  plans  until 
you've  seen  ours. 


You  could  get  a  marvellous  free  holiday  this  year  by  entering  the 
Great  Pepto-Bismol®  Getaway  Contest  for  pharmacists. 

Pepto-Bismol  is  America's  No.l  stomach  remedy,  the  treatment 
for  holiday  stomach  upsets.  Pepto-Bismol's  main  ingredient  is  bismuth 
salicylate  BP.  1953,  which  has  a  unique  ability  to  form  a  protective 
barrier  over  the  lining  of  the  stomach.lt  has  been  proven  effective  in 
controlling  diarrhoea,upset  stomach,indigestion,nausea  and  vomiting.1 

Prizes  will  be  awarded  to  those  who  create  the  most  imaginative 
window  displays  on  the  theme:  "Get  away  from  it  all  with 
Pepto-Bismol!'  Your  imagination  in  putting  together  the  display  could 
win  you  a  free  holiday  cruising  the  Caribbean,  in  Sri  Lanka, 
ortheAlgarve. 

Our  representatives  will  be  calling  on  pharmacists  with  full 
information  about  this  contest,  point  of  sale  and  other  display  material, 
details  of  the  new  bonus  offer,  and  consumer  promotion  activities. 
Dorft  make  any  plans  until  youVe  seen  them 

1.  DuPont,  H.L.,  a  al^  Gastroenterology,  1977, 73, 715 

^Pepto-Bismol 

Fen*  holiday  stomach  upsets 

I  Norwich  Eaton  Limited,  Regent  House,  The  Broadway,  Woking,  Surrey,  GU21 5AP. 


PfiQTEtnVE  COATING  ACTION 

Pspto- 
ism 

FOR  UPSET  STOMACH 
MDKSESTION   N 

NAUSEA  r- ~~~~~~  rf»*8Sli  \ 

120ml.  — 
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SHOPEX  PREVIEW 


Entrance  matting  at 
lower  cost 

A  new  type  of  entrance  matting  "designed 
specifically  for  the  cost  conscious"  will  be 
shown  by  Nuway  Manufacturing  Co. 
Kinderguard  matting  was  originally 
designed  for  schools  and  leisure  centres, 
but  the  company  believes  it  will  be  equally 
attractive  for  installation  in  offices  and 
shops  because  it  utilises  less  extruded 
aluminium  sections  and  plain,  instead  of 


fibred,  rubber  strips  in  its  open 
construction.  Nuway  Manufacturing  Co 
Ltd,  Coalport,  Telford  TF8  7HX.  ■ 


Glue  that  peels 
off  with  poster 

Residue  of  sticky  tape,  masking  tape,  and 
other  fixatives  left  on  shop  windows  long 
after  the  posters  they  held  are  removed 
give  an  unsightly  appearance  to  any  shop, 
but  a  new  adhesive,  Windo  Stik,  is  said  to 
make  applying  and  removing  posters  far 
less  of  a  chore.  The  product  peels  off  with 
the  poster,  leaving  no  mess  to  be  scraped 
off  the  window. 

Windo  Stik  is  applied  to  the  poster 


edge  with  a  brush  and  the  poster  is  then 
applied  to  the  window.  Any  overspill  can 
be  wiped  off  with  a  damp  cloth.  It  is 
available  in  1 10ml,  Vi  litre,  1  litre  and  5 
litre  bottles  (£0.79,  £2.50,  £4.50,  £13.50 
plus  VAT).  Slakebrook  Ltd,  25  High 
Street,  Edenbridge,  Kent  TN8  5AB.  ■ 


Storeplan  merger 

Storeplan  make  their  first  appearance  at 
this  exhibition  as  a  member  of  a  larger 
organisation,  following  acquisition  by  the 


Northfleet  Group  in  September  1981.  The 
merging  of  these  two  complementary 
interests  has  created,  they  say,  the  largest 
shopfitting  group  in  the  UK. 

Although  Storeplan's  special  retail 
"environment"  displays  involve  toy  shop, 
sports  retailer  and  florist  set-ups,  another 
area  of  the  stand  will  demonstrate 
creation  of  a  strong  corporate  identity  for 
retailers  —  from  colour  schemes  to  livery 
design,  and  from  the  use  of  graphics  to 
suitable  lighting  arrangements.  Storeplan, 
Tower  Works,  Lower  Road,  Gravesend, 
Ken  t  DA  1 1  9BE.  ■ 

Illuminated  signs 
and  'selling  wings' 

Lynester  Products  are  showing  new 
examples  of  customised  illuminated  signs 
together  with  additions  to  their  standard 
range.  Lynester  Salesman  POS  products 
have  again  been  extended  and  many 
examples  are  being  shown  together  with 
improved  versions  of  leaflet  racks  and 
stands.  Lynester's  "selling  wings"  will  be 
displayed  for  the  first  time.  Lynester 
Products  Ltd,  Nelson  Lane,  Warwick.  ■ 


Always  select... 


SMORDIA 

The  experts  in 
pharmacy  shopfitting 

MASON  NORDIA  LTD. 

Nordia  House,  Seacroft  Industrial 
Estate,  Coal  Road,  Leeds  LS14  2AW 
Tel:  0532  734721  (10  lines)  Telex:  55379 


What  do  you  know  about 

GINSENG? 

MORE  IMPORTANT:  WHAT  DO  YOU  KNOW 
ABOUT  THE  GINSENG  YOU  SELL? 


(ACM  CAPSULf  CONTAINS  TMt  EXTRACT 
FROM  iWCmg  fRfSH  KOItAN  GINSENG 


f 


Power  G 1 1 5  is  not  only  the 
strongest  and  finest  genuine 
Korean  Ginseng  you  can  sell, 
it  is  the  ONLY  one  that  is 
chemically  well  defined, 
biologically  standardised  and 
laboratory  tested. 

Each  capsule  contains  the  equivalent  of  25O0mg  of  fresh  Korean 
Ginseng,  selected  to  provide  the  maximum  active  Ginsenoside  yield. 
Power  Ginseng  offers  the  best  quality  and  the  best  value  for  you 
and  your  customers,  and  is  backed  by  regular  national  full  colour 
advertising. 

RETAIL  PRICES 


Find  out  more 
today  from: 


£1.95 
CS60 


30  capsules 
100  capsules 


C4.99 
C14  50 


RIGHT  FOR  HEALTH 


POWER  HEALTH 
PRODUCTS  LTD 

Pocklington  York  Y04  2JL 
Telephone:  (07592)  2595 
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Sensodyne  announce  the  first 
real  toothbrush  innovation  in 
years.  New  Sensodyne  Search 
toothbrushes  are  the  world  s 
most  technically  advanced.  All 
three  are  designed  with  a 
unique  combination  of 
features  to  meet  the  latest  and 
most  exacting  standards  set  by 
dentists.  Each  has  an  incredibly 
compact  head,  a  strong,  slim 
neck  and  a  handle  without 
gimmicky  angles. 

The  new  range  is 


THE  MOST  >CIEXT!nCAIJLY 
V"  APWCHm>OTHBR!jSHE>. 

SENSODY 


campaign  aimed  at  dentists.  And  the 
Sensodyne  brand  is  supported  by 
the  biggest  TV  campaign  for  tooth- 
brushes ever  seen. 

This  will  mean  an  enormous 
demand  and  an  outstanding  poten- 
tial for  profits. 

New  Sensodyne  Search 
toothbrushes  are  on  bonus  offer 
right  now  and  there  s  a  special 
5  dozen  display  outer  with  free 
leaflets  for  your  customers. 
Order  plenty  of  stock  today. 
Stafford-Miller  Limited, 


backed  by  a  massive  advertising      Hatfield,  Herts.  ALIO  ONZ.  Hatfield  61151. 


SENSODYNE  SEARCH  TOOTHBRUSHES 

Premium  priced  for  premium  profits. 


Show  a  smile  an 


Everywhere  you  look  this  summer- and 
more  important -where  your  customers 
look,  there's  a  message  from  Kodak. 

It  says:  "Smile.  It's  on  'Kodak'  paper." 

And  it  urges  your  customers  to  get  their 
films  developed  where  they  see  that  smile. 

That's  great  news  for  all  retailers  who  use 
photofinishers  that  print  on  'Kodak'  Paper. 

Those  retailers  who  don't  yet-as  well  as 
those  who  do-should  read  on. 

The  Smile  is  on  TV  throughout  Britain. 

Our  brand  new  TV  commercial  is  on 
network  Television  throughout  the  country. 

It  stars  Ken  MacDonald,  whose  face  is 
also  featured  on  all  our  display  material. 

It's  an  amusing  and  heart -warming 
commercial,  the  second  in  the  series  that 
began  in  London  and  other  regions  just  after 
Christmas. 


The  commercial  will  be  seen  by 
33  million  viewers  from  the  end  of  July  to 
September,  just  when  the  public  are  bringing 
their  holiday  films  to  you  for  developing 
and  printing. 

The  Smile  is  in  the  popular  press. 

In  the  Sun,  Daily  Mirror,  Sunday  Mirror, 
News  of  the  World,  Daily  Express,  Daily  Mail, 
Daily  Record  and  Sunday  Mail,  you'll 
see  advertisements  reinforcing  the  Smile 

message. 


Shitt*.  It's  on'Kodak' 
paper. 


Ik  i 
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Get  your  films  developed  where  you  see  this  smile.  Only 
with  'Kodak'  Paper  can  you  be  sure  that  your  photographic 
processor  is  regularly  checked  by  Kodak  to  help  him  give 
you  colour  prints  of  the  best  possible  quality. 
So  insist  that  your  prints  are  made  on  'Kodak'  Paper.  When 
you  see  the  name  Kodak  on  the  back,  you'll  smile  too. 


Kodak  is  a  trade  mark.1 


In  the  national  press,  we'll  be  leaving 
your  customers  in  no  doubt  that  Kodak 
experts  are  helping  to  improve  the  quality 
of  prints  and  that  'Kodak'  Paper  will  give 
pictures  of  the  best  quality  and  colour. 

The  Smile  is  ready  for  your  shops. 

Just  put  in  the  Smile  and  bring  in  more 
business! 

The  Smile  is  ready  for  you  to  display  on 
windowbills  and  showcards.  You've  got  to 
show  the  Smile,  because  that's  what 
everyone  will  be  looking  for. 

The  Smile  message  is  available  for  use 
in  all  your  advertising. 

Keep  reading! 

Mystery  shoppers  will  reward  you ! 
Kodak  is  employing  a  team  of  "Mystery 


you're  laughing. 


ppers"  who  will  be  visiting  shops  like 
rs  this  summer. 

Die  most  helpful,  smiling  assistants 
>  correctly  answer  a  simple  question,  will 
ewarded,  as  long  as  the  'Smile'  display 
erial  is  on  show.  Even  if  your  shop  is  not 
jlaying  the  Smile,  the  "Mystery  Shopper" 
still  call  to  help  with  a  display. 
So  cash  in  on  the  biggest  campaign  ever 
romote  'Kodak'  Paper.  Just  fill  in  and 
d  us  the  coupon  on  this  page  now,  and 
kvill  arrange  for  you  to  receive  display 
erial. 


The  Smile  is  on  a  great  offer  for  the 
home  or  the  beach. 

This  summer,  your  customers  who  have 
their  prints  made  on  'Kodak'  Paper  can  buy 
a  colourful  towel  for  just  £4.25,  including 
VAT  and  p&p,  when  they  collect  two  vouchers 
from  their  D  and  P  wallets. 

paper. 


i 


tni\e.  It's  oiVKodak' 
japei; 


GET  YOUR  FILMS  DEVELOPED  HERE 


Each  customer  who  orders  prints  on 
'Kodak'  Paper  from  dealers  and  finishers 
participating  in  this  offer  will  receive  a 
special  voucher  in  his  or  her  wallet  from 
June  onwards.  (Closing  date  for  the  offer  is 
19th  September,  1982.) 

The  towel,  which  measures  75  x  140  cms 
(30  x  56  inches  approx.),  and  incorporates  the 
Smile  message  in  the  design,  is  of  the  quality 
you  would  expect  from  Kodak. 

Equally  useful  in  the  home  or  on  the 
beach,  this  bright,  attractive  towel  represents 
great  value  for  money.  All  you  have  to  do  to 
take  part  in  this  promotion,  is  to  display  the 
special  offer  promotional  material. 

Get  your  smiles  by  post. 
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):  Doug  Doolan  (A6F),  Kodak  Limited,  Finisher  Sales  Department,  Kodak  House,  66  Station  Road,  Hemel  Hempstead, 
ertsHPHJU. 

ease  arrange  for  my  Kodak  "Smile"  Display  Kit(s)  to  be  sent  as  soon  as  possible.  Quantity  required  kit(s) 

you'd  like  the  name  of  Finishers  near  you  using  'Kodak'  Paper,  please  tick  box  □ 

ame :  Position :  

ompany:  

ddress :  

 Telephone :  


y  Photofinisher  is: 


Snv\*.  ftfs  on'Kodak'paper. 


Kodak  is  a  trade  ma 


Phis  summerwhen  they 

come  TOTOU 

IN  TEARS, 
RECOMMEND 

THE  NATURAL 
ALTERNATIVE. 


Every  summer  it's 
the  same.  A  procession 
of  sneezing  customers, 
™  with  ticklish  throats, 
watering  eyes  and  all  the  other  uncomfortable  symptoms 
of  hayfever. 

And  still  they  come  to  you  for  relief.  Even  though  they 
know  that  conventional  treatments  can  cause  drowsiness  or 
other  side  effects. 

But  this  summer,  why  not  take  a  different 
approach?  Offer  them  Nelsons  Hayfever 
Tablets.  They  can  provide  safe,  effective 
relief  without  side-effects  across  many 
common  varieties  of  hayfever.  Like  all  Homoeopathic  preparations  they  work  by 
mobilising  the  body's  own  defences,  instead  of  simply  suppressing  symptoms.  And 
they  have  satisfied  customers  of  ours  across  the  world. 

Right  now,  Homoeopathy  is  playing  a  major  part  in  the  national  movement  towards 
more  natural  alternatives.  It  is  fully  recognised  by  the  Department  of  Health  and 
Homoeopathic  treatments  can  be  prescribed  under  the  National  Health  Service. 

Nelsons  have  the  full  range  of  literature  and  products  to  satisfy  customer  curiosity, 
interest  and  demand  in  this  healthily  growing  market  So  investigate  our  Hayfever 
Tablets,  together  with  the  full  Nelsons  range.  It  could  save  you  some  tears 
this  summer. 

Find  the  Nelsons  range  at  your  wholesaler,  or  write  to  A.  Nelson  &  Co  Ltd, 
5  Endeavour  Way,  Wimbledon,  London  SW19  9UH.  Telephone  (01)  946  8527. 


Hayfever 


nelsons 


nelsons 


HIS 


Helping  the  body  help  itself 


SHOPEX  PREVIEW 


concluded  from  pI090 

Newline  range 
unveiled 

For  the  first  time  RT  Display  Systems  will 
be  showing  their  range  of  Newline 
Octanorm  counters,  show  cases  and  wall 
units,  and  the  new  range  of  low  voltage 
architectural  lighting  units.  In  addition, 
the  company  will  have  their  recently 
acquired  Sofadi  shop-fitting  equipment 
system  on  display,  together  with  the  full 
range  of  established  systems  like 
Octanorm,  RT  System,  Shopset, 
Presenta,  Voluma  and  Talimac. 

The  Newline  Octanorm  range  is 
available  ex-stock  in  a  natural  anodised 
finish  with  infill  panels  in  a  selection  of 
materials  and  is  ideal  for  displaying 
cameras  and  pharmaceutical  products,  the 
company  says.  Available  glass  fronted  (or 
all  glass)  with  or  without  shelves, 
illuminated,  with  hinged  or  sliding  doors, 
special  finishes  are  available  to  order. 

The  architectural  lighting  range 
consists  of  adjustable  floor,  table  and  wall 
lights  where  reasonably  cool  running 
results  are  achieved  using  a  Philips  35  watt 
sealed  beam  halogen  spot  reflector  lamp. 

Designed  to  highlight  special  features 

C&D  interview 
concluded  from  pl079 

surprised  because  that  week  the 
Association  had  received  nine  letters  from 
pharmacies  wanting  advice  on  diabetic 
products. 

So,  why  did  it  fail?  Was  the  price 
wrong?  Was  the  subject  matter  wrong  or 
were  staff  too  busy  taking  days  off  to 
compensate  for  working  on  two  Bank 
Holidays?  Mrs  Benson  is  still  wondering. 

The  postal  training  course  that  the 
NPA  has  run  for  many  years  has  been 
revamped  to  include  task  sheets  of 
questions  for  the  staff  to  answer  or  to 
discuss  with  the  pharmacist  to  make  sure 
that  the  written  material  has  been 
understood.  The  course  now  includes  a 
regular  updating  service.  The  NPA  also 
runs  a  correspondence  course  for 
dispensers  which  covers  the  City  and 
Guilds  certificate  until  it  stops  in  1985. 

During  much  of  the  time  Mrs  Benson 
spends  organising  training  she  feels  that 
she  is  preaching  to  the  converted,  that 
those  who  attend  courses  and  join  the 
training  groups  are  those  who  are 
convinced  about  the  importance  of 
properly  trained  staff.  But  what  about  the 
rest?  She  worries  that  pharmacists  are 
unaware  of  the  damage  their  untrained 
assistants  may  be  doing,  both  to  their 
businesses  and  to  the  public  at  large.  She 
can  only  hope  that  those  who  think  highly 
of  the  courses  will  spread  the  word  and 
convince  others  they  need  them  too.  ■ 


or  individual  objects  from  long  or  close 
range,  the  spot  lighting  is  available  in  a 
black  anodised  finish.  RT  Display 
Systems  Ltd,  212  New  Kings  Road, 
London  SW64NZ.  ■ 


HEALTH  CENTRE 
NEWS 


■  Northumberland  AHA  is  to  build  a 
health  centre  at  Corbridge,  adjoining  the 
Charlotte  Straker  Hospital. 

■  In  the  next  few  weeks,  the  Kingston  and 
Richmond  AHA  is  hoping  to  have  a 
decision  on  the  planning  appeal  for  a  two 
storey  health  centre  at  Surbiton  Hospital, 
rear  of  3  Oakhill  and  fronting  Oakhill 
Road,  Surbiton. 

■  Despite  opposition  by  the  South  West 
Thames  RHA,  who  want  the  council  to 
find  a  cheaper  site,  the  local  borough 
council  is  pressing  for  a  health  centre  to  be 
built  at  a  cost  of  £lm  at  High  Street, 
Thornton  Heath,  Surrey. 

■  Northern  RHA,  Newcastle-on-Tyne,  is 
seeking  planning  permission  for  a 
proposed  community  hospital  and  health 
centre  complex  to  the  east  of  Cowpen 
Road  at  Blyth,  Northumberland.  If 
approved  it  is  said  the  cost  will  be  about 
£5  million,  but  work  will  not  start  until 
late  next  year. 

■  Merton,  Sutton  and  Wandsworth  AHA 

is  seeking  permission  for  a  heath  centre  at 
Tudor  Lodge,  Victoria  Drive,  London 
SW19. 

■  The  North  Western  RHA  has  awarded 
a  £232,228  contract  for  a  distributive 
pharmacy  at  the  Royal  Albert  Edward 
Infirmary  at  Wigan. 


Harte  Shop  Equipment  have  introduced  a 
new  range  of  shelving  based  on  an 
octagonal  wood  or  aluminium  post 
system.  The  system  can  be  used  in  many 
areas  of  merchandising:  it  is  currently 
being  used  to  display  crockery,  kitchen 
ware,  bread,  plants,  etc,  but  with  the  use 
of  different  design  features  it  can  be 
adapted  for  chemists  and  many  other 
departments,  say  the  makers.  Harte  Shop 
Equipment  Ltd,  8  Peterson  Road, 
Wakefield,  West  Yorkshire.  ■ 


New  at  Shopex  this  year  are  Marghestone 
assimilated  granite  tiles  from  Fritztile 
(UK)  Ltd,  suited  for  shop  fronts  and 
floors.  Available  in  a  variety  of  colours 
Marghestone  is  a  fraction  of  the  cost  of 
natural  granite,  the  company  claims. 

Also  new  is  a  range  of  treads  and  risers 
in  conglomerate  marble  made  to 
individual  sizes.  A  full  range  of 
conglomerate  marble  tiles  is  available,  size 
300  x  300mm  x  9mm  thick. 

Fritztile  resilient  terrazzo  tiles  are 
available  in  eight  colours  and  are  4mm 
thick.  The  tiles  are  flexible  and  available 
from  stock  to  be  laid  in  the  same  way  as 
vinyl.  Fritztile  (UK)  Ltd,  110  Ashley 
Down  Road,  Bristol  BS7  9 JR.  ■ 


■  A  pharmacy  and  extension  to  the 
medical  records  department  at  Park 
Hospital,  Trafford,  Greater  Manchester  is 
planned  by  the  North  Western  RHA  at  a 
cost  of  £598,734.  The  RHA  is  also  having 
an  intensive  care  and  coronary  care  unit 
built  at  the  hospital  for  £358,000. 

■  The  Yorkshire  RHA,  Harrogate  is 
seeking  approval  for  alterations  at 
Seacroft  Hospital,  York  Road,  Leeds  to 
form  an  enlarged  pharmacy  with  stores, 
office,  changing  rooms  and  toilets  and  a 
staff  room  as  part  of  a  new  scheme  of 
extensions. 

■  A  site  for  a  health  centre  is  being  sought 
from  the  District  Council  at  Monklands, 
Lanarkshire  by  the  Lanarkshire  Health 
Board.  It  will  cost  £lm. 

■  A  two  storey  health  clinic  is  to  be  built 
at  143  Railton  Road,  Lambeth  SE24  for 
the  Kings  Health  District  (teaching), 
Camberwell  Health  Authority. 

■  Northern  RHA  hope  to  purchase  land 
at  St  John's  Road,  Bedlington, 
Northumberland,  in  order  to  build  a 
health  centre. 

■  Wessex  RHA:  A  £3C  3,000  contract  has 
been  awarded  for  the  construction  of  a 
health  centre  at  Lee-on-Solent. 

■  Dewsbury  CHC  has  suggestions  for  six 
new  local  health  centres  in  Dewsbury, 
Birstall,  Bately,  Thornhill,  Earlsheaton 
and  at  Ravensthorpe,  Dewsbury. 
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COMPUTERS  IN  PHARMACY 


Riva  develop 
'pharmacy'  till 
from  POS 


Riva  Turnkey  Systems  are  working  in 
conjunction  with  a  London  pharmacist  to 
develop  a  "pharmacy"  till  based  on  their 
present  POS  till.  Riva  have  three  years' 
experience  in  retail  and  wholesale 
computing  systems,  and  have  had  dealings 
with  a  major  pharmaceutical  wholesaler. 

Riva  are  installing  two  POS  tills  into 
the  London  shop  supported  by  a  central 
computer,  with  the  option  on  a  further  12 
tills  for  other  branches  if  the  system 
proves  satisfactory.  The  till  (£2,500 
including  a  modem)  is  an  intelligent 
computer  terminal  with  the  capability  to 
handle  descriptive  price  look  up,  invoicing 
and  stock  control  as  well  as  normal  cash 
register  functions,  and  has  been  designed 
to  communicate  via  a  modem  over 
midnight  telephone  lines  automatically  to 
a  central  host  computer. 

A  5 1  -key  keyboard  includes  20 
funtions  keys  and  up  to  10  methods  of 
payment  keys.  The  till  has  32K  of  memory 
expandable  to  128K  and  a  35  character 
wide  printer,  and  can  store  prices  and 
stock  for  up  to  15,000  lines.  There  are  no 
data  peripherals  such  as  tapes  or  disks, 
but  there  are  facilities  for  a  light  pen  or  a 
slave  printer. 

The  host  computer  (at  a  rental  of  £20 
per  shop  per  week)  performs  the  final 
back-up  on  a  daily  basis  for  each  POS 
device  (this  can  be  dispensed  with  if  the 
pharmacist  has  his  own  computer).  It 
performs  the  central  collection  function 
for  an  internal  telex  type  system  for 
sending  price  changes,  stock  and 
management  reports  and  receives 
bankings,  stock  counts  etc  from  different 
branches. 

Management  information  is  received 
and  amended  using  a  portable  keyboard 
which  plugs  into  a  domestic  television  and 
is  connected  to  the  telephone  system.  It 
may  be  used  either  at  home  or  in  the  shop, 
and  can  be  used,  for  example,  to  set  up 
new  items  for  sale,  and  changing  prices 
and  minimum  stock  levels.  Overnight  the 
host  computer  will  change  prices  in  the 
tills  and  send  a  message  to  the  manager  to 
inform  him  of  the  change. 

The  "pharmacy"  till  being  developed 
will  be  available  in  about  two  months, 
Riva  estimate,  and  although  the  final 
facilities  are  not  yet  determined,  it  will 
probably  utilise  a  Hewlett  Packard  printer 
for  labelling  purposes.  Riva  Turnkey 
Computer  Systems  Ltd,  1  King  Street, 
Twickenham,  Middlesex  TW1 3SD.  m 


Pharmacist  Robert  Hunter  of  the  Rodney  Pharmacy,  Edinburgh  holds  the  500th  Link 
keyboard  installed  at  his  pharmacy  five  months  after  the  launch  of  the  automatic 
ordering  system.  Also  pictured  (from  the  left)  are  the  pharmacy  staff  Marie  Mitchell, 
Lily  Mitchell,  Ann  Vaughan  and  Erica  Grace  together  with  Vestric's  Edinburgh 
manager,  Jim  Fowlds 


Link  reaches 
'milestone' 


Vestric  are  "well  on  target"  for  the  1,000 
Link  automatic  ordering  systems  to  be 
ordered  by  the  end  of  July,  and  have  just 
installed  the  500th  at  the  Rodney 
Pharmacy  in  Edinburgh. 

Marketing  manager  John  Kerry  says 
orders  are  being  received  at  the  rate  of  40 
a  week.  "We  see  this  500th  installation  in 
such  a  short  time  as  an  important 
milestone  in  the  development 
programme." 

Vestric  say  Link  is  still  the  only 
automatic  ordering  system  which  can 
accept  the  PIP  code  —  staff  worked 
round  the  clock  to  add  this  facility  within 
days  of  publication  of  the  code  —  yet  it  is 
also  unique  in  being  the  only  system  able 
to  operate  by  means  of  the  "humanised" 
and  easily  understandable  alpha-numeric 
code.  The  system  uses  the  GPO's  modem 
facility,  which  eliminates  the  transmission 
errors  of  acoustic  coupler  devices. 

Suppliers  transfer  orders 

A  major  development  is  the  recent 
experimental  installation  of  Link  at  the 
headquarters  of  two  suppliers,  enabling 
them  to  put  transfer  orders  straight 
through  to  Vestric.  Another  step  forward 


is  that  Link  has  "gone  round  the  clock," 
meaning  orders  can  be  transmitted  to 
Vestric  branches  24  hours  a  day. 

Level  two  of  the  Link  enhanceable 
programme,  which  will  add  printer  and 
television  monitoring  units  so  that 
pharmacists  will  have  their  own  label 
printing  facility,  will  be  available  later  this 
year.  The  company  reports  that  the 
system  is  creating  interest  throughout 
Europe  with  parties  from  Holland  and 
West  Germany  visiting  the  Runcorn 
headquarters  to  see  demonstrations.  ■ 

Contract  repair 
service  for  Pet 

Mills  Associates,  an  independent 
computer  engineering  company,  has 
announced  a  fault  repair  service  for 
Commodore  Pet  users. 

The  service  is  aimed  at  those  with 
more  than  one  machine  on  site  or  who  do 
not  necessarily  require  same  or  next  day 
response  to  fault  calls.  The  new  contract 
provides  a  comprehensive  fault  repair 
service  on  a  three  working  day  (or  better) 
response  basis  at  a  fixed  annual  charge,  40 
per  cent  lower  than  the  full  maintenance 
contract  says  the  company.  Details  from 
Mills  Associates  Ltd,  Wonastovj  Road, 
Monmouth  NP5  4  YE.  ■ 
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PALS  update  and 
disk  addition 

New  facilities  are  available  on  current 
versions  of  the  Prescription  Automatic 
Labelling  System  (PALS)  from  Taylor 
Wilson  Systems  (C&D,  January  9,  p69), 
following  suggestions  from  pharmacists 
who  have  been  using  the  equipment. 

Upper  and  lower  case  are  now  used 
when  printing  the  label,  as  opposed  to  all 
upper  case,  and  a  multi-label  option  is 
available  for  the  production  of  up  to  99 
duplicate  labels.  An  address  option  allows 
blank  labels  to  be  used,  with  the  program 
providing  the  pharmacist's  address  as 
opposed  to  pre-printed  labels. 

A  stock  report  option  to  give 
cumulative  details  of  all  products 
dispensed  during  the  day  is  available, 
along  with  a  warning  code  option  allowing 
warnings  (up  to  5  of  26)  to  be  printed  on 
the  lower  right  hand  corner  of  the  label  as 
an  aide  memoire  to  the  pharmacist  for 
supplementary  labels.  In  addition  the 
program  will  display  the  warning  in  full 
on  the  screen  at  the  time  of  keying  in  the 
dosage  instructions. 

The  basic  system  of  a  Pet  computer, 
Epson  printer  and  cassette  program 
loader  (£1,495)  can  be  upgraded  with  the 
addition  of  a  disk  drive  to  handle  1 ,500 
products  (250  can  be  handled  on  basic 
program),  and  produce  a  stock  control 
report  at  the  end  of  each  day. 
Alternatively  an  unlimited  number  of 
products  can  be  used,  but  no  stock  report 
will  be  available. 

Included  on  all  versions  of  the  package 
is  a  script  totalling  facility.  Taylor  Wilson 
Systems  Ltd,  Station  Road,  Dorridge, 
Solihull,  West  Midlands  B93  8HQ.  ■ 


Pet  till  for  smaller 
retailer 

The  Pet  till  has  been  launched  for  the 
owner  occupier  retailer  who  requires  a 
stock  control  system  but  cannot  justify  a 
computer  and  a  POS  terminal.  The 
system,  from  Channel  Business  Systems, 
is  designed  as  an  independent  unit  to 
replace  a  cash  register  and  can  be  used  as  a 
conventional  computer  outside  business 
hours,  the  company  says. 

The  system  comprises  a  Commodore 
4032,  a  40-column  receipt  printer  with 
audit  roll,  an  integrated  cash  draw  and  a 
8050  disk  unit.  The  software  package 
(£800)  provides  all  the  features  of  a  good 
cash  register,  and  will  handle  unit  stock 
control,  purchase  order  control,  stock 
transfers,  sales  reporting  and 
replenishment  orders.  Stock  records  are 
adjusted  as  sales  are  made,  and  up  to 
10,000  lines  can  be  recorded.  Channel 
Business  Systems  Ltd,  2  St  Andrews 
Road,  Burgess  Hill,  West  Sussex.  ■ 


CD  Authorities  withdrawn 
revised  list 


The  Home  Office  has  issued  the  following 
revised  list  of  doctors,  dentists, 
pharmacists  and  veterinarians  currently 
subject  to  a  direction  by  the  Secretary  of 
State  under  Sections  12  or  13  of  the 
Misuse  of  Drugs  Act  1971 . 

Practitioners  who  are  subject  to  a 
direction  of  the  Secretary  of  State 
prohibiting  them  from  having  in  their 
possession,  prescribing,  administering, 
manufacturing,  compounding  and 
supplying  and  from  authorising  the 
administration  and  supply  of  the 
controlled  substances  and  products 
specified  (see  footnotes)  (section  12). 


Medical  practitioners 

Balfour,  William  Leslie,  202  Braid  Road, 
Edinburgh  EH10  6HS,  (b);  Burns,  Noel 
Patrick,  19  Balfour  Road,  Acton,  London 
W5,  (b);  Caron,  Henry  Joseph,  13  St 
Lukes  Road,  Pontnewynydd,  Pontypool, 
Gwent,  (a);  Case,  Ralph  Martin,  40 
Suffolk  Road,  Barnes,  London  SW13 
9NL,  (b);  Goodrich,  Philip  Mathew,  c/o 
Sunnyside  Hospital,  Private  Bay, 
Christchurch,  New  Zealand,  (c);  Harris, 
Paul  Graham,  Eastview,  Ketley  Bank, 
Oakengates,  Telford,  Salop,  (b);  Hunt, 
Charles  William  John,  19  Hotham  Close, 
Hurst  Park,  East  Molesey,  Surrey,  (b); 
Kitchen,  Francis  Richard,  41  Waterloo 
Road,  Southport,  Lanes,  (b);  Leven, 
Thomas,  8  Crosshill  Avenue,  Strathaven, 
Lanarkshire,  (b);  Lewis,  Gwynne 
Vaughan,  1  Ogilvie  Homes,  Leiston 
Road,  Aldringham,  Suffolk,  (c); 
Meidlinger,  Joseph  Graham,  West  View, 
Northchapel,  West  Sussex  GU28  9HL, 
(b);  *  O'Grady,  John  Maurice,  15 
Boothroyden,  Blackpool  North,  Lanes, 
(b);  *  Quirke,  William,  48  Warath 
Avenue,  Dalkeith,  Western  Australia 
6009,  (b);  Sanjana,  Andrew  Edulji 
Darabshaw,  7  Lawrence  Street,  Kelty, 
Fife,  (a);  Shukla,  Dolarri  Keshavlal,  45 
Princes  Avenue,  London  NW9  9JP,  (a); 
Steele,  Elizabeth  Joan,  Chiltern  Lodge, 
The  Gowans,  Sutton-on-the-Forest,  N. 
Yorkshire  Y06  1DJ,  (b);  *  Thompson, 
William  David,  Harford  Cottage, 
Sirhowy,  Tredegar,  Monmouthshire,  (b); 
Whiteley,  Harry  Dermot,  21  Heneage 
Road,  Grimsby,  South  Humberside  DN32 
9ES,  (b). 


Gwilym  Ifor,  6  Church  Road, 
Whitchurch,  Cardiff,  (b). 

Practitioners  subject  to  a  direction  by  the 
Department  of  Health  and  Social  Services 
for  Northern  Ireland. 
Henry,  Ian  Brian  Gault,  "Drumlin,"  37 
Coach  Road,  Comber,  Devon,  (d);  * 
Jackson,  Harvey  Forrester,  59  Botanic 
Avenue,  Belfast  BT7  1JL,  (d). 

Pharmacists  who  are  subject  to  a  direction 
of  the  Secretary  of  State  prohibiting  them 
from  having  in  their  posession, 
manufacturing,  compounding  and 
supplying  and  from  supervising  and 
controlling  the  manufacture, 
compounding  and  supply  of  such 
Controlled  Drugs  as  may  be  specified 
(section  12) 

Dowrick,  Rodney  Francis,  "Knoll 
Crest,"  37  Seymour  Road,  Newton 
Abbot,  Devon,  (a). 

Practitioners  who  are  subject  to  a 
direction  prohibiting  them  from 
prescribing,  administering  and  supplying 
and  from  authorising  the  administration 
and  supply  of  such  Controlled  Drugs  as 
may  be  specified  (section  13). 

*  Morton-Gore,  Frederick,  15  Sherwood 
Close,  Bexley,  Kent  DA5  3EB,  (a);  * 
Ghose,  Bismal  Kumar,  101  Heme  Hill, 
London  SE24  9LX,  (a);  Hirsch,  Emil,  61 
Conifer  Gardens,  London  SW16,  (e); 
Sugden,  Edward  Charles,  49  Arlington 
Road,  London  NWl,(a). 

Footnotes 

Specified  substances  and  products:- 

(a)  All  Controlled  Drugs 

(b)  Substances  specified  in  paragraphs  1-5 
of  Part  1  of  Schedule  2  of  the  Act. 

(c)  Amphetamine,  dexamphetamine, 
methylamphetamine,  methylphenidate 
and  phenmetrizine,  their  salts, 
stereoisomers,  or  preparations  containing 
them. 

(d)  Any  Controlled  Drug  specified  in 
Schedule  2  to  the  Act. 

(e)  Amphetamine,  dexamphetamine, 
dipipanone,  methaqualone, 
methylphenidate  and  phenmetrazine, 
their  salts,  stereoisomers,  or  preparations 
containing  them. 

*  At  the  time  of  publication  of  this  list  this  person  was  not 
included  in  the  statutory  list  of  registered  medical  practitioners 
and  the  address  list  is  the  last  known  "registered  address."  H 


Dentists 


Draper,  Nicholas,  Upper  Hill  Cottage, 
Upper  Hill,  Leominster,  Herefordshire 
HR6  0JZ,  (a);  Heap,  Frederick  Martin,  46 
Hunstanton  Drive,  Brandlesholme,  Bury, 
Lanes  BL8  1EG,  (c);  Watkins,  Clive 
Anthony,  29  Lady  Somerset  Road, 
London  NW5,  (b);  Williams,  Clinton 
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Before  you  bu 
another  vehicle, 

read  the  smal 


Quite  a  few  of  the  commer- 
cial vehicles  you  see  on  the  roads 
today  aren't  exactly  what  they 
seem.  Disguised  in  the  liveries  of 
famous  household  names  the 
only  clue  to  their  true  identity  is 
the  discreet  National  Carriers' 
logo  on  the  cab  doors. 

These  vehicles  are  perma- 
nently engaged  on  contract  work 
for  companies  that  pay  us  to  operate 
anything  from  a  single  vehicle  to  a 
complete  distribution  scheme  on 
their  behalf. 

The  basic  benefits  of 
contract  distribution. 

The  financial  benefits. 

Any  company  that  operates 
its  own  transport  has 
money  tied  up  in 
vehicles.  How  much 
money  depends,  of 
course,  on  the  size 
of  the  fleet,  but  it  is 
always  a  big  invest- 
ment, a  capital  sum 
that  could  be  used 
more  productively 
elsewhere.  What's 
more,  it's  an  investment  that  goes 
steadily  down  the  slippery  slope  of 
depreciation  as  the  years  pass.  When 
the  time  comes  to  replace  an  aging 
vehicle  you  find  the  new  one  costs 
three  times  as  much  to  do  the  same 
work.  Who  wants  that  sort  of  invest- 
ment? A  National  Carriers  contract 
will  free  you  from  the  need  to  set 
anything  aside  to  purchase  vehicles. 
What's  more,  (depending  on  con- 
ditions) National  Carriers  will  buy 
your  existing  vehicles  from  you  for 
cash  at  the  start  of  the  contract, 


thus  releasing  capital  back  to  your 
company. 

The  management  benefits. 

A  National  Carriers  contract  is  a 
flexible  arrangement  providing  such 
distribution  services  as  you  require. 
It  gives  you  a  ready-made  transport 
infrastructure  which  you  can  pay  for 
by  the  month,  instead  of  having  to 
finance  it  and  operate  it  entirely 
from  your  own  resources.  At  the 
same  time  a  contract  relieves  you  of 
much  tedious  and  time-consuming 
work.  If  you  have  personal  experi- 
ence of  the  trials  and  tribulations  of 
fleet  management,  you'll  know  just 
what  we  mean.  Consider  these 
points. 

Vehicles -no  need 

to  buy  them. 

National  Carriers  will  provide 
and  operate  the  vehicles  you  need 
on  your  behalf  (as  mentioned  earlier, 
they  may  purchase  from  you).  Any 
new  vehicles  will  also  be  purchased 
by  National  Carriers  after  joint 
consultation. 

Drivers -no  need 
to  employ  them. 

If  required  National  Carriers 
will  assume  responsibility  for  all 
matters  to  do  with  the  distribution 
workforce -they're  paid  by  us  to 
work  exclusively  for  you.  Recruit- 
ment, rates  of  pay,  holidays,  sickness, 
union  negotiations  and  conditions  of 
work  need  no  longer  concern  you. 

General  maintenance  - 
no  need  to  worry. 

We  see  that  vehicles  are 


regularly  and  properly 
serviced.  And  kept  clean. 
National  Carriers 
Fleetcare  centres 
throughout  the 
country  are  equip- 
ped to  carry  out 
engineering  and 
bodywork  repairs  on 
all  classes  of  commer- 
cial vehicles. This  service  can  be 
built  into  the  contract. Mobile  worl 
shops  can  quickly  deal  with  break- 
downs and  we  will,  in  any  case, 
provide  a  temporary  replacement 
vehicle  should  tiiis  be  necessary. 

Your  distribution  need  neve 
be  disrupted. 


iperwork-no  need  to 
t  buried  under  it 

Since  the  vehicles  used  are 
med  by  National  Carriers,  we 
turally  deal  with  all  the  routine 
ministration  work,  such  as 
nation,  licensing,  DoTp  testing, 
Dpliers'  invoices  and  so  on. 

We  provide  secure  overnight 
rking  throughout  the  U.K.  for 
hides  away  from  base. 

Ifyou  need  warehousing  we  can 
Dvide  that,  too,  plus  facilities  for 
>ck  control  and  order-picking. 

hat  a  National  Carriers 
>ii tract  means. 

In  three  words  it  means  peace 
mind.  Distribution  is  vulnerable 
every  sort  of  mischance  that  can 
3p  up  unexpectedly  and  skittle 
ur  deliveries.  It's  problem-prone 
d  non-productive.  It  can  saddle 
u  with  heavy  expenses  at  a  time 
u  could  well  do  without  them. 

A  contract  with  National 
rriers  can  take  all  these  burdens 
:  your  shoulders  and  give  you  a 


better,  more  efficient  service. 

It  certainly  won't  cost  you  any 
more  money  and  will  very  likely 
cost  you  less.  Finally,  whatever  the 


cost  may  be,  it  will  be  based  on  a 
fixed  standing  charge  plus  running 
costs  and  wUl  be  invoiced  to  you 
every  month. 

Professional  power 
in  distribution. 


NATIONAL 
CARRIERS 


CONTRACT  SERVICES 


£  NATIONAL  & 
^  CARRIERS  § 


A 


I    Please  return  this  coupon  for  your  copy  of  National  Carriers'  Distribution  j 
Pack,  containing  comprehensive  information  on  all  aspects  of  National 
Carriers  Contract  Services. 


Name: 


Position: 


Company: 
Address:  _ 


Postcode: 


Telephone  No: 


TAIL 


WAREHOUSING 


Brian  Templar,  Group  Marketing  Manager,   National  Carriers  Contract  Services, 
|  FREEPOST (nostamp  required)  The Meriori Centre,  45 St  Peter  sStreet. Bedford  MK402PR.  g  | 


National  Carriers.  A  Member  of  the 


National  Freight  Consortium  p.l 


EEC  REPORT 


by  Richard  Carswell,  CSM  European  Consultants  Ltd 


Concern  over  differing 
drug  standards 


In  a  written  parliamentary  question  to  the 
European  Commission,  Mr  Victor 
Michel,  a  Belgian  Christian  Democrat 
MEP,  has  questioned  the  Commission's 
plans  for  the  mutual  recognition  of 
national  marketing  authorisations  of 
pharmaceutical  products.  He  is  concerned 
in  particular  about  the  absence  within  the 
EEC  of  uniform  standards  on 
authorisation,  dosage,  indications, 
contraindications  and  side  effects. 

To  illustrate  his  point  Mr  Michel  uses 
several  examples:  drugs  permitted  in 
France  (eg  Polosuril)  and  banned  in  other 
Member  States;  drugs  (eg  nifedipine) 
authorised  for  varying  uses  in  different 
Member  States;  and  drugs  with  differing 
recommended  basic  dosages  (eg 
amoxycillin). 

Under  a  system  of  mutual  recognition 
a  manufacturer  might  market  drugs  where 
their  use  was  widest  and  recommended 
dosage  highest.  As  a  result  patients  might 
be  led  to  believe,  wrongly,  that  a  certain 
medicine  could  provide  relief,  and, 
second,  the  use  of  medicines  in  certain 
Member  States  might  become  restricted  to 
the  disadvantage  of  the  patient.  Mr 
Michel  recommends  comprehensive 
discussion  of  the  different  points  of  view 
at  European  level  and  asks  the 
Commission  if  it  accepts  the  disparities  in 
drug  usage  between  Member  States. 

In  its  reply  the  Commission  admits 
that  differences  of  opinion  on  certain 
drug  usages  between  Member  States  exist 
because  of  varying  therapeutic  traditions 
and  sometimes  varying  health 
requirements.  But  the  Commission  hopes 
that  these  discrepancies  will  be  ironed  out 
in  due  course.  It  is  pointed  out  that  EEC 
legislation  requires  a  review  of  old 
medicinal  products  by  1990  to  establish 
their  efficacy,  and  that  the  treatment  of 
angina  pectoris,  for  example  (which 
differs  considerably  between  Member 
States)  is  being  examined  by  a  group  of 
experts. 


Re-packaging 


In  a  recent  case  involving  a  US-based 
pharmaceutical  manufacturer,  Pfizer  Inc, 
and  a  West  German  pharmaceutical 
wholesaler,  Eurim-Pharm,  the  European 
Court  of  Justice  (ECJ)  has  ruled  that  a 
trademark  owner  cannot  prohibit  an 
importer  from  replacing  the  outer 
packaging  of  a  pharmaceutical  product  so 
long  as  the  inner  packaging  remains 
intact.  The  re-packaged  product  can  be 


distributed  lawfully  under  the  original 
trademark  provided: 

□  the  product  is  put  into  circulation  in  an 
EEC  country  by  a  subsidiary  of  the 
trademark  owner; 

□  the  original  trademark  on  the  inner 
packaging  is  visible  through  the  new  outer 
packaging;  and 

□  the  name  of  the  manufacturer  as  well 
as  the  name  of  the  re-packer  are  indicated 
on  the  outer  packing. 

This  case  was  referred  to  the  ECJ  by 
the  provincial  court  (Landgericht)  of 
Hamburg  which  required  an 
interpretation  of  European  law  before 


Reassurance  over 
NPA  campaign 

The  NPA  would  like  to  reassure  Mr  M. 
Wilcox  (C&D,  May  29,  plOlO)  and  others 
like  him  who  have  mixed  feelings  about 
the  corporate  advertising  campaign.  The 
NPA  is  not  trying  to  impose  its  ideas  on 
its  membership.  It  is  the  members 
themselves  who  have  been  asking  for  a 
corporate  PR  or  advertising  campaign  for 
many  years  now. 

The  first  aim  of  the  campaign  will  be 
to  describe  to  our  own  members  what  we 
are  trying  to  achieve  on  their  behalf:  we 
feel  the  time  is  right  to  emphasise  the  fact 
that  pharmacists  are  the  experts  on 
medicines  and  on  self-medication.  Self- 
medication  for  minor  ailments  is  a  fast- 
growing  field  and  the  public  should  be 
told  that  advice  is  available  to  them 
without  having  to  wait  for  an 
appointment  at  the  surgery. 

Should  the  majority  of  NPA  members 
agree  to  the  concept  of  the  advertising 
campaign  —  and  they  will  be  fully 
informed  of  its  aims  —  then  surely  it  is  not 
too  much  to  expect  that  they  will  do  their 
share? 

It  will  mean  looking  at  their  premises 
with  new  eyes.  It  will  mean  considering 
more  training  for  their  staff  and  for  the 
manager/owner  as  well.  And  one  of  the 
most  important  facets  of  training  for  them 
will  be  self-presentation  and 
communication.  Pharmacists  have  the 


deciding  on  a  trademark  infringement 
action. 

Eurim-Pharm  had  been  importing 
Vibramycin,  a  Pfizer  product,  from  the 
UK  in  packages  containing  ten  cards,  each 
with  five  capsules  in  blisters.  Eurim- 
Pharm  re-packed  the  cards  in  boxes  with  a 
transparent  top  so  that  the  words 
Vibramycin  and  Pfizer,  printed  on  the 
card,  were  visible.  The  company  also 
added  a  leaflet  with  data  required  by 
German  regulations  and  indicated  on  the 
back  of  the  box  that  the  product  was 
made  by  Pfizer  in  the  UK  and  imported 
and  re-packed  by  Eurim-Pharm.  ■ 

CSM  European  Consultants  Ltd,  Eagle 
House,  109Jermyn  Street,  London  SW1Y 
6HB,  is  an  independent  consultancy 
which  advises  companies  on  EEC  policy 
and  legislation. 


required  knowledge,  but  we  realise  it  will 
be  an  effort  for  some  of  our  members  to 
face  the  public.  Yet  this  effort  should  be 
very  worthwhile. 

Pharmacists  must  be  ready  and  willing 
to  portray  and  be  the  professional  advisers 
that  the  campaign  will  be  promoting. 
Without  their  cooperation  is  will  be  an 
empty  and  costly  exercise.  The  quotation 
given  by  Mr  Wilcox  is  quite  true:  "...  the 
only  person  who  can  really  sell  an  image  is 
that  person  himself." 
Tanya  Turton 
Press  Officer 

National  Pharmaceutical  Association, 
St.  Albans,  Herts.  

Versatile  computer 


I  have  watched  with  interest  the  reports  in 
C&D  on  computer  systems  and  in  general 
I  have  believed  that  most  are  wanting,  but 
striving  to  improve.  Your  comments  on 
the  Sharp  MZ80A  system  prompt  me  to 
write,  because  I  had  such  a  system 
developed  over  six  months  ago  and 
considered  that  it  needed  improvement;  it 
also  filled  the  capacity  of  the  48K 
computer.  Since  then  I  have  written  many 
modified  programs. 

Today  I  have  in  daily  use  a  program  on 
the  MZ80K  (and  modified  for  the 
MZ80A,  the  replacement  for  the  K),  on 
one  program  tape  —  and  therefore 
useable  together. 

1 .  A  label  system,  using  the  Epson  MX- 
80F/T  printer,  with  over  1,200 
dose/instruction  variants  (pharmacy 
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abbreviations).  There  is  instant  response 
to  most  entries  but  seven  sets  of 
instructions  (eg  1  or  2  TDS  EXAQ  PC  & 
N  SOS)  take  6  sees  to  format  into  a  tidy 
label).  There  is  a  facility  to  produce 
complex  labels  (I  do  MAOI  warnings); 
over  700  drugs  in  simple  code  (all  with 
instant  recall);  also  the  facility  just  to 
write  non-code  (without  special  action). 

2.  A  letter  processor.  Any  correspondence 
can  be  stored  to  tape  and  reused  or  altered 
later.  Any  number  of  copies  may  be 
made. 

3.  The  full  NPA  ledger  system  which  will 
accept  a  month's  input  and  output  — 
entered  at  random  and  added  to  as 
needed.  The  account  can  be  taped  at  any 
point  and  reused  and  added  to.  A  full 
balance  is  automatically  calculated  and 
printed.  A  VAT  return  is  printed 
automatically  on  demand. 

Even  at  this  stage  I  now  have  space  on 
the  48K  and  am  experimenting  with 
patient  records.  My  present  program 
includes  patient  allergies  and 
contraindications,  which  signal  on  input 
of  the  patient's  name  for  the  label. 

I  had  some  assistance  initially  from  a 
computing  company.  They  now  have  all 
my  new  programs  and  are  prepared  to 
market  this  system  for  less  than  any 
simple  printer  on  the  market*. 


The  system  does  not  include  the 
allergy  file  which  is  local.  It  is  in  daily  use 
and  modified  if  needed.  I  believe  it  is 
idiot-proof  in  that  any  wrongdoing  is  just 
not  accepted. 
H.W.  Parker 
Knighton,  Powys 

*  Information  on  delivery  etc  can  be 
obtained  from:  D.  Hibbs,  Border 
Computing  &  Programming,  Dog  Kennel 
Lane,  Bucknell,  Salop  —  tel  (05474)  368. 
C&D  understands  the  normal  package  of 
MZ80A,  Epson  printer  plus  programs, 
costs  £1,150  —  Editor. 


No.  of  day,  treatment 
NB  Ensure  dose  is  stated 

NP 

/ 

The  above  prescription  caused  some 
perplexity  in  our  subscriber's 
pharmacy  until  an  older  member  of 
staff  identified  it  as  "lead  lotion" 


Hayfever  sufferers 


In  connection  with  your  article  on  the 
Merrell  Pharmaceuticals'  hayfever  survey 
(C&D,  May  1 ,  p802)  I  think  there  must  be 
some  mistake  in  the  figures  quoted. 

The  finding  that  one  in  five  dwellings 
contained  a  hayfever  sufferer  would  I 
think  suggest  a  total  of  some  four  million 
sufferers,  not  nine  million.  Although  the 
last  Henley  survey  shows  a  smaller 
number  of  inhabitants  per  dwelling  than 
hitherto,  I  think  the  correct  figures  are  21 
million  dwellings  to  55  million  people. 
B.W.  Parker 

Sales  and  marketing  manager 
Stalcon  Plastics  Ltd 
Norwich 

The  researchers  confirm  that,  as 
published  in  C&D,  in  their  survey  of  1,210 
households  one  in  five  contained  a  hay- 
fever sufferer.  Assuming  there  to  be 
21  million  dwellings  in  Great  Britain, 
4.2  million  (ie  one-fifth)  will  contain  a 
hayfever  sufferer.  The  average  number  of 
people  with  hayfever  in  the  dwellings 
surveyed  was  2. 1 ;  hence  2. 1  x  4.2  million 
=  8.82  million,  which  rounds  up  to  about 
9  million  who  experienced  symptoms  in 
1981  —Editor.  ■ 


® 


HYGICAJ 


FOR  THE  PROBLEM 
OF  INCONTINENCE 

Serve  the  needs  of  those  suffering  from  incontinence  by 
becoming  a  Hygicare  Agent.  You  do  not  have  to  carry  stock. 
Your  local  pharmaceutical  wholesaler  will  supply  all  the 
Hygicare  products  featured  in  the  brochure  on  a  24  hour 
delivery  service. 

Display  the  Hygicare  window  sticker,  feature  the  attractive 
Hygicare  dispenser  complete  with  comprehensive  brochure  and 
ordering  form  and  you  will  be  offering  a  most  important  service 
to  the  community. 

Your  margins  and  your  market  are  secure. 
Let  Hygicare  help  you  to  help  them. 


FOR  THE  PROBLEM  OP 
INCONTINENCE 


Please  send  me  further  details  of  the  Hygicare  Service. 
Name  


CD  12(6 


Address . 


.Tel.  No. 


HYGI  ZERO 


Undercover  Products  (Int)  Ltd  .  Queensway 
Industrial  Estate,  Wrexham,  Clywd.  Tel:  (0978)  53535. 


■ 
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BUSINESS  NEWS 


Beecham  profits 
£48 m  jump  and 
pharmaceuticals  rise 


Beecham  Group  increased  profits  before 
tax  to  £201. 9m  from  £1 50.6m  for  the  year 
ended  March  3 1 .  Sales  rose  to  £1 ,407m 
from  £1,1 95m  and  trading  profit 
increased  by  £48. 2m  to  £204. 6m. 
Movements  in  exchange  rates  during  the 
year  had  the  effect  of  increasing  overseas 
companies'  sales  and  profit  before  tax  for 
1981-82  by  £83m  and  £13. 5m  respectively. 

Earnings  growth  from  the 
pharmaceuticals  sector  rose  above  that  of 
the  consumer  products  division  to 
produce  trading  profits  of  £105. 6m 
(£77. 2m)  compared  to  £99m  (£79.2m). 
This  may  be  due  in  part  to  the  launch  of 
Augmentin  in  the  UK,  but  Amoxil  is 
reported  to  be  enjoying  steady  sales  in 
Europe  and  the  Far  East.  ■ 


Industry's  relations 
with  Third  World 


The  relationship  between  the 
pharmaceutical  industry  and  Third  World 
has  once  again  been  examined  and  found 
wanting. 

A  newly-published  book  entitled  "The 
Health  of  Nations"  examines  the 
situation  in  the  1970s,  policies  and 
resolutions  that  are  being  adopted  in  the 
1980s  and  the  possibilities  for  the  future. 
The  author,  Mike  Muller,  who  currently 
works  and  lives  in  Mozambique,  takes  a 
global  look  at  the  multinational  drug 
companies  as  well  as  examining  specific 
incidents  —  such  as  the  promotion  of 
Lomotil  for  diarrhoea  in  children  and  the 
continued  sale  of  amidopyrine  in 
developing  countries. 

Mr  Muller  concludes  that  drugs  are 
often  marketed  for  inappropriate 
indications  in  the  Third  World  and  that 
there  is  a  dearth  of  research  into  drugs  for 
"poor  world"  diseases.  He  points  out  that 
between  15  and  25  per  cent  of  the  world's 
total  drug  sales  are  made  to  the 
developing  countries.  However  only 
about  3  per  cent  of  the  industry's  research 
is  on  drugs  that  will  be  used  principally  by 
the  Third  World  —  hardly  a  fair  return, 
he  says. 

Solutions  that  might  be  adopted  by 
developing  countries  include  a  limited  list 
of  essential  drugs,  organising  the  buying 
power  of  Third  World  countries  and 
home  production  of  pharmaceuticals. 

These  might  help  to  correct  the  gross 


Mr  Christopher  Rigby,  MPS,  (right) 
receives  a  black  and  white  portable 
television  set  outside  his  shop  in 
Market  Street,  Shrewsbury  from 
Unichem 's  Nuneaton  branch 
manager,  Duncan  Smeaton.  This  was 
one  of  five  first  prizes  in  a  Unichem 
lucky  draw  for  Denham  brushes. 
Unichem  Ltd,  Crown  House,  Morden, 
Surrey 

mismatch  between  actual  drug  usage  and 
real  drug  needs.  "The  Health  of  Nations 
—  a  North-South  investigation",  Faber& 
Faber£7.95  (Paperback  £3.95).  ■ 

■  Video'  tax  advice 
for  pharmacist 

Winpharm  has  produced  a  video 
programme,  "Tax  and  the  community 
pharmacist,"  discussing  the  common  tax 
problems  affecting  most  independent 
community  pharmacists  today. 

Such  issues  as:  "Are  you  sure  you  are 
receiving  all  the  tax  allowances  you  can 
claim  in  the  running  of  your  business?" 
and  "Are  you  making  the  best  use  of  your 
accountant,"  are  presented  by  financial 
expert  Louise  Botting,  presenter  of  the 
BBC  Radio  Four  "Moneybox' 
programme,  and  tax  consultant,  Gordon 
Butcher. 

The  video  is  a  follow-up  to  the  series 
of  Winpharm-sponsored  meetings  where 
invited  audiences  of  independent 
proprietor  pharmacists  were  able  to  learn 
from  Mr  Butcher  about  basic  tax 
structures,  and  to  discuss  with  him  some 
of  their  own  particular  problems. 
Winpharm  say  the  resulting  video 
programme,  like  the  meetings,  is  not 
designed  to  give  all  the  answers,  "but  to 
provide  useful  pointers  and  identify 
common  problem  areas  in  tax  matters, 


particularly  in  relation  to  the  running  of  a 
retail  pharmacy  business". 

Pharmacists  wishing  to  see  the  film 
should  contact  their  local 
representative.  ■ 


Nimslo  to  expand? 


Nimslo,  who  launched  their  3-D  camera  in 
the  USA  two  months  ago,  are  negotiating 
to  buy  a  photographic  company. 
According  to  The  Times,  Dr  Jerry  Nims, 
chairman,  also  hinted  that  the  company 
would  be  diversifying  its  business  outside 
the  amateur  photographic  market.  The 
camera,  which  claims  to  have  had  a 
favourable  reception  from  the  trade  in  the 
US,  is  to  be  launched  in  Europe  in  1983. 

The  company  is  reported  to  have  made 
a  $4. 17m  pre-tax  loss  for  the  four  months 
ended  last  December  31 ,  the  Financial 
Times  reports.  The  deficit  was  in  line  with 
expectations  and  was  entirely  due  to 
development  costs  of  the  new  camera.  ■ 

Astra  sales  swell  by 
25  per  cent  in  UK 

British  Astra  sales  increased  by  25  per  cent 
and  broke  the  SEK  100m  barrier  in  1981 . 
This  expansion  was  due  to  improved 
market  shares  for  anti-asthma  agents  (in 
which  Bricanyl  Durules  were  introduced) 
and  beta-blockers.  Tonocard  was  also 
introduced  during  the  latter  part  of  the 
year  for  the  first  time  anywhere. 

Interim  figures  for  the  first  quarter  of 
1982  show  sales  up  18  per  cent  to  SEK 
812m  —  a  higher  rate  of  increase  than  the 
corresponding  1981  period.  The  Canadian 
and  British  companies  recorded  the 
highest  sales  growth  —  54  ,and  36  per  cent 
respectively. 

Of  the  product  groups  anti-asthma 
agents  showed  the  largest  increase  in  sales 
with  Zelmid  introduced  in  Britain, 
Germany,  Sweden,  Belgium  and  the 
Netherlands.  The  company  has  also 
completed  negotiations  with  Merck  &  Co 
Inc  on  long-term  co-operation  in  the  US 
market. 

Total  group  sales  for  Astra  increased 
13  per  cent  in  1981  to  SEK  2,250m  (1980 
—  1,988m)  with  earnings  rising  by  32  per 
cent  to  reach  SEK  240m  (181m).  Sales 
outside  Sweden  accounted  for  73  per  cent 
of  total  group  sales  and  for  82  per  cent  of 
sales  growth  during  1981 .  ■ 

■  Bristol-Myers  Ltd  have  changed  their 
retail  distribution  through  national 
chemist  wholesalers  to  a  transfer  order 
system.  It  is  hoped  that  the  changeover 
will  allow  faster  deliveries  and  a  higher 
level  of  personal  contact  between  Bristol- 
Myers  representatives  and  their 
customers. 
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UK  chemicals  industry:  Index  of  production  (1975  =  100)  Seasonally  adjusted 

Annual  Quarterly  averages  Monthly  %  changes 

average                   1981  1982  March  nr82v  qi'82> 

Sector            1980    1981  Ql      Q2      Q3      Q4  Ql  Q4'8i   av.  81 

Pharmactls.        112.7    115.9  114.1  116.7    116.2    116.5  112.9  130.2  +5.5  +6.0 

Toiletries  102.4    97.7  100.2  100.3     97.2     92.9  91.9  89.2  +  1.1  —5.9 

Totlchmcls        109.9    108.5  104.8  107.8    112.6    108.6  106.4  111.2  —2.0  —1.9 


Pharmaceuticals 
production  up 

The  index  of  production  for  chemicals  in 
the  UK  showed  a  small  improvement  in 
March  1982  following  the  depressed 
numbers  of  the  preceding  winter  months. 
Most  sectors  showed  gains  compared  with 
January  and  February,  according  to  the 
Chemical  Industries  Association,  but 
pharmaceuticals  were  particularly  bright. 

"It  is  encouraging  to  see  some  slight 
improvements  in  several  sectors  of  the 
industry  albeit  from  a  very  low  level", 
comments  Martin  Trowbridge,  CIA 
director  general.  "However,  we  need 

Pickles  new  premises 
after  orders  boom 

A  series  of  big  contracts  recently  won  in 
the  Middle  East  for  nappy  rash  cream, 
toothache  tincture  and  lipsalve  has  led 
Pickles  to  add  a  second  factory  and  move 
to  larger  offices  in  Knaresborough. 

The  small  family  firm  of  J.  Pickles  & 
Sons  moved  to  new  office,  laboratory, 
factory  and  warehouse  premises  in  the 
North  Yorkshire  town  from  adjacent 
premises  over  a  short  period. 

The  workforce  now  numbers  50, 
turnover  has  passed  the  £lm  mark  and 
sales  are  up  22  per  cent  this  year  —  21 
years  after  a  former  soap  salesman  bought 
the  ailing  business  from  the  founding 
family  and  began  touring  Britain  in  a  van 
selling  his  "Pickles  Ointment,"  "Fiery 
Jack"  ointment  and  other  medicaments. 

The  new  address  is  J.  Pickles  &  Sons, 
Beech  House,  Knaresborough,  North 
Yorkshire.  0423  864425.  ■ 


'High-tech'  exports 


Medical  &  Scientific  Structures,  Kent- 
based  suppliers  of  high-technology 
scientific  and  medical  laboratory  units, 
have  concluded  two  significant  export 
sales.  Intervet  International  in  Holland 
have  already  taken  delivery  two  pre- 
engineered  laboratory  structures  with  a 
combined  value  of  £75,000.  The  units 
were  completely  fitted  out  before  delivery. 
The  second  order,  from  Janssen 
Pharmaceuticals  in  Belguim,  is  for  a 
considerably  larger  research  laboratory, 
expected  to  cost  £100,000.  This 
installation  is  to  be  delivered  in  June.  In 
each  case  installation  will  be  carried  out 
by  MSS  technicians.  ■ 


Briefly 


■  International  Directory  of  Published 
Market  Research  (6th  edition)  is  now 
available.  Published  by  the  British 
Overseas  Trade  Board  in  association  with 
Arlington  Management  Publications,  the 
directory  lists  nearly  7,000  of  the  most  up- 


consistent  and  significant  growth  of 
demand  over  several  months  to  justify  any 
sustained  optimism". 

Taking  the  first  three  months  of  1982 
together,  pharmaceuticals,  paints  and 
synthetic  resins  and  plastics  made  the 
most  promising  start  to  the  year.  For 
chemicals  as  a  whole,  however,  output 
levels  for  the  first  quarter  are  still  2  per 
cent  below  the  last  quarter  of  1981  and  1.9 


A  new  addition  to  3M's  headquarters 
building  was  recently  opened  by 
Environment  Secretary  Michael 
Heseltine.  The  new  unit,  connected 
to  the  main  building  by  an  elevated 
walkway,  contains  a  reception  foyer, 
office  accomodation,  product  display 
hall,  library  and  auditorium 


to-date  market  research  studies  available. 
Copies  (price  £18.25)  available  from 
Export  Market  Research  Section,  BOTB, 
Export  House,  50  Ludgate  Hill,  London 
EC4M  7HU. 

■  Superdrug  Stores  Ltd  has  recently 
acquired  the  leasehold  interest  of  19 
Cricklade  Street,  Cirencester, 
Gloucestershire.  The  two-storey  shop  has 
a  ground  floor  sales  area  of  2,700  sq  ft. 

■  Ilford's  new  photographic  processing 
plant  at  Mobberley,  Cheshire  is  due  to  be 
completed  in  May  1983.  A  £3. 8m  design 
and  build  contract  has  now  been  awarded 
for  offices,  laboratories  and  workshops. 

■  UCB,  the  Belgian  chemicals, 
pharmaceuticals  and  film  group,  has  sold 
its  fertiliser  operations  to  BASF. 
Unicare  Medical  Services  Ltd  has  moved 
to  larger  premises  at  Cambridge  Road, 
Harlow  CM20  2SG,  telephone  (0279) 
35391. 

■  Metal  Box  Engineering  have  launched 
Metamatic  Systems,  a  contracting  and 
package  handling  machinery  service  for 
those  in  canning,  bottling  or  other  forms 
of  packaging.  The  group  has  recently 
announced  two  new  contracts  for 


per  cent  below  the  average  for  1981 . 

"Despite  this",  concluded  Martin 
Trowbridge,  "many  chemical  companies 
are  becoming  slightly  less  gloomy.  Even 
though  the  market  continues  to  be 
basically  weak,  the  improvements 
recorded  in  March  appear  to  have  been 
sustained".  ■ 


conveyors  in  Holland  and  Sweden,  for  a 
can-filling  line  for  condensed  milk,  and  a 
brewery  respectively. 

■  Wellcome  Foundation  white-collar 
employees  have  won  a  pay  rise  averaging 
14.5  per  cent,  negotiated  on  their  behalf 
by  the  Association  of  Scientific  Technical 
and  Managerial  Staff.  All  the  company's 
7,500  employees  receive  an  1 1  per  cent 
increase  on  basic,  this  being  supplemented 
for  the  4,000  white  collar  staff  by  a  3-4  per 
cent  merit  increase  and  an  increase  in 
pension  entitlement  of  3.6  per  cent. 

■  Fisons  Pharmaceuticals  division  is 
seeking  permission  for  a  54,543  sq  m 
extension  to  the  Loughbough  premises  for 
packaging  development  facilities. 


APPOINTMENTS 


■  Health  and  Safety  Commission:  Mr  Bill 
Simpson  has  been  re-appointed  chairman 
for  a  further  year  from  September  30, 
when  his  present  appointment  is  due  to 
end. 

■  Lilia  White  Ltd:  Andrew  Frost  is 
promoted  to  product  manager  for  Lil-lets 
tampons.  Mr  Frost  was  previously 
national  key  account  manager  with  the 
company. 

■  Northfleet  Group:  Ray  Copping  is 
appointed  field  sales  manager,  succeeding 
Terry  Watkins  who  has  joined  the 
company's  board  as  marketing  director. 
In  his  new  post  Mr  Copping  will  take 
responsibility  for  Northfleet's  54  sales 
personnel,  and  will  be  based  at  the 
company's  headquarters  in  Gravesend. 

■  Schwarkzopf  Ltd:  Jean  Smith  has 
joined  the  company  as  a  product 
manager,  where  she  will  work  on  retail 
brands  Corimist,  Seborin,  Opilca  and 
Reflect  Silver.  After  graduatir  ?  in  1977 
she  joined  Boots  Co  as  assistant  toiletries 
product  manager  in  the  own  goods 
marketing  division.  She  then  moved  to 
Timothy  Whites  as  assistant  to  the 
marketing  director,  later  returning  to 
Boots  as  buyer  for  toilet  bags,  ladies' 
Christmas  gifts,  budget  cosmetics  and 
skincare  brands. 
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coming  events        MARKET  NEWS 


Numark  go  to  Malta 


Malta  is  the  venue  for  Numark's  third 
national  convention  —  to  be  held  April 
21-24,  1983.  Numark  delegates  and  their 
families  will  be  able  to  fly  from  either 
London  or  Manchester  and  flight  link-up 
arrangements  with  other  aiports  are 
currently  being  negotiated.  The  four-star 
convention  hotel  is  just  outside  Valetta, 
and  there  will  be  a  day  excursion  by  ship 
to  the  island  of  Gozo  and  a  shipboard 
cocktail  party  on  the  return  journey. 

The  conference  itself  offers  a  range  of 
authoritative  speakers  and  pharmacy 
refresher  sessions,  say  Numark.  The 
number  of  delegates  is  limited  to  250  and 
details  and  booking  forms  will  be 
available  after  this  year's  Summer  holiday 
period.  ■ 


. . .  and  Vestric  to 
Paris  in  1983 


Vestric's  Vantage  members  will  be  going 
to  Paris  for  their  convention.  March 
24-27,  1983  are  the  dates,  falling  before 
the  Easter  break.  Vestric  are  keeping  the 
price  down  to  under  £200,  inclusive  of  all 
costs  for  the  three  days,  and  options  to 
extend  the  trip  to  six  or  eight  days  will  be 
available,  they  say.  Invitations  to  the 
convention  will  be  issued  soon,  and 
provisional  reservations  have  been  made 
for  250  delegates  and  partners.  ■ 


EPoS  82 


A  longer  conference  and  an  extended 
exhibition  are  the  two  major  features  of 
this  year's  European  Congress  on 
Automation  in  Retailing.  EPoS  82  will  be 
held  at  the  Royal  Lancaster  Hotel, 
London,  September  7-10.  Conference 
sessions  will  be  held  on  tele-shopping, 
POS  equipment  currently  on  the  market, 
the  personal  computer  approach, 
distribution  and  warehousing,  alternatives 
to  automation  and  other  subjects.  The 
exhibition  will  be  half  as  large  again  as 
EPoS  81  and  over  40  equipment  suppliers 
have  booked  space.  Further  details  from 
MrN.  James,  Retail  Management 
Development  Programme  Ltd,  5  East 
Street,  Brighton  BN1 1HP.  ■ 

Friday,  June  18 

Dundee  and  Eastern  Scottish  Branch,  Pharmaceutical  Society, 

car  treasure  hunt,  commencing  from  Ninewells  Hospital  car 
park  at  6.30pm.  Details  from  Mr  E.J.H.  Mallinson,  telephone 
Scone  52418  or  Bridge  of  Earn  2331,  ext  47. 

Advance  information 

British  Institute  of  Regulatory  Affairs,  Pharmaceutical 
Society.  1  Lambeth  High  Street,  London  SE1  7JN,  October  19. 
One  day  conference  on  "Advertising,  data  sheets  and  labelling 
of  human  and  veterinary  medicines."  Details  Mr  R.M.  Howitt, 
bIRA,  13  Grosvenor  Place,  London  SW1X  7EN,  telephone: 
01-245  9408. 


Erratic  price 
movements  in  oils 

London,  June  8:  Where  price  movements 
in  the  essential  oil  sector  occurred  during 
the  past  week  they  were  erratic.  Most  of 
the  changes  were  upward  in  direction  but 
rarely  were  both  spot  and  forward 
deliveries  affected;  it  was  either  one  or  the 
other.  An  exception  was  Brazilian 
peppermint  where  the  spot  price  went 
down  as  the  forward  went  up,  making  the 
shipment  quotation  25p  kg  above  the 
spot.  Chinese  spearmint  was  down  20p  kg 
on  the  spot  and  sweet  fennel  by  25p. 

Spanish  agar  was  traded  at  around 
£7.50  kg  and  the  replacement  price  is 
expected  to  be  around  £7.80.  Among 
botanicals  Canada  and  tolu  balsams  again 
maintained  their  firm  tone  and 
ipecacuanha  rose  by  a  further  £8  kg  in  the 
cif  position.  Spot  cascara  discounted 
replacement  quotations  by  £35  metric 
ton.a 

Pharmaceutical  chemicals 

Borax:  EP  grade,  2-4  ton  lots  per  metric  ton  in  paper  bags, 
delivered  —  granular  £346,  powder  £376,  extra  fine  powder 
£393. 

Boric  acid:  EP  grade  per  metric  ton  in  2-4  ton  lots  —  granular 
£507;  powder  £540. 

Bromides:  Ammonium  potassium,  sodium  per  metric  ton  in 
50-kg  lots  £970;  250-kg  lots  £920;  1 ,000-kg  £890. 
Brucine  sulphate:  £45  kg. 

Butabarbital:  Acid  £28.85  kg;  sodium  £30.70  kg  in  50-kg  lots. 
Butobarbltone:  Less  than  100  kg  £26.20  per  kg. 
Caffeine:  BP  anhydrous  £4.20  kg  for  250-kg  minimum. 
Dexpanthenol:  (per  kg)  £10.89  in  5-kg  lots. 
Dextromethorphan:  £161  70  in  5-kg  lots. 
Dihydrocodeine  bitartrate:  £535  kg  in  20-kg  lots,  Subject  to 
Misuse  of  Drugs  Regulations. 

Ephedrine:  (Per  kg),  hydrochloride  £12.50  in  250-kg  lots. 

Ergometrine  maleate:  £6.36  in  50-g  lots. 

Ergotamine  tartrate:  £4.25  g  in  50-g  lots. 

Ether:  BP  anaesthetic  2-litre  bottle  £4.42  each  for  lots  of  175 

bottles;  in  130-kg  drum  £1,850  metric  ton.  BP  solvent  in  130-kg 

drum  £1 ,340  metric  ton. 

Ethlsterone:  £280  per  kg. 

Ferric  ammonium  citrate:  One  metric-ton  lots  £1 .42  kg. 

Ferric  citrate:  £5  kg  in  minimum  250-kg  lots. 

Ferrous  fumarate:  BP  £1 .40  kg  in  750-kg  lots  minimum. 

Ferrous  gluconate:  £2,495  per  metric  ton. 

Ferrous  sulphate:  Dry  £550  metric  ton. 

Iodides:  (Per  kg)  Ammonium  £14.50  (50-kg  lots);  potassium 

£9.35  (250  kg);  sodium  £12.35  (50  kg). 

Iodine:  Resublimed  £  1 1 . 10  kg  in  250-kg  lots;  crude  99.5% 

£8.50  in  500-kg  lots. 

Iodoform:  USNF£17  kg  in  50-kg  lots. 

Isoetharine  hydrochloride:  £  1 70  kg  for  1  -kg  lots. 

Isonlazld:  BP  1973  £5.00  kg  in  300-kg  lots. 

Isoprenallne:  Hydrochloride  £65  kg;  sulphate  £60  per  g  for 

1-kg  lots. 

Kaolin:  BP  natural  £181 .25  per  1,000  kg;  light  £189. 10  ex- 
works  in  minimum  10-ton  lots. 
Lactic  acid:  BP  88/90%  £1 .80  kg  in  70-kg  drum. 
Lobeline:  Hydrochloride  BPC  and  sulphate  £1.49. 
Magnesium  carbonate:  BP  per  metric  ton  —  heavy  £770;  light 
£400-£620as  to  maker. 

Magnesium  chloride:  BP  crystals  £1 . 10  kg  for  50-kg  lots. 
Magnesium  dihydrogen  phosphate:  Pure  £2.45  kg  in  50-kg  lots. 
Magnesium  hydroxide:  (metric  ton)  £1 ,650;  28  per  cent  paste 
£550. 

Magnesium  oxide:  BP  per  metric  ton,  heavy  £1,700;  light 
£1,600. 

Magnesium  sulphate:  BP  £147. 10-£150  metric  ton;  commercial 
from  £130;  exsiccated  £310.60. 

Magnesium  trisillcate:  Light  £0.80  kg;  heavy  £0.79  kg  in 
minimum  900-kg  and  1 ,200-kg  lots  respectively. 
Mercurials:  Per  kg  in  50-kg  lots;  ammoniated  £15.20;  oxide  — 
red  £16.30;  and  yellow  £16.05;  perchloride  £8.85;  subchloride 
£12.10;  iodide £15. 

Oxalic  acid:  Recrystallised  £1 .59  kg  for  50-kg  lots. 
Papaveretum:  £390  kg;  5-kg  lots  £355  kg.  Subject  to  Misuse  of 
Drugs  Regulations. 

Crude  drugs 

Agar:  Spanish  £7.80  kg  spot. 

Aloes:  Cape  £1,510  metric  ton  spot;  £1,495,  cif.  Curacao 
unquoted. 

Balsams:  (kg)  Canada:  £16.70  spot;  £16.80  cif.  Copaiba:  Spot 
and  cif  unquoted.  Peru:  £9.75  spot;  £9.85,  cif.  Tolu:  Spot 
£5.90. 

Belladonna:  herb  £1 . 10  kg  spot;  £1 . 14,  cif;  leaves  £1 . 14  kg; 
£1 .80,  cif;  root  no  spot;  £2.34  kg  cif. 


Benzoin:  £1 37  cwt,  cif. 

Camphor:  Natural  powder  £10  kg  spot;  £9.65,  cif.  Synthetic 

96%  £1.42  spot;  £1.30,  cif. 

Cardamoms:  AGN  £7.50  kg,  cif. 

Cascara:  £1,330  metric  ton  spot;  £1,370,  cif. 

Cherry  bark:  No  spot;  £  1 ,450  metric  ton,  cif. 

Chillies:  Mombassa  unquoted;  powder  £850  per  metric  ton 

spot. 

Cloves:  Madagascar  £6,000  metric  ton  spot  £5,725.  cif. 
Cochineal:  (kg)  Tenerife  black  brilliant  £13  cif;  Peru  silver  grey 
£20.80  spot 

Dandelion:  No  spot  or  cif. 

Gentian  root:  No  spot;  £2,880  metric  ton,  cif. 

Ginger:  Cochin  £975  metric  ton  spot;  £950,  cif.  Jamaican  No. 3 

£2,000,  cif,  nominal. 

Henbane:  Niger  £905;  metric  ton  spot;  £910,  cif. 
Honey:  (per  metric  ton  in  6-cwt  drums  ex  warehouse). 
Australian  light  ambers  £670-£7OO;  medium  ambers  £600-£620; 
Canadian  £1 ,050;  Mexican  £770;  Russian  £745  in  churns  of 
50kg  net. 

Hydrastis:  Spot  £29.60  kg;  £29.65,  cif. 
Ipecacuanha:  Costa  Rican  £65  kg,  cif.  Matto  Grosso 
unquoted. 
Jalap:  Unquoted. 

Kola  nuts:  £220  metric  ton  spot;  £240,  cif. 

Lanolin:  BP  grade  £1.05  kg  in  1  metric  ton  lots. 

Lemon  peel:  £1 ,900  metric  ton  spot  and  cif. 

Liquorice:  Root,  no  spot;  £825  metric  ton,  cif.  Block  juice 

£1,400  metric  ton  spot;  spray-dried  powder  £1 ,900. 

Lobelia:  European,  no  spot,  £1 .60  kg,  cif. 

Mace:  Grenada  unsorted  £4,200  metric  ton,  fob. 

Menthol:  (kg)  Brazilian  £7.25  spot;  £7.35,  cif.  Chinese  £6.15 

spot;  £6.05,  cif. 

Nux  vomica:  No  offers. 

Pepper:  (metric  ton)  Sarawak  black  £875  spot,  SI  ,400,  cif; 
white  £1,250  spot;  $1,850,  cif. 

Pimento:  Jamaican  £1 ,350  metric  ton  spot;  £1 ,250,  cif. 

Podophyllum:  Unquoted. 

Qulllala:  Spot  £1 ,040  metric  ton;  £1 ,030,  cif. 

Sarsaparilla:  £3,850  metric  ton,  cif. 

Seeds:  (metric  ton,  cif).  Anise:  China  star  £1,950.  Olery: 

Indian  £525.  Coriander:  Moroccan  £295.  Cumin:  Indian 

£1,200.  Fennel:  Chinese  £575.  Fenugreek:  Moroccan 

unavailable;  Indian  £375. 

Senega:  Canadian  no  spot;  £1 2.20  kg,  cif. 

Senna:  (kg)  spot  Alexandria  pods  hand-picked  from  £1 .80 

upwards;  manufacturing  £0.58  Tinnevelly  faq  leaves  £0.53; 

pods,  faq  £0.48;  hand-picked  £0.55. 

Squill:  Indian  white  £340  metric  ton,  cif. 

Styrax:  Turkish  natural  £5.40  kg  spot. 

Turmeric:  Madras  finger  £365  metric  ton  spot;  £320,  cif. 

Tonquin  beans:  No  offers. 

Valerian:  European  unquoted.  Indian,  no  spot;  £1,900,  cif. 
Witchazel  leaves:  £2.75  kg  spot;  £2.70,  cif  both  nominal. 

Essential  and  expressed  oils 

Almond:  Sweet  in  4-ton  lots  £1.75  kg  duty  paid. 

Anise:  (kg)  Spot  £13.00;  £1 1.75.  cif. 

Bay:  West  Indian  £10  kg  spot;  £9.90,  cif. 

Bergamot:  £22  kg  spot. 

Bols  de  rose:  £8.75  kg  spot;  £7.25  cif. 

Buchu:  South  African  £1 18  per  kg  spot;  English  —  distilled 

£123. 

Cade:  Spanish  £  1 .90  kg  spot . 
Camphor:  White  £1.15  kg  spot;  £1.05,  cif. 
Cananga:  Indonesia  no  spot;  £27.65,  cif. 
Cardamom:  English-distilled  £155  kg;  Indian  £120. 
Cassia:  Chinese  £55  kg  spot  and  cif. 
Cedarwood:  Chinese  no  spot;  £3 .24  kg,  cif. 
Cinnamon:  Ceylon  leaf  £3.35  kg  spot;  £3.10,  cif;  bark; 
English-distilled,  £150. 

Cllronella:  Ceylon  £2.60  kg  spot;  £2.35,  cif.  Chinese  £3.70 
spot;  £3.50,  cif. 

Clove:  Indonesian  leaf  £2.60  kg  spot;  £2.20,  cif.  English 
distilled  bud  £60  spot. 

Eucalyptus:  Chinese  £2.80  kg  spot;  £2.74,  cif.  Spanish  £4.35 
spot. 

Fennel:  Spanish  sweet  £7.50  kg  spot;  bitter  £7.40. 
Geranium:  Bourbon  £37  kg  spot;  £36,  cif. 
Ginger:  Chinese  £22.50  kg  spot  nominal;  £21 .25,  cif,  English- 
distilled  (ex  W.  African  root)  £78;  ex  Indian  £78. 
Lavender  spike:  £12.55  kg. 

Lemon:  Sicilian  best  grades  about  £14  kg  in  drum  lots;  Other 
sources  from  £12. 

Lemongrass:  Cochin  £4.85  spot;  £4.55,  cif. 
Lime:  West  Indian  £13.50  kg  spot. 
Mandarin:  £14.50  kg  spot. 

Nutmeg:  East  Indian  £8.70  kg  spot;  £8.20  cif.  English  distilled 
£15. 

Olive:  Spanish  £  1 ,665  per  metric  ton  in  300-kg  drums  ex-wharf ; 

EEC  origin  £1,550. 

Orange:  Florida  £0.80  kg  spot  and  cif. 

Origanum:  Spanish  70  per  cent  £19.25  kg. 

Patchouli:  Indonesia  £22  kg  spot  and  cif. 

Pennyroyal:  From  £7.50  per  kg  spot. 

Pepper:  English-distilled  ex  black  £130  kg. 

Peppermint:  (kg)  Arvensis  —  Brazilian  £7.25  spot;  £7.50,  cif. 

Chinese  £3.90  spot  and  cif.  American  piperata  £13. 

Petitgrain:  Paraguay  £9.75  kg  spot;  £9,  cif. 

Rosemary:  Moroccan  £6.80  kg  spot;  Spanish  £8.45. 

Sage:  Spanish  £17  kg  spot. 

Sandalwood:  Spot  Mysore  £65  kg.  East  Indian  £65  kg. 
Sassafras:  Brazilian  £2.25  kg,  spot;  £2.20  cif. 
Spearmint:  Chinese  £8.55  kg  spot;  £8.25  kg,  cif.  American 
from  £11.50  spot. 

Thyme:  Red  45-50%  £19.80  kg  spot.  50-55%  £22.75. 
Vetivert:  Java  £25.50  kg  spot  and  cif. 

The  prices  given  are  those  obtained  by  Importers  or 
manufacturers  for  bulk  quantities  and  do  not  include  value 
added  tax.  They  represent  the  last  quoted  or  accepted  prices  as 
we  go  to  press. 
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CLASSIFIED 


Post  to 

Classified  Advertisements, 
Chemist  &  Druggist, 
Benn  Publications, 
Sovereign  Way,  Tonbridge, 
Kent  TN9  1RW. 
Telephone  Tonbridge  (0732) 
364422.  Telex  95132. 
Ring  Jill  Stockton  for  further 
information  on  extension  318. 


Capacity  available 


Publication  date 

Every  Saturday 
Headings 

All  advertisements  appear 
under  apropriate  headings. 
Copy  date  4pm  Tuesday  prior 
to  publication  date. 
Cancellation  deadline 
5pm  Monday  prior  to 
publication  date. 


Display  /  Semi  Display  £10.00 
per  single  column  centimetre, 
min  30mm.  Column  width 
42mm. 

Whole  Page  £850.00 
(260mm  x  180mm) 
Half  Page  £450.00 
(125mm  x  180mm) 
Quarter  Page  £240.00 
(125mm  x  88mm) 


Situations  vacant 


Box  Numbers  £2.50  extra 
Series  Discounts 

5%  on  3  insertions  or  over. 
10%  on  7  insertions  or  over. 
15%  on  1 3  insertions  or  over 


CO 

o 


KIDDERMINSTER 
CO-OPERATIVE 
CHEMISTS  LTD 

(a  subsidiary  of  WEST  MIDLANDS 
CO-OPERATIVE  SOCIETY  LTD) 


SUPERINTENDENT 
CHEMIST 


Applications  are  invited  for  the  above  post  with 
responsibility  for  a  Pharmacy  located  within  the  Society's 
Town  Centre  Department  Store  in  Kidderminster  and  two 

Pharmacy  Branches  on  the  outskirts  of  the  town. 

Annual  turnover  for  the  Chemist  Society  is  £720,000,  and 
the  salary  will  be  according  to  the  N.A.C.0.  scale  (£1 2,800 
per  annum),  together  with  associated  conditions  of  service 
based  on  that  agreement.  A  Pension  Scheme  operates  with 
transfer  arrangements. 

Written  applications  stating  age,  education,  career  details 
and  appointments,  together  with  the  names  of  two  referees 
(who  will  not  be  approached  without  the  applicants 
permission)  should  be  sent  not  later  than  28th  June  1 982 

to: 

The  Secretary,  Kidderminster  Co-operative  Chemists  Ltd., 
5  Oxford  Street,  Kidderminster,  Worcs  DY10  1BD. 


CENTRAL  LONDON 

SALES 
STAFF 

As  an  expanding  retail  pharmacy  chain 
we  need  experienced  and  junior  drug 
counter  staff  to  join  our  team.  If  you  are 
young,  bright  and  enthusiastic  please 
phone  us  now  on 
01-589  4401  UNDERWOODS 


Spare  Milling 
and  Micronizing 
Capacity 

For  pharmaceutical  and  fine 
chemicals 

Ring: 
(0622)  871116 


Distribution  work  wanted 


Small  Family  Express 
Freight  Company 

with  proven  record  of  honesty  and  reliability  seeks 
distribution  work  urgently.  Operating  from  a  new  modern 
industrial  unit,  based  in  the  Sidcup  area,  with  all  facilities. 
Fully  alarmed.  First  class  vehicles.  No  losses  or  claims 
since  formation  in  1 973.  Fully  insured.  Involved  in 
pharmaceutical  and  cosmetic  distribution  for  past  six 
years.  Reply  in  confidence  to: 

Borzoi  Express  Freight  Services,  Unit  7,  Ruxley  Corner 
Industrial  Estate,  Sidcup-By-Pass, 
Kent.  DAM  5BL. 


Announcements 


Mr.  P.C.  Watson,  M.PJS.  of  Cherry  Hinton, 
Cambridge  is  pleased  to  recommend 
VITALIFE  products, 
He  says: 

"I  like  VITALIFE  preparations  as  they  are 
aimed  towards  chemists  needs.  The  range 
provides  me  with  low  and  high  potencies 
of  popular  lines  and  are  readily  available 
from  my  main  wholesaler,  Macarthys  Ltd. 
VITALIFE  is  certainly  my  first  choice". 
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Business  opportunities 


Stock  for  sale 


Republic  of  Ireland 
DO  YOU  WISH  TO  INCREASE  YOUR 
SALES  AND  CUT  YOUR  COSTS? 

Our  Sales  Force  currently  sells  several  brand  leaders  to  the 
chemist/department  stores  achieving  widespread  national  distribution  in 
the  Republic  of  Ireland  market. 
We  would  like  to  hear  from  Companies  with  existing  brands  or  new 
products  who  seek  to  reduce  their  selling  overheads  and/or  increase 
sales  volume  by  appointing  an  effective  distributor. 
We  can  assure  you  of  successful  business  if  your  brands  are  in  the 
cosmetic,  toiletory  or  O.T.C.  medicines  market. 

Please  write  in  confidence  to; 

BOX  C&D  2858 


Agents 


MADELEINE  MONO 

One  of  America's  finest  cosmetic  houses,  now  firmly 
established  in  London  and  Southern  England  require 

EXPERIENCED  AGENTS 

for  the  Chemist  and  Beauty  Salon  trade  in  the  following 

areas. 

N.W.  England,  N.E.  England,  Scotland,  Northern  Ireland 
and  Wales 

Please  apply  in  writing  to: 
The  Managing  Director,  Madeleine  Mono  (UK)  Ltd., 
134-146  Curtain  Road,  london  EC2A  3AR. 
Tel:  01-739  9897. 


Trade  sendees 

J.  Richardson 

COMPUTER  LABELLING 

Now  Widely  Acclaimed  as  being 
WELL  AHEAD  OF  ALL  OTHERS 

None  is  faster,  an  open  challenge 
No  other  is  easier  to  use 
No  other  produces  a  more  attractive  label. 
No  other  offers  so  many  features  for  the 
price. 

500-1500  drugs  tailored  to  your  pharmacy 
—  constant  full  label  display  —  easy  error 
corrections  —  repeat  labelling  —  counts 
and  gives  print-out  of  dispensing  —  invoice 
pricing  etc  etc. 
Priced  £I295-£1450  (lease  from 
£45 /month) 
j.  RICHARDSON  MPS  CHEMIST 
13  Hope  Terrace,  lostock  Hall, 
Preston  PRS  5RU.  Tel:  (0772)  311328 
or  phone  Croston  600494  anytime 


Stock  Wanted 


Cash  register 
services 


A.  &  H.  OTTER  LTD 

(established  1920) 

Largest  cash  stock  buyers 

in  the  trade  for 
manufacturers'  clearing 
lines,  and  retailers'  stocks. 

8  Northburgh  Street,  London 
EC1V  OBATel:  01-253  1  184/5. 
Telegrams:  "Salvall",  London  EC1 


CASH 
REGISTER 
SERVICES 

offer  24  hour  7  day  breakdown  service. 
Loan  machines,  supplies,  new  and  rebuilt 
machines  and  hiring. 

285  Hertford  Road, 
Edmonton  N9  7ES. 
Telephone:  01-805  5143,  01-341  4302 
or  01-367  6767.  Ext  1335. 


HAIR  SET  GEL 

You  have  the  demand,  we  have  the  stock 
—  TEAUGE  for  hair  fatigue.  The  perfect 
setting  aid  in  100  gram  tubs. 

Write  or  phone 

UNDERHILL  MARKETING, 
168  Woodland  Road,  Sawston,  Cambridge. 
Tel:  0223  833411. 


ONE-SIZE  TIGHTS 

from  £2.60  doz.  plus  VAT.  Min.  order  10  doz. 
overall.  CWO.  Carriage  free.  Full  range  Price  List. 

E.  &  R.  Kaye, 
16/18  New  Bridge  Street,  London  EC4. 

Est.  40  years. 


Shopliftings 


DETROIT 
DISPLAY 
SHELVING 
HIGH  QUALITY 
SHELVING 

UNITS 

approved  by 


NUMARK 


(TCW) 


K.H.  WOODFORD  &  CO  LTD 
Ring  Now  0202  36272 


open  N 

shopfitting  limited 

alpbn  house,  cavalier  road, 
heathfield,  newton  abbot,  devon. 
tq12  6tg      tel.  0626  832059. 
from  counters  to  total  contracts 
alplan  s  national  coverage  for 

pharmacies 


Quality  and  original  Continental 
System  plus  total  package  NPA 
recommended  NO  system 
matches  UMDASCH  tor  quality. 
Prices  pleasantly  competitive.  See 
for  yourself .  . .  there's  no 
obligation. 

Umdasch  Systems, 
Apeils  Contracts  Ltd, 
Dallow  Road,  Luton, 
Beds  LU1  1FP. 

Ring  Luton  (0582)  30833  NOW! 


Pharmacies 
Wanted 


and  PHARMACY 

Specialists 


Complete  service.  N.P.A. 
and  NUMARK  approved. 

(■PLAN  UNITSHOPFITTINGS 

Eustace  International 
E  Plan  Estate,  New  Road, 
Newhaven,  Sussex  BN9  OAE 
Telephone:  0791 2-771 1  


ALLENS 
CHEMISTS 

will  pay  you  more  for  your  substantial 

pharmacy. 
Please  telephone  Ralph  Weston  in 
confidence  on  0742  363238 
evenings  or  0742  752256  days. 


SHOPFRONTS  - 
SOUTHERN  ENGLAND 

Quality  shopfronts  at  competitive 
prices.  For  a  free  quotation  please 
telephone 
Nufront  Shoplifters 
Worthing  (0903)  32664. 
24  hour  Ansafone  service. 


Business  for  sale 


PHARMACEUTICAL 
MANUFACTURING  COMPANT 

For  sale.  Will  consider  merger  or  participation, 
with  other  similar  organisation. 
For  further  details  BOX  C&D  2857 
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SURGICAL  ELASTIC  HOSIERY 
BELTS  -  TRUSSES 

•  TWO-WAY  STRETCH  ELASTIC  YARN 

•  FLATBED  KNIT  &  CIRCULAR  KNIT 

•  NYLON  LIGHTWEIGHT  STOCKINGS 

•  NYFINE  LIGHTWEIGHT  TIGHTS 

•  SEAMLESS  ONE-WAY  STRETCH 

•  NYLON  NET 
Stock  Sizes  or  Made-to-Measure 

Obtainable  direct  or  through  your  wholesaler  Write  for  literature 

lock  Belts  (Abdominal  and  Spinal)  -  Elastic  Band  Trusses  -  Jock  Straps 
uspensory   Bandages  Athletic   Slips  Stockinette  Bandages 


SALLIS  LTD 


Vernon  Works,  Basford,  Nottingham 
Phone:  787841/2  Grams:  Eesiness 


Methanol 


Also  to  AR  specification. 


James  Bur  rough  Limited 

Fine  Alcohols  Division  60  Montford  Place  London  SE11 

Tel:  01-735  8131 


A  new  look  for 
an  old  remedy. 


Some  people  say  the  old 
remedies  are  the  best. 

Certainly  during  the  past 
50  years  we  haven't  received 
many  complaints  concern- 
ing our  Butler's  Medi- 
cated Pommade 
Divine. 

At  onetime,  as 
a  safe  and  effective 
ointment  for  the  rapid 
treatment  of  burns,  scalds  and 
bruises,  not  to  mention  chapped 
and  rough  skin,  Butler's  was  a 
household  name. 


We  admit  that  perhaps  this 
is  no  longer  the  case  so  to  make 


Pomrnacfc  D; 


Medicated 
Pommade  Divine 

Anuinimciufot  <Ik-  rapid  IK] 
Ircalment  of  Surra  Scakk,  Bruises  11 
■Ki  Chapped  Skin        ^/  ■ 


amends  we've  done  something 
we  consider  rather  drastic. 

We've  redesigned  our  packs. 
And  we've  produced  an  attract- 
ive, eye  catching,  display  tray  to 
house  them. 

Butler's  might  bean  old 
remedy  but  your  sales  can  look 
forward  to  a  new  lease  of  life. 


For  more  information  contact:  Mr.  V  Cayzer,  General  Sales  Manager, 
Healthways  House,  45  Station  Approach,  West  Byf leet,  Surrey  KT14  6NE 


There  are  growing  profits  for  you  with 


WINDOW.SHELF, 
TILL  WOBBLER 


OPEN-CLOSED 
SIGN 


3M0I 

m 

ND 

Nicobrevin 

^_  The  complete  28  do.  i 
covrse 

ANTI-SMOKING  CAPSULES 

—  the  well-tried  anti-smoking  aid  that  comes  in  a 
complete  28  day  course,  does  not  affect  the  sense  of 
taste  and  requires  no  prescription. 

•  CONSISTENT  ADVERTISING  CAMPAIGN 

NICOBREVIN  is  the  most  consistently  advertised  anti- 
smoking  aid  on  the  market.  Budget  increased  each  year. 

•  INCREASING  DEMAND 

More  and  more  people  are  asking  for  Nicobrevin  to  help 
them  stop  smoking,  not  only  for  health  reasons,  but 
because  they  know  they  can  put  their  money  to  better  use. 

•  SEND  FOR  FREE  DISPLAY  MATERIAL 

Window,  Shelf,  Till  Wobbler  and  Open /Closed  Sign  avail- 
able. Improved  pack  &  instruction  leaflet. 

DON'T  MISS  OUT  -  make  sure  you  have 
adequate  stocks 

RETAILERS:  Contact  your  wholesaler  NOW! 

WHOLESALERS:  Make  sure  you  can  meet  growing 
demand. 

MILLER  13  GOLDEN  SQUARE  LONDON  W1R  3AG 

Telephone:  01-734  5687 


Chemist  &  Druggist  12  June  1982 


1107 


£100,000 PEAK  HOLIDAYCAMPAIGN 

On  all  stations  from  mid-June  through  to  end  July 
High  impact  commercial.  High  frequency  transmissions. 

Display  and  recommend  Diocalm,  the  brand  leader 
Handier  than  liquids.  Better  than  non-adsorbent  brands. 

V  BEECHAM  HOME  MEDICINES  V 

Good  news  for  sales 
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